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Monyas 1 UcciienoBanus B cepe 1u3aiiHa aBTOMOOMIISA
Yacrs 1

RESEARCH IN CAR DESIGN

1. BamuinuTe JaHHBIC CIIOBA U CJIOBOCOYETAHUSI B TETPA/Ih U 3AIOMHHTE UX.

a breakthrough - nmpopsis

to struggle to regain its place in the market - GopoTbcst 32 BO3BpallicHHE CBOEIO MECTa Ha PhIHKE

a SUV (sport utility vehicle) - Buenoposxuuk

to be supplanted — GbITH BEITECHEHHBIM

to be better suited to - GbITH JTydllIe TIPHUCIIOCOOTEHHBIM K

to reach a crossroads — OCTHTHYTh KPUTHYECKOTO MOMEHTA (TIepEeKpPeCTKa)

a major overhaul — kapJHAIBHBIN IEPECMOTP KOHICIIIIUN

extensive market research - oGiupHoe rccieaoBaHUe PhIHKA

a focus group - pokyc-rpymnma

a different approach - npyroi noaxon

to verge on losing its distinctive place — 6bITh Ha rpaHe OTEPH CBOETO 0COOOT0 MecTa

more luxurious — 6oiee pOCKOIIHBII

more like a traditional car — 6osibIire TOX0X Ha TPATUIIMOHHYIO MAIHHY

without removable doors - 6e3 cheMHBIX aBEpeii

enclosed — ¢ 3aKpBITEIM BEPXOM

convertible (a car with a folding or detachable roof) — kabpuoner (¢ TpanchopmMupyeMbIM BEPXOM)
for all intents and purposes - aist Bcex HaMepeHuit U 1enei

to have a strong recurring image — UMeTh yCTOWYHBBINH MOBTOPSIFOLIHIACS 00pa3

to be out on the open land — HaxomuThCs B YKCTOM TOJIE O€3 TPAHUIL

to go where no ordinary car could go — exatp Tam, rjie 0ObIYHAS MaIlIiHA HE TPOEIET

to ride free of the restraints of the road — cBo6o1HO MpeogoeBaTh BCE MPEMATCTBHS Ha JOPOTE

be ill advised — monyunTs mI0X0M COBET

butter-soft leather — msiruaiimmas koxa

tough leather of a saddle — rpy0as koxa cemna

an open top — OTKPBITHIN BEPX

drivers want to feel the wind around them — BoguTenu XOTAT 4yBCTBOBATh KaKk X OBEBACT BETPOM
as though they were riding on a horse — kak OyATO OHH eIyT BEpXOM

to replace the square headlights with round ones — momeHsTh KBagpaTHBIC apbl HA KPYTJIIbIC

the most prominent and marketable feature - camast u3BecTHast U BocTpeOOBaHHas MOTpeOUTEIEM
0COOEHHOCTh

precariously — onmacuo

to scale the treacherous mountain terrain - npeoo1eBaTh OMaCHYIO TOPHYIO MECTHOCTh

a steed — ckakyH

the campaign is a Smash — kammanusi UMeeT OrpOMHBIH ycrex

2. IlepeBenute cneayromue cIOBa U CIOBOcOYeTaHus. [loueMy uX MOXKHO mepeBecTu 0e3 cioBaps?
March, market, moms, focus group, sedans, minivans, company, ordinary, test the theory, hero,
campaign.

3. HaiimnTe CHHOHUMEBI B TAHHOMU IIEITOYKE CIJIOB.
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SUV, steed, breakthrough, success, prominent, intent, progress, smash, famous, marketable, ride,
driver, chauffeur, vehicle, tradable, go, purpose, horse.

4. Halimute aHTOHUMBI B JAHHOM IIETIOYKE CJIOB.

Restraints, intensive, extraordinary, soft, luxurious, convertible, shabby, different, freedom, ordinary,
similar, extensive, precarious, freedom, ordinary, secure, enclosed.

5. IlpounTaiiTe cieayromnme NpeyioKeHUs U MePEeBEAUTE UX HA PYCCKUM S3bIK.

1.Chrysler had reached a crossroads with the Wrangler and gave serious thought to a major overhaul.
2.The Wrangler— the classic consumer Jeep—Verged on losing its distinctive place in the universe
of automobiles, becoming, for all intents and purposes, just another SUV. 3.Their notion of turning
the Wrangler into just another SUV was ill advised. 4. The Wrangler needed to have removable doors
and an open top because drivers wanted to feel the wind around them, as though they were riding on
a horse. 5. They tested the new design, and the response was instantly positive.

6. HepeBeI[I/ITe cJIOBa B CKOOKax Ha aHTJIMHCKHI SA3BIK, UCIIOJIB3YA aKTUBHBIN CJIOBApb U3 IICPBOIO
3aJlaHus, IOCTaBbTE UX B HY)KHYIO TPaMMaTUYECKyI0 (JOpMY U JOTUILIUTE MPEAJIOKEHNUS.

1. In the late 1990s, the Jeep Wrangler (6oposics 3a Bo3BpaiieHue cBoero mecta) in the American
market. 2. Once in a category all its own, it (011 BeITecHeH) by scores of (BuegoposkHukoB), Most of
which were bigger, more luxurious, and better suited to soccer moms. 3. The Wrangler needed to
have removable doors and an (oTkpeiThiii Bepx) because (BOAMTENH XOTAT YyBCTBOBATH KaK HMX
oBeBaeT BeTpoM), as though they were riding on a horse. 4. Horses don’t have (msiruaiimas kosxa),
but rather the (rpy6as xoxa cemina). 5. Clotaire Rapaille asked them to test his theory by making a
relatively minor adjustment to the car’s design: (mOMeHsATh KBajapaTHbie (apbl Ha KpYIJbie).
6. Wrangler sales rose, and the new “face” of the Wrangler became its (camass u3BecTHas u
BOCTpeOOBaHHas TOTpeOuTeNneM ocoOeHHOCTh). 7. The campaign (uMena OrpOMHBINA ycIieX).
8. Chrysler (moctur kputuyeckoro momenta) With the Wrangler and gave serious thought to a
(kapmuHabpHBI IepecMoTp KoHeniwmu). 9. They’d done (akTuBHOE HccnenoBanue prinka) and had
asked dozens of (dhoxyc-rpymmsi) hundreds of questions. 10. The classic consumer Jeep (ObiTh Ha
rpaHe MoTepH CBoero ocoboro mecra) in the universe of automobiles, becoming just another SUV.
7. HpoanaﬁTe TCKCT, I[aﬁTe C€MY 3arjiaBu€ U NepeCKakuTeC €ro, UCIoJIb3ysa aKTUBHBIN CJIOBAphb U3
MEPBOTO 3aJaHNd B KaUCCTBC I1JIaHaA.

For Americans, it’s a gallop. For Europeans, it’s a march. For Jeep, it was a breakthrough. In the late
1990s, the Jeep Wrangler was struggling to regain its place in the American market. Once in a
category all its own, it had been supplanted by scores of SUVs, most of which were bigger, more
luxurious, and better suited to soccer moms. Chrysler had reached a crossroads with the Wrangler
and gave serious thought to a major overhaul. When Clotaire Rapaille began working with Chrysler
on the Jeep Wrangler in the late 1990s, the company’s management was understandably suspicious
about his approach to learning consumer preferences. They’d done extensive market research and had
asked dozens of focus groups hundreds of questions. Clotaire Rapaille walked through the door with
a bunch of different approaches, and they said to themselves, “What is this guy going to give us that
we don’t already have?”

The people at Chrysler had indeed asked hundreds of questions; they just hadn’t asked the right ones.
They kept listening to what people said. This is always a mistake. As a result, they had theories about
moving the Wrangler in multiple directions (more luxurious, more like a traditional car, without
removable doors, enclosed rather than convertible, and so on) with no clear path to follow. The
Wrangler— the classic consumer Jeep—verged on losing its distinctive place in the universe of
automobiles, becoming, for all intents and purposes, just another SUV.

HX'Q' E\M http://izd-mn.com/ 5
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When Clotaire Rapaille put groups of consumers together, he asked them different questions. He
didn’t ask them what they wanted in a Jeep; he asked them to tell him about their earliest memories
of Jeeps. Respondents told him hundreds of stories, and the stories had a strong recurring image—of
being out on the open land, of going where no ordinary car could go, of riding free of the restraints
of the road. Many people spoke of the American West or the open plains.
Clotaire Rapaille returned to those wary Chrysler executives and told them that the Code for Jeep in
America is HORSE. Their notion of turning the Wrangler into just another SUV was ill advised.
SUVs are not horses. Horses don’t have luxury appointments. Horses don’t have butter-soft leather,
but rather the tough leather of a saddle. The Wrangler needed to have removable doors and an open
top because drivers wanted to feel the wind around them, as though they were riding on a horse.
The executives weren’t particularly moved. After all, they had vast research that told them consumers
said they wanted something else. Maybe people once thought of Jeeps as horses, but they didn’t want
to think of them that way any longer. Clotaire Rapaille asked them to test his theory by making a
relatively minor adjustment to the car’s design: replacing the square headlights with round ones.
Why? Because horses have round eyes, not square ones. When it turned out that it was cheaper to
build the car with round headlights, the decision became easier for them to make. They tested the new
design, and the response was instantly positive. Wrangler sales rose and the new “face” of the
Wrangler became its most prominent and marketable feature. In fact, the car’s logo has incorporated
its grille and round headlights ever since. There are even Jeep fan clubs that distribute T-shirts to their
members bearing the legend “Real Jeeps have round headlights.”
Meanwhile, the company began to advertise the car as a “horse.” The most favorite ad shows a child
in the mountains with a dog. The dog falls off a cliff and clings precariously to a tree. The kid runs
into a nearby village for help. He passes sedans, minivans, and SUVs until he comes upon a Jeep
Wrangler. The Wrangler scales the treacherous mountain terrain, and its driver rescues the dog. The
kid hugs the dog and then turns to thank the driver—but the Jeep is already heading back down the
mountain, just like an old Western hero heading off into the sunset upon his steed. The campaign was
a smash.
8. OTBeThTE HA BOTIPOCHI:
1. When was the Jeep Wrangler struggling to regain its place in the American market?
2. What was the company’s management suspicious about, when Clotaire Rapaille began
working with Chrysler on the Jeep Wrangler?
3. What had the company’s management done to learn the customers’ preference before Clotaire
Rapaille walked through the door with a bunch of different approaches?
4. When Clotaire Rapaille put groups of consumers together, what did he ask them to tell him?
5. What did the respondents tell Clotaire Rapaille about their earliest memories of Jeeps?
6. What Code for Jeeps in America did Clotaire Rapaille discover? Why was the notion of
turning the Wrangler into just another SUV ill advised?
7. What minor adjustment to the car’s design did Clotaire Rapaille ask the executives to test his
theory?
8. What became the most prominent and marketable feature of the car?
9. Describe the most favorite ad of the car.
10. Was the advertising campaign of the car as a “horse” a smash?
9. [Ipuaumaem npodeccruoHaIbHbIE PEIICHUS.
[IpoBenute nouck nHpopmanuu B MuTepHere, BbIOEpUTE OJJUH U3 COBPEMEHHBIX JU3aHHOB JKHUIA U
CpaBHUTE ero ¢ au3aiinoM pkumna pupmer Wrangler 1990 roga. i cpaBHEHHS HCIIONB3YITE CIOBa

HXIQI E\M http://izd-mn.com/ 6



AHrNMICKMii a3biK. Yue6Hoe nocobue ans cneuvanmucros HanpasBJ/ieHusa

«TpaHCNOPTHbI/ ¥ NPOMbILWNIEHHbIW AM3aiH>» YacTb 1 E.I. Jlaxosa

1 BBIPOKEHHS M3 TPaMMaTHUYECKOTro pasjeia mo reme Comparison (B kouiie mocobwust). OTBeThTE Ha
Borpoc: Do you think the Code of a modern Jeep stays “Horse™?
10.ITepeBenuTe npeyIOKEHUST HA AHTIMMCKHUI SI3bIK, UCIOJb3Ysl aKTUBHBIM CIOBapb W3 MEPBOIO
3aJJaHus U CIIOBAph M3 TpaMMaTHUECKOro paszzaena «CrnocoObl BEIpaKEeHUsI CPAaBHEHUS B aHTJIUHCKOM
S3BIKE.
1. Tlo cpaBHeHnuto ¢ kabpuonerom, Mepcenec 60bIlIe TOX0XK HA TPATUIIMOHHYIO MAILIUHY.
2. DTta Mozenb BHEJOPOKHUKA Ha JIBa roJia CTaplie, YeM Ta.
3. Kaxercsa, uro cymiecTByeT OOJbIIOE pa3ivuude MEXIy Msrdaiiieil KoKed pOCKOIIHOIO
aBTOMOOMIIS U TPYOOii KOXKeil BHETOPOKHHKA.
4. CymecTByeT HECKOJIBKO CXOAHBIX YePT MEXY ITHMU MAaIIUHAMH.
5. KonTpact Mexay 1ByMs OJX0/AaMH K U3YYEHHIO TOTPEOUTEIHCKOTO CIIPOCA OYEHb 3aMETEH.
11. Conversation skills. Kak nmpaBuibHO 00IIaThCs B ICJIOBO# Cpejie Ha aHTIIMHCKOM SI3BIKE.
[TpouruTe MH(MOPMAIHIO U BBIyUYUTE BBIPAXKECHUS HAM3yCTh. BhINonHNUTE 3a/1aHKeE.
B ynpaxxHeHUsX U3 3TOM cepur Mbl OOBSICHUM BaM Pa3HUILy MEXKAY YCTHBIM TUATOTHUYECKUM
OOIIIeHHEM B aHTJIMHCKON U pycCcKoU Mpo(decCHOHANBHBIX Cpeaax.
Beowcnusocms ipeacrapinser co00il HaIMOHATBHO-CIEIM(PUIECKYI0O KOMMYHUKATUBHYIO KATETOPHIO,
OCHOBHBIM COJIEpKaHHEM KOTOpPOH SIBJISETCS] CUCTEMa CTpaTeryii, HAlPaBJIEHHBIX HA JAOCTH)KEHUE
TapMOHUYHOTO, OSCKOH(IMKTHOTO OOIIEHHS W ONPENENSIOMUX BBHIOOp Hamboyiee ONTHUMAaIbHBIX
KOMMYHHUKATHBHBIX CPEJICTB.
AHTIIHIICKast U PYCCKasi BEXIJIMBOCTh HMEIOT Pa3HYIO HANPABICHHOCTh: B AHTJIMHCKOM SI3bIKE OBITH
BEXJIMBBIM 3HAYUT JIEMOHCTPUPOBATH BHUMAHHUE K JIPYTUM, aHTJIMHCKAs BEKIMBOCTH HAIPaBJICHA
Ha coOeceTHUKa M BBIMOJIHSAET OOJbIIe KOMMYHHUKATHBHYIO (YHKIIMIO; pycCKas BEXJIHUBOCTH B
Oosbllel CTeNeHUW 3aMblKaeTcs B CyObekTe (ObITh BEXJIMBBIM 3HAYUT COONIOAATH IPaBHIIA
MIPUIINYHS) U HECET OOJIbIIIEe STUYECKYIO HAarPY3KYy.
OCHOBY aHTTTUICKON BEXKIIMBOCTH COCTABIISAET CTPATErysl OTAAICHUS, TaK KaK JIMYHAs aBTOHOMHUS —
OJlHA U3 BOXKHEUIIINX aHTIIMICKUX KYJIbTYPHBIX [IEHHOCTEH. BE&XXITMBOCTh OT/IalieHHsI HAaIlTpaBlieHa Ha
TO, YTOOBI IPOIEMOHCTPUPOBATH COOECEHUKY TPU3HAHNE €T0 HE3aBUCUMOCTH, JINYHON aBTOHOMUH,
3aBEPHUTH B OTCYTCTBHHM HAMEPEHUH CO CTOPOHBI TOBOPSILNEr0 HAPYIIUTHh CYIIECTBYIOIIUE MEXKIY
HUM H a/IpECaTOM T'PaHHIIBI M TAKUM 00pa3oM MPOAEMOHCTPHPOBATH B3aUMHOE YBa)KCHHUE.
1. B odunmansHOM 00111eHUN TPH 3a1ipoce HHGOPMAIIIH BOIIPOC 331a€TCs HE TIPSIMO, a 4epe3 BOIPOC
0 BO3MOYKHOCTH aJjpecara AaTh HYXHYI HH()OpMAIHUIO:
Could you give me your name, please (Bl Moryiu OblI 1aTh MHE Ballle UMsl, TOXKanyicra?) -
IPU PETUCTPALUU B TOCTUHUIIE;
Can you tell me where you're ringing from, please (Bl MmoXxeTe cka3aTh MHE, OTKY/a BbI
3BOoHUTE?) - TeNEe()OHHBIN onepaTop;
Can you give me your address and telephone number, please (Bbr Mmoriu Ol 1aTh MHE Bariie
uMs U HOMep TeeoHa, moxkanyicTa?) - Ipyu OTKPBITHH cUeTa B OaHKE;
Could you tell me, who you want to speak to, please (Bosr Moriiu ObI CKa3aTh MHE, C KEM BBI
XOTHUTE MTOTOBOPUTH, MOKaTyiicta?) - cekperapb B oduce.
B pycckoit KOMMYHHKAIlMU B COOTBETCTBYIOLIMX CUTYaLUsAX BOMPOC, KaK MPaBUJIIO, 337aeTCs
B OoJiee mpsimoii popme:
Bawe umsa? /Kak Bac 308ym?
Omkyoa 6vl 360HUmME?
(Ckaxcume, nosxcanyiicma) C kem bl Xomume no2o8opums?
Baw aopec u nomep menegpona (noscanyiicma)?
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2.3anpoc wHpOpMAIMK JeaaeTcs TakKKe MpH MOMONM KocBeHHoro Bompoca (I wonder...), urto
3HAYUTEIBHO CHIKACT CTEHICHB IPSMOIMHEHHOCTH.

Cp.: Will the library be open this Sunday? (bubnmroreka OyneT OTKpbiTa B BOCKpeceHbe?);

Could you tell me if the library will be open this Sunday? Morsu 651 BBI ckazaTh MHE, OyIeT
JIM OTKPBITa OMOTMOTEKA B BOCKPECCHbE?);

I am just wondering whether the library will be open this Sunday. (4I mpocto unTepecyrocs,
OyJeT I OTKpbITa OMOINOTEKA B BOCKPECEHBE).
3.AHrnruaHe W30€rar0T KaTerOpHYHOCTH TPU BBIPAKEHHH CBOETO MHEHHUS, MPEINOYHTAIOT HE
BBICKa3bIBaTh €r0 MPSMO, HE TOBOPUTh OAHO3HAYHO Oa / Hem. YacTo OHU CYOBEKTUBUPYIOT CBOE
BBICKa3bIBaHUE NPU MOMOIIM Takux cpencts, kak: | think, | guess, | suppose, maybe, probably,
perhaps u ap.
4. HanboJiee 4acTOTHBIM CIIOCOOOM BBIP@XKECHUS IPOCHOBI B aHTJIMICKOW KOMMYHHUKAIHH SIBIISICTCSI
BOIIPOC C MOJIaIbHbIMHU J1arosiamu can / could, will /would:

Can

you help me with this letter?
Could
Will

pass me the salt, please?
Would

BbI60p Trjarojia BJIMACT Ha CTCIICHb BCKIIMBOCTU BBICKA3LIBAHUA: IMOCKOJIBKY WOU'd 0O3Ha4YacT HEC
CTOJIBKO BO3MOXHOCTb, CKOJIBKO JKCJIAHHC aapecaTa COBCPIINUTH HeﬁCTBHe, OH cuuTtaercs Oolee
BCXKIIMBBIM, YEM COUld. Y ci1oBHOE HaKJIOHEHHE TaKKe YBCJINYNBACT KOCBCHHOCTH BbICKA3bIBAHU A, 4
3HAYUT U CTCIICHb BCIKIIMBOCTHU, TAK KaK OHO BBIPAXKACT B HeKOTOPOﬁ CTCIICHU T'HIIOTCTUYHOCTD,
MMPEAIIOJIOKUTCIIBHOCTh, COMHCHHUEC B BO3MOKXHOCTH WJIN JKCIIAHUU aApeCaTa COBCPIINTDH HeﬁCTBHC.
5.E1e 60IbIIyt0 KOCBEHHOCTh BBIPaXXEHHS MPOCHOBI HA0II01aeM B KOCBEHHOM Borpoce ¢ | wonder,
rJIe MPOMCXOIUT CMEIIIEHHE aKIIeHTa ¢ aapecaTa Ha camoro roopsiiero (I wonder whether you could
lend me a pound. - 4 unmepecyiocw, moe 61 mei 0doKHCUMB MHe (pyHm), a TaKKe B Bompocax ¢ Do
you think (Do you think you could lend me a pound? —Tet dymaewn, mol moe 6bt 000AHCUMD MHE
¢dynm?). 3nech Mbl HAOJIOAa€M MHOTOKpPAaTHOE OTCTYIUIEHHE OT MpsMOJMHEHHOCTH. CpaBHUM
CJICAYIOMIUC BBICKA3bIBAHU S, KOTOPBIC PACITIOJIOKCHBI 11O CTCIICHU HAPACTAHUS BCIKIIMBOCTHU !

1. Lend me a pound, please.
Can you lend me a pound, please?
Could you lend me a pound, please?
| wonder whether you could lend me a pound.
| was wondering whether you could lend me a pound.

6. I was wondering whether you could possibly lend me a pound.
11.1. Pacmonoxure >t MPEAJIOKCHUS IO CTCIICHU BO3pACTAaHUA BEIKIIMBOCTH:
1.Could you give me a more luxurious car? 2. Can he choose a different approach? 3. | am wondering
if you can stop our company from verging on losing its distinctive place. 4. Would you make a
convertible without removable doors? 5. He was wondering whether we could replace the square
headlights with round ones. 6. | was wondering whether they would tell me the most prominent and
marketable feature. 7. Will you design an open top for all intents and purposes? 8. Will you ask the
drivers if they want to feel the wind around them. 9. We were wondering whether you could possibly
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find a strong recurring image of our company. 10. Could you choose another focus-group for
extensive market research?
11.2. IIpoutute 7 OCHOBHBIX IPUHIUIIOB U3aiiHa 1 00CcyauTe UX B Tpynnax. Beibepure 2 npuHmmna,
KOTOPBIC Bbl CHUTACTC HAUMCHCC BAXHBIMU H 06’b$ICHI/ITe, nmoycemy. CocraBbTe MUHU-AUAJIOTHU Ha
TeMy «J[Ba caMbIX Ba)KHBIX IPUHIIUIIOB AU3aiHa», UCTIOIb3Ys CaMble BEXKIIMBBIE (POPMBI BOITPOCOB-
MPOChO U pa3bIrpalTe UX.

1.Good design is innovative.

2.Good design makes a product useful.

3. Good design is a static.

4. Good design makes a product understandable.

5. Good design is unobtrusive.

6. Good design is honest.

7. Good design is long-lasting.

(By Dieter Rams - a legendary industrial designer)

12. YuebHas npodeccronaibpHas nenopas urpa «Brainstorm the best designy»

y‘laCTBYIOT rpymmbsl MmO TpHU YCIOBCKA. Br - KOMaHOa ﬂHSaﬁHepOB, pa6OTaIOH_[I/IX Ha
aBToMoOmIecTpoutenpayro  kommnanuio Fiat  Chrysler  Automobiles co  mraG-kBaptupoit B
Hunepnannax.
[Tpourute cBoii Tekct (cM. Role 1, Role 2, Role 3), npeacraBbrech, HepecKakuTe Ik BCCH KOMaHIbI
cBoit Tekct (Juzaitnep 1, duzaitnep 2, uzaitnep 3), Ha OCHOBE BCEX TPEX TEKCTOB COCTABHTE ILJIaH
IIPOBEICHUS OPEHHCTOPMUHIA IO YAYULIEHUIO AU3aiiHa.
Haiigute B nHTEpHETE cCaMblii HEYJaUHbBIN AU3aiH 3TOM KOMITAHUU, OOCYTUTE €T0 IIIOCH U MUHYCHI
U IIPCJIOKUTC UBMCHCHUSA, KOTOPLIC OBl YIIydliuiy 3Ty MOACIIb.
HOI[F OTOBBTC IMPE3CHTAUHIO, COCTOAIIYH0O H3 OIHNCAHUA CTa,I[I/Iﬁ 6peﬁHCTOpMHHFa 1 Balu
MPpEAJIOKCHUS 11O YIITYUIICHUIO ,ZLI/IS&IZHB. O,[[HOI71 U3 MallluH.
Role 1 (Designer 1). Identifying Opportunity, Defining a Vision, Setting Targets
The design process is very much a journey and engaging in it can be seen as embarking on an
exploration. Knowing how to achieve the goal can be quite cloudy or undefined at times. Other times
it can be crystal clear, succinct and laser focused. But in any case, one of the first tasks of the designer
is to articulate a vision and identify how it relates to an opportunity to give a user a meaningful
experience. It’s helpful to engage in these first steps with a completely open mind. In the beginning
of the project almost anything goes. Ideas that may seem radically divergent can lead to unexpected
solutions. In a sense, this stage of the process is the most thrilling because so much can happen. Even
if you’ve been given very strict constraints, a designer has a duty to propose solutions that work
within the constraints as well as offer ideas that challenge them.
In professional scenarios there will be established parameters that define a brief. This will include a
set of assumptions to work within. Regardless of how pre-described or open-ended that brief may be,
it’s often beneficial to initiate the earliest stages of a program with a good understanding of that brief
while also identifying a margin and scope of opportunity just beyond it. At the beginning of any
project always take the opportunity to brainstorm. Use it as a semi-formalized exercise to allow ideas
that fall within the brief and just beyond it to be discussed and entertained. In fact, your job can be
dreaming! Do it now.
Role 2 (Designer 2). Verbalizing the Vision: Is a Mental Picture Worth 1000 Words?
There are many techniques for brainstorming and different schools of thought on how to make the
exercise truly effective. In any case, almost any project will need to go through a phase of examining
the widest range of possibilities, defining the creative vision, and setting targets. As a design takes
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shape, the number of constraints will rise, so in the early stages it’s fun to do some lucid dreaming
about possibilities of what might be achievable. Most of the established techniques for brainstorming
involves an individual or group figuratively draining their minds of possibilities and jotting these
ideas down on Post-it notes. It’s helpful when capturing these ideas to be very succinct. Sometimes a
great idea can be described like a joke with an amusing punch line. In many cases, great thought
starters or issues that are posed in the form of a question can kick off idea generation and foster
creative discussion. Whether you’re working with a group or as an individual, there are some key
things to keep in mind: Establish a time limit and clearly identify measurable and specific goals for
the exercise in terms of how it relates to the brief. Allow your mind to run wild with possibilities and
refrain from judging any of them until after the exercise is complete. Even nonsensical or seemingly
absurd ideas can trigger a fruitful discussion. And, finally, capture and organize thoughts in a way
that’s easily shared. This will allow you to organize the thoughts in terms of relevance and identify
how different solutions might relate to each other and offer some synergies and interesting
combinations. In a sense, you don’t need thousands of words; you only need a few words to verbalize
the vision! Dreams and ideas become thoughts. Thoughts transfer into words. Words eventually
become a series of actions. Actions involve decisions, and decisions eventually lead to design! Every
project begins with a series of thoughts and visions or feelings. Every designer has a responsibility to
dream about an ideal solution if only for a short amount of time in the beginning of a program,
regardless of the constraints involved. These are the first steps in embarking on any creative journey
and giving relevance and meaning to a design!

Role 3 (Designer 3). Research Examples of Personal Design Manifesto and Design Movements

The drive to create new statements as a designer is very strong. Accomplishing something that
resonates with the user is appropriate and making it fit for task is even more of a challenge. None of
this can be accomplished without a fair understanding of what already exists, and why it was
successful or failed miserably before. In this regard the various age-old sayings about repeating
history ring true; those who don’t have an understanding of why or how something was designed
before, are doomed to repeat it. For this reason, an essential step in the journey is to have a good
understanding of the history of the type of object that you want to design. You cannot move forward
without looking back. When searching for an inspiration for an alternative to the normal minivan, the
team at Chrysler investigated classic American wooded wagons as a source of inspiration; this
thinking led to the Dodge Kahuna concept.

An extremely valuable exercise at this point is establishing and verbalizing what you don’t want to
do and identifying results you will try your hardest to avoid. Most designers, whether they are die-
hard enthusiasts or not, have a vehicle that they can appreciate and enjoy looking at. Conversely,
almost everyone can identify a vehicle that they really don’t care for and find visually awkward,
difficult to look at, and unfortunate from a design perspective. But before we let the bashing begin,
it’s worthwhile thinking about what it is that makes those vehicles unsuccessful. The reasons that
contribute to a product being viewed as trash or treasure are important to consider and analyze. Quite
often it’s the result of misguided practices and assumptions in the product creation. Or sometimes the
issue lies outside of the designer’s scope of influence. In either case, these are the real-world
challenges that anyone creating objects will face, so it’s crucial to anticipate the demons and obstacles
lurking along the journey.
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Monyas 1 UcciienoBanus B cepe 1u3aiiHa aBTOMOOMIISA
Yacrsb 2

RESEARCH IN CAR DESIGN

1. 3amwuiwute JaHHBIC CJIOBA U CJIOBOCOYECTAHUA B TETpaAb U 3allOMHUTEC UX.
bolstered by the success — moakperneHHbIH ycriexom
discover the Culture Code for — oTKpbBITh KyIbTYPHBIN KOJI VISt
reminiscent of smth. — HanomuHaroIH YTO-TO
repeatedly — HeoTHOKpaATHO
reminding them of — mamomuHaronMi UM
the dawn of better days — Ha 3ape ny4mux gHEH
launch a campaign — Ha4aTh KaMIIaHUIO
position the car as — mo3uIMOHKPOBATH MAIIUHY KaK
tremendously successful — upe3BbIuaitHO yCIeIHbIN
expand market share — pacimputs 10710 phIHKa
doubt the approach — comueBathcst B moaxoie
appreciate the power — oreHHUTb CHITY
an unconscious meaning — moCO3HaTEIbHOE 3HAYEHHE
apply to — mpumMeHuTH K
cultures evolved differently — kyabTypbl pa3BUBaINCH TO-Pa3HOMY
process the same information in different ways — o6pabatbiBath Ty e HHPOPMAIIHIO O-PA3HOMY
The stronger the emotion is, the more clearly an experience is learned. — Yem cunbHee SMoLHs, TEM
0oJiee YETKO 3aIeyaTiIeBacTCs OIbIT.
The combination of the experience and its accompanying emotion creates something known widely
as an imprint. — CoderaHue OIbITA M COMPOBOXKIAIOIICH €ro SMOIMU CO3/1aeT TO, YTO HIMPOKO
HU3BCCTHO KaK UMITPUHT.
2. HepeBeI{I/ITe CJICAYIOIIUC CJIOBA U CJIOBOCOYUCTAHUA.
the dawn of better days, the open frontier, our processing the same information in different ways, the
experience and its accompanying emotion, it strongly conditions our thought processes, a vast array
of imprints.
3. Halinute CHHOHMMBI B JaHHOMU IIETIOYKE CJIOB.
Success, hire, luck, employ, image, engage, representation, receive, experience, obtain, practice,
achievement, gain, probe, picture.
4. HalimuTe aHTOHUMBI B JAHHOM IIETIOYKE CJIOB.
Specific, success, dawn, failure, hire, doubt, fire, liberator, rely on, occupant, expand, confirm,
constrict, different, disprove, similar, sunset, abstract.
5. HpO‘-II/IT aiite CJICAYIOMUC NPCIIJIOKCHUA U IICPCBCAUTC UX HaA pYCCKI/Iﬁ A3BIK.
1.With the news of the Code, Chrysler launched new campaigns in France and Germany. Here,
though, instead of positioning the car as a horse, they stressed the Jeep’s proud past and the freedom
gained from driving a Wrangler. 2. It is obvious to everyone that cultures are different from one
another. What most people don’t realize, however, is that these differences actually lead to our
processing the same information in different ways. 3. The combination of the experience and its
accompanying emotion creates something known widely as an imprint. Once an imprint occurs, it
strongly conditions our thought processes and shapes our future actions. 4. Each imprint helps make
us more of who we are. The combination of imprints defines us. 5. An imprint and its Code are like
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a lock and its combination. If you have all of the right numbers in the right sequence, you can open
the lock. 6. Understanding the Culture Code provides us with a remarkable new tool—a new set of
glasses, if you will, with which to view ourselves and our behaviors.

6. IlepeBenuTe cinoBa B CKOOKAaxX Ha aHIVIMHCKUN S3bIK, UCIOJb3YSl AKTUBHBINA CJIOBapb U3 IEPBOTO
3aJJaHus, TIOCTaBbTE UX B HYKHYIO TPAMMATHYECKYIO ()OPMY U JOMUIIUTE MPEATI0KCHHUS.

1. The Culture Code is the (moaco3narensHoe 3HaueHune) We (mpumensem) to any given thing—a car,
a type of food, a relationship, even a country—via the culture in which we are raised.
2. (IToxkperutennsiii yciexom) its American success, Chrysler hired Clotaire Rapaille to (otkpsiTh
KyneTypHBIH ko1 1u1st) the Wrangler in Europe. 3. With the news of the Code, Chrysler (ragan HoBbIe
kammnanun) In France and Germany. 4. Instead of (mosunmonupoBath MamuHy kak) a horse, they
stressed the Jeep’s proud past and the freedom gained from driving a Wrangler. 5. The stronger the
emotion is, (tem Gosee veTko 3amedamiieBactcs ombiT). 6. These differences actually lead to our
processing the same information in different ways. 7. (Coueranue ombITa ¥ COIMPOBOKIAMOIICH €ro
amoruu) creates something known widely as an imprint. 8. They’d come (ouenuts cuiy) of the
Culture Code.

7. HquHTaﬁTe TCKCT, I[aflTe C€MY 3arjlaBuc¢ 1 NCPECKaKUTC €ro, UCII0JIb3Ys aKTUBHBIN CJIOBapb U3
IICPBOro 3aJlaHrA B Ka4CCTBC IJIaHA.

Bolstered by its American success, Chrysler hired Clotaire Rapaille to discover the Code for the
Wrangler in Europe. Respondents in both France and Germany saw Wranglers as reminiscent of the
Jeeps American troops drove during World War 11. For the French, this was the image of freedom
from the Germans. For the Germans, this was the image of freedom from their darker selves.
Repeatedly, the people in these countries told Clotaire Rapaille stories about how the image of a Jeep
gave them a sense of hope, reminding them of the end of difficult times and the dawn of better days.
Clotaire Rapaille returned to Chrysler and told them that the Code for the Jeep Wrangler in both
countries was LIBERATOR.

With the news of the Code, Chrysler launched new campaigns in France and Germany. Here, though,
instead of positioning the car as a horse, they stressed the Jeep’s proud past and the freedom gained
from driving a Wrangler. These campaigns were also tremendously successful, expanding market
share for the Wrangler in both countries. By this point, Chrysler’s executives no longer doubted
Clotaire Rapaille’s approach. They’d come to appreciate the power of the Culture Code.

The Culture Code is the unconscious meaning we apply to any given thing—a car, a type of food, a
relationship, even a country—via the culture in which we are raised. The American experience with
Jeeps is very different from the French and German experience because these cultures evolved
differently (the Americans have strong cultural memories of the open frontier; the French and
Germans have strong cultural memories of occupation and war). Therefore, the Codes—the meanings
they give to the Jeep at an unconscious level—are different as well. The reasons for this are numerous,
but it all comes down to the worlds in which they grew up. It is obvious to everyone that cultures are
different from one another. What most people don’t realize, however, is that these differences actually
lead to our processing the same information in different ways.

The stronger the emotion is, the more clearly an experience is learned. Think of a child told by his
parents to avoid a hot pan on a stove. This concept is abstract to the child until he reaches out, touches
the pan, and it burns him. In this intensely emotional moment of pain, the child learns what “hot” and
“burn” mean and is very unlikely ever to forget it. The combination of the experience and its
accompanying emotion creates something known widely as an imprint. Once an imprint occurs, it
strongly conditions our thought processes and shapes our future actions. Each imprint helps make us
more of who we are. The combination of imprints defines us. An imprint and its Code are like a lock
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and its combination. If you have all of the right numbers in the right sequence, you can open the lock.
Doing so over a vast array of imprints has profound implications. It brings us to the answer to one of
our most fundamental questions: why do we act the way we do? Understanding the Culture Code
provides us with a remarkable new tool—a new set of glasses, if you will, with which to view
ourselves and our behaviors. It changes the way we see everything around us. What’s more, it
confirms what we have always suspected is true—that, despite our common humanity, people around
the world really are different. The Culture Code offers a way to understand how.

8.0TBeThTE HA BOIIPOCHI.

1.Who did hire Chrysler to discover the Code for the Wrangler in Europe? 2. How did respondents
in France see Wrangler? 3. How did the Germans see Wrangler? 4. Why did the image of a Jeep give
people a sense of hope? 5. What code was discovered for the Jeep Wrangler in France and in
Germany? 6.Why did Chrysler’s executives appreciate the power of the Culture Code? 7. What is the
Culture Code? 8.What do culture differences lead to? 9. What does strongly condition our thought
processes and shape our emotions? 10. What does understanding the Culture Code provide us with?
9. PeI_HI/ITe, KaKHuC IMPCIIOKECHUA COOTBETCTBYIOT COACPKAHNIO TCKCTA, A KAKHEC HECT.

1. Bolstered by its Canadian success, Chrysler hired Clotaire Rapaille to discover the Code for
the Wrangler in Europe.

2. The people in France and Germany told Clotaire Rapaille stories about how the image of a
Jeep gave them a sense of hope, reminding them of the end of difficult times and the dawn of
better days.

3. Clotaire Rapaille returned to Chrysler and told them that the Code for the Jeep Wrangler in
both countries was HORSE.

4. The campaigns in France and Germany were not very successful.

5. The Culture Code is the conscious meaning we apply to any given thing—a car, a type of
food, a relationship, even a country—via the culture in which we are raised.

6. The American experience with Jeeps is very different from the French and German experience
because these cultures evolved differently.

7. The stronger the emotion is, the vaguer an experience is learned.

8. The combination of the experience and its accompanying emotion creates something known
as an imprint.

9. Imprints strongly condition our thought processes and shape our future actions.

10. The Culture Code offers a way to understand how different people around the world are.

10.ITepeBenuTe MpeaIoKeHUs HA AaHTTTMACKHN SI3bIK, HCIOJB3Ys MozIenb: The better you do it, the
quicker they will appreciate your efforts. Yem nyuwe mor coenaewv smo, mem dvicmpee onu oyensm
MBOU YCUNIUSL.
1. Yewm cuibpHEE IMOIMH, TEM JIYYIIE 3aIIOMHHACTCS TTOTYUYESHHBIN OIIBIT.
2. Yewm 6osblile OTIIMYAIOTCS KYJIbTYPhI PA3HBIX CTPaH, TEM TPY/IHEE UM MOHSITH JPYT ApyTa.
3. Uewm my4iie Mbl HOHUMAaEM TOACO3HATEILHBIC KETaH!Us HAIMX KIMEHTOB, TEM ObICTpEe MbI
OTKPOEM KYJIbTYPHBIH KOJ| HAIIUX TOBAPOB U YCIYT.
4. Yem riy0Oske nu3aiiHep U3YyYUT KyJIbTYPHBIN KOJ] aBTOMOOUIIS, TEM OOJIBIIUM CIIPOCOM OyieT
MI0JIb30BaThCSl OH Y HACEIICHUSI.
5. UYewm panblie 3aBO/IbI [TOJIyUaT 3aKa3, TEM OBICTPEE OHH €TO BBITIOJIHSAT.
11.ITpunumaem npodeccroHanbHble penieHus. M3yunte nHGOpMaIUIo B COUANBHBIX CETAX O TOM,
KaK JIFOJIM B HaIe# cTpaHe otHocsaTcs k mkumy Wrangler u mpurorosste mokian “Culture code of

HX'Q' E\M http://izd-mn.com/ 13



AHrNMICKMii a3biK. Yue6Hoe nocobue ans cneuvanmucros HanpasBJ/ieHusa

«TpaHCNOPTHbI/ ¥ NPOMbILWNIEHHbIW AM3aiH>» YacTb 1 E.I. Jlaxosa

the Jeep Wrangler in Russia”. CpaBHuTe KyJabTYPHBIH KOJ 3TOW MaliMHbI B Amepuke, Poccun u
Espore.

12.VueOHnas mpodeccuonanbHas aenoBas urpa «Five principles of uncovering Culture Codey.
PaboraiiTe rpynmamu 1o msATh YenoBeK. Kax bl U3 Bac MpOYMUTAET CBOM TEKCT 00 OJHOM U3 MSATH
NPUHIIMIIOB BBISBICHUS KYJIBTYPHOTO KOJIa TOBAPOB U YCIYT. 3aT€M BbI EPECKAKUTE CBOH TEKCTY
uiieHaM Bamied koManzabl. Korma Bce TEKCThI OyAyT IepecKas3aHbl, COCTaBbTEC CIIHCOK W3 IISATH
MIPUHIUIIOB M OIUIINATE HPOIENypy MPOBEICHHs orpoca norpeduteneii. CpaBHUTE TPOIEIYpY,
MPE/UIOKEHHYIO Balllell KOMaHAON C pe3ysbraTaMu JIpyrux komania. OOcyauTe, Ybs MpoLEAypa
0oJiee YEeTKO U KOHKPETHO OIUCHIBAET MPOIECC OIPOca.

Five principles by Clotaire Rapaille

Five principles guide Clotaire Rapaille’s methodology for uncovering cultural Codes, and knowledge
of these principles will help you understand the thinking that goes into each discovery.

Task 1 (for student Ne 1 to read and retell)
Principle 1: You can’t believe what people say.

When asked direct questions about their interests and preferences, people tend to give answers they
believe the questioner wants to hear. Again, this is not because they intend to mislead. It is because
people respond to these questions with their cortexes, the parts of their brains that control intelligence
rather than emotion or instinct. They ponder a question, they process a question, and when they
deliver an answer, it is the product of deliberation. They believe they are telling the truth. A lie
detector would confirm this. In most cases, however, they aren’t saying what they mean. The reason
for this is simple: most people don’t know why they do the things they do. Even the most self-
examining of us are rarely in close contact with our subconscious. We have little interaction with this
powerful force that drives so many of our actions. Therefore, we give answers to questions that sound
logical and are even what the questioner expected, but which don’t reveal the unconscious forces that
precondition our feelings. This is why polls and surveys are so often misleading and useless (and why
the executives at Chrysler got the wrong “answers” regarding the Wrangler). They simply reflect
what people say, rather than what they mean.

For Chrysler, | gathered participants and asked them to tell me what they wanted from a car. The
initial responses | got were pure cortex: good gas mileage, safety, mechanical reliability, and all the
other things we have learned to say about this subject. I, of course, did not believe them. As each
session continued, I began to hear other things about cars that resonated. Memories of distinctive cars
of the past, like the Mustang, the original VW Beetle, and the Cadillacs of the 1950s with their huge
fins. Stories of the sense of freedom that came with holding their first set of car keys. Bashful
mutterings about first sexual experiences taking place in the backseat of a car. Slowly, the sense of
what American consumers really wanted from an automobile began to emerge. They wanted
something distinctive. They wanted freedom. They wanted a sensual experience. The car that
emerged from these discovery sessions was the PT Cruiser, a car with a very strong look and a very
strong message. The reaction to the car was equally strong. Some people, of course, hated it. Any
truly distinctive thing will be utterly unappealing to some people, even people within the same culture.
This is because of the tensions that define cultures.

However, others loved the car, so much that it became a big commercial success. Its release was the
most successful new car launch in recent memory. People spent up to $4,000 extra just to be on a
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waiting list to own one. Did the groundswell of excitement come because the PT Cruiser provided
what people said they wanted in a car? No. It had gas mileage and safety ratings no better than any
number of sedans, and it was no more reliable mechanically It was, however, unusual, aggressive,
and sexy. It appealed to what people really wanted in a car rather than what they said they wanted. If
we had listened only to what people said, Chrysler would have created another boring, efficient sedan
and the public would have shrugged. By learning what they really meant, Chrysler created a
phenomenon instead.

Task 1 (for student No 2 to read and retell)

Principle 2: Emotions is the energy required to learn anything.

The discovery sessions for cars brought up some very strong emotions. People came to me after the
third hour to say that memories brought them to tears, filled them with joy, or even made them
extremely uncomfortable. This is not unusual. In fact, some form of this happens at nearly every
discovery session | do—even the ones for office products and toilet paper. Emotions are the keys to
learning, the keys to imprinting. The stronger the emotion, the more clearly the experience is learned.
Emotions create a series of mental connections (I call them mental highways) that are reinforced by
repetition. These mental highways condition us to see the world in predictable ways. They are the
path from our experience with the world (such as touching a hot pan) to a useful approach to the
world (avoiding all hot things in the future).

In our discovery session for cars that led to the PT Cruiser, it became clear that the emotions
associated with the experience of driving a car were very strong indeed. When people spoke about
the moment when they were allowed to drive for the first time, they made it sound as though their
lives began right then.

Conversely, when elderly people spoke of the moment their car keys were taken away, they reported
feeling as though their lives were over. Those first sexual experiences that for so many Americans
take place in the backseat of a car (more than 80 percent of Americans have sex for the first time this
way) send an incredibly strong emotional message about cars. It became obvious to me that because
the emotion associated with driving and owning a car is so strong, the PT Cruiser needed to be a car
people could feel strongly about. It needed to have a distinctive identity to justify such strong
emotions. To create a strong identity and a new car at the same time, we decided to tap into something
that already existed in the culture, a familiar unconscious structure. The one we chose was the
gangster car, the kind of vehicle Al Capone famously drove. This became the PT Cruiser’s signature.
It lent the car an extremely strong identity—there is nothing else like it on the road today—and the
consumer responded. Again, if the Cruiser had been just another sedan, the public probably wouldn’t
have even noticed it, but its distinctiveness tapped into something very emotional.

Task 1 (for student Ne 3 to read and retell)

Principle 3: The structure, not the content, is the message.

Unlike the sessions | did for the Jeep Wrangler, this new discovery had to do with cars in general.
Predictably, participants spoke about all kinds of cars—minivans and roadsters, Model Ts and
concept vehicles. How could | come to any conclusions about the Code when participants had such a
wide range of cars in mind? By looking at the structure rather than the content.

When | read the third-hour stories participants tell in discovery sessions, | pay no attention to the
content; instead, | focus exclusively on the structure. In the sessions | held for Chrysler, it was
irrelevant that one participant told a story about a sports car while another talked about the family
sedan and yet another yearned for his 1950 Packard. It didn’t matter if they took their cars into the
city, down country
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lanes, or out on the open highway. What mattered was the connection between the driver and the car,
between the experience of driving and the feelings evoked. These connections—this structure—gave
us the clear sense that Americans derive a strong sense of identity from their cars and led to the
development of a car that would reinforce that sense of identity.

Task 1 (for student No 4 to read and retell)

Principle 4: There is a window in time for imprinting, and the meaning of the imprint varies
from one culture to another.

To return to our PT Cruiser session again, | learned that cars are an essential part of American culture
because, while American children don’t experience the emotion of driving a car at an early age, they
imprint the thrills associated with cars in their youth. Americans love cars and they love going out in
them. Throughout the discovery sessions, participants told stories of their excited parents bringing
home a new car, about the enjoyment and bonding that comes from families going out for drives
together on the weekend, about the breathtaking first ride in a sports car. American children learn at
an early age that cars are an essential and vaunted part of family life, that they bring joy and even
family unity. When it is time for them to buy a car, this emotional connection guides them
subconsciously. They want a car that feels special to them. The distinctiveness of the PT Cruiser gave
them this feeling, so they welcomed it into their garages and their lives.

Task 1 (for student Ne 5 to read and retell)

Principle 5: To access the meaning of an imprint within a particular culture, you must learn
the code for that imprint.

The PT Cruiser was a smash success in America. Yet prior to its release, the new executives at
DaimlerChrysler predicted it would fail. Why? Because different cultures have different Codes. We
can return one more time to our example of the PT Cruiser to show how these different cultural Codes
affect our responses to things. My review of hundreds of stories told by participants during the
discovery sessions revealed that the American Code for cars is IDENTITY. Americans want cars that
are distinctive, that will not be mistaken for any other kind of car on the road, and that trigger
memories of Sunday drives, the freedom of getting behind the wheel for the first time, and the
excitement of youthful passion. A car with a strong identity, such as the PT Cruiser or, as I illustrated
earlier, the Jeep Wrangler, has a much better chance of breakout sales than a cookie-cutter sedan.
This Code, however, is far from universal across cultures. German automotive giant Daimler-Benz
purchased Chrysler around the time the PT Cruiser was on its way to production. When the German
executives who now ran the company saw the car, they were appalled. Why? Because the Code for
cars in the German culture is decidedly different from the American one. The German Code for cars
is ENGINEERING. German car manufacturers pride themselves on the quality of their engineering,
and this pride is so ingrained that people raised in that culture think of engineering first when they
think of cars. The initial PT Cruisers were in no way models of engineering excellence. Their engines
weren’t particularly powerful or efficient, the design was anything but streamlined, they didn’t handle
very well, and their gas mileage and safety ratings were only average. The new executive team at
Chrysler, accessing their cultural Code, believed the PT Cruiser would be a marketing disaster. They
relegated production to one plant in Mexico.

This turned out to be a huge (although understandable) mistake. German executives responded
negatively to the modest quality of the car’s engineering. American consumers responded positively
to the car’s high level of identity. The plant in Mexico was ill equipped to keep up with demand, and
there were long waiting lists. If the new executives at Chrysler had understood the American Code
for cars and had relied on it rather than on their own Code, they would have avoided the many
problems they had getting the desired number of PT Cruisers onto American highways.

HX'Q' E\M http://izd-mn.com/ 16



AHrnuiickuii a3bik. Yue6Hoe nocobue Ans cneumnanncros HanpaBJieHuUs
«TpaHCNOPTHbI/ ¥ NPOMbILWNIEHHbIW AM3aiH>» YacTb 1

E.l'. JiaxoBa

13. Conversation skills. Kak mpaBuibHO 00IIaTHCS B ICIIOBOM Cpejie Ha aHTIIHHCKOM S3BIKE.

[TpoutuTe MH(MOPMAIHIO U BBIyUYUTE BBIPAXKECHUSI HAU3YCTh. BhINoNHNUTE 3a/1aH1eE.

Bo Bpemst iuckyccuu 0ObIYHO BBICKA3bIBAOTCS pa3IMUHbIE TOUKH 3peHus. B aHramiickoil KynbType

3TO A€TaeTCsd MaKCUMAaIbHO BeXINBO. CoOeCeJHUKY TOAYEPKUBAIOT CBOE YBAXKEHHE K TOMY, KTO HE

corjiac

eH ¢ Humu. C ITOH ILENbl0 aHIVIMYaHE HCIHOJB3YIOT KOMMYHUKATUBHYIO CTPATETHIO

BEXJIMBOCTH, 4YTO, OE€3yCIIOBHO, OIPaBAaHO, IMOCKOJBKY, MPUHOCS H3BUHEHHUE, IMPEACTABUTEIH
AHTJIOSI3BIYHOM KYJIBTYpPBI NMPU3HAIOT (PAaKT BTOPIKEHHUS B 3apPETHYIO 30HY, 30HY HE3aBUCHMOCTHU

cobece

JHUKA, U BBIPAXAIOT COXAJICHHUEC IIO 3TOMY IIOBOAY, OAHOBPEMCHHO AEMOHCTPHUPYS CBOC

B3aUMHOE pacnojoxeHue. CTpaTerusi BEXIMBOCTH COCTOMT U3 CIEIYIOLIMX KOMMYHHKATHUBHBIX
IIPUEMOB.

1) npusHaTh PaKT MOKYIICHUS HA HE3aBUCUMOCTb ajpecara:

I'm sure you must be very busy, but...

| know this is a bore, but...

I'd like to ask you a big favour ...

I hope this isn 't going to bother you too much

2) MmoKas3aTh CBOE HEKEJIaHHE COBEpIIATh KOMMYHHMKATHBHBIH aKT HECOrJacus CO MHEHHEM
co0eceHuKa:

| hate to intrude, but...

| hate to impose, but...

I'm terribly embarrassed to have to admit...
| hesitate to trouble you, but...

| hope you don't mind me saying this, but...

3) IIPpUHCCTHU Y6CI[I/ITGJ'IBHLIG IIPpUYKXHBI BMCIIATCIILCTBA, CIIOpa:

| simply can't manage to...
I'm absolutely lost...

Can you possibly help me with this, because there's no one else | could ask.
4) MOMPOCUTh MPOIICHHUS 32 HEOOXOJUMOCTh BO3PA3UTh:

Excuse me, but...

I'm sorry to bother you...

| hope you 'll / Please / Would you forgive me ...

| beg your indulgence...

CocTaBbTe MUHU-AHUAIIOTH, UCIIOJIb3Ys BBIPAKCHHUA W3 BCCX NCPCUYHUCIICHHBIX CTPATECr I/II\/'I, 10
clieayrouieMy IjaaHy:

1) Hauano pasroBopa

2) OOBSCHEHHUE BaIIEro HECOTJIACUs C TOYKOHM 3peHHs COOeCeTHIKA

3) 3aBepiieHHE pa3roBopa

Curyaruu s muHE-granoros: 1) You work for the Russian car company AvtoVAZ as an
engineer. You don’t agree with your colleague who wants to change Lada Vesta from a
subcompact car into SUV. 2) You work as a car dealer. As standard, the Lada Vesta has an
airbag, anti-lock  braking system  with  brake assist, electronic  brakeforce
distribution (EBD), electronic  stability  control, traction  control  system, hill  start
assistant, ERA-GLONASS emergency system, tilt/telescoping adjustable steering column,
remote controlled car central locking system with folding key, trip computer, car alarm, 15 or
16-inch wheels and full-size spare tyre, making it one of the most equipped models in the
entry-level segment in Russia. Your client doesn’t want to have all these offers. Try to
persuade him to take them. 3) You work as a Chief Engineer at AvtoVAZ. Lada introduced
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a station wagon and a "Cross" version of the station wagon, with higher ground clearance, in
September 2017. A "Cross™ version of the sedan, with more ground clearance than a Toyota
RAV4, arrived in the first half of 2018. You don’t agree with this order. You would have liked
to introduce first a "Cross" version of the sedan and then a station wagon.
14. 1) Yuebnas aenoBas mpodeccronanbHas urpa «Culture Code for Russian Carsy. IIpounTaiite
MpoIeAYPY MPOBEIAEHUs ornpoca noTpeduteneii. CpaBHUTE 3Ty MPOIEAYPY C TEMHU PEUICHUSMH,
KOTOpBIC BBl IPEIIOKWIM B mpeasiayineir urpe «Five Principles of uncovering Culture Code».
Bri6epuTte Ty mponerypy npoBeAeHHS Olpoca MOoTPEOUTENIeH, KoTopas BaM OOJIbIIe HPAaBUTCSI.
2) Pa3penurte BCIO IPyIIy Ha ABE KOMaHAbl. B Kakaol KOMaHJE TPH CTYAEHTA BBIIOJIHSIOT POJIb
YJICHOB KOMUCCHH, a OCTaJIbHBIC ABIAIOTCA HOTpe6I/ITeH$IMI/I. YjeHbpl KOMHCCHUU IpOBOAAT OIIPOC
HOTpe6I/ITeJIeI71, HCIIOJIb3Yys BBINICOIMMCAHHYIO IIPOUCAYPY. IloToM 4WiIeHAMH KOMHCCHU CTAHOBSITCS
JIpYrue TpU CTYACHTA, KOTOpBIE IOBTOPSIOT 3Ty ke npouenypy. llocie Broporo kpyra ompoca
YYaCTHUKH COOMPAIOTCS BCE BMECTE JUISl OOCYKJICHUS PEe3yabTaTOB U TOJOCYIOT 3a MpejiaracMbie
KYJIbTYPHBIC KOAbI ITOHATHA «Poccuiicknii aBTOMOOHIIBY. KOMaH,Z[a, MMpCJI0OKUBIIASA KO, KOTOpBIfI
oJIydacT OoJbIle I'0J10COB, CTAHOBHUTCA HO6€,Z[I/IT6II6M.
3) IIpoananu3upyiite KyIbTypHbIA KO MOHSATHS «Poccuiickuii aBToMOOMIIbY. Kakue BBIBOIBI BbI
MOXCTC CACIaTb, OCHOBBIBAasiChb Ha 3TOM KOI[G? Kaxkue MEpbI 110 YJIYUYHICHUIO COCTOSAHUA
aBTONPOMBINILIEHHOCTH B Poccum Bbl Obl mpemioxunu? Kakyio Obl peKIaMHYIO KaMIIaHUIO
OpPTaHU30BaJIH, YTOOBI IPUBIICYH IMOKYIATENCH?
The procedure of investigating the culture code of the product or service

1. Ask your recipients to study the subject on the Internet, and to present a report on the topic of
associations with the service or product in a particular country.

This stage helps the recipients to tune their brains to the chosen topic to be able to recollect the deepest
memories connected with the product or service in question.

2. Listen to the reports together with other participants. Ask the listeners to write down what
they have in common with the associations from the report.

3. After a break, have a relaxation session. During this session participants are sitting in
comfortable positions listening to a soft music for five minutes.

4. Have a recollection session during which recipients discuss their earliest and brightest
memories about the product or the service. Encourage them with relevant questions and
comments. Write down whatever association you hear.

5. Ask the recipients to write a short essay on the topic of the brightest memories about the
product or service.

6. Analise all the records and decide on the culture code of the product or service.

15.IMpoBeaure nuckyccuro «The best Russian car advertising campaign of the yeary.
[ToaroroBeTe cooOIIeHNE IO TEME U OTCTaUBANTE CBOIO TOUKY 3PEHUS, UCIOJB3YS BBIPAXKEHUS
u3 CTpaTel"I/Iﬁ BEACHUA NTUCKYCCHUMU.
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Monyas 2 UcciienoBanusi B cepe au3aHa xKeJae3HOA0POKHOTO
Tpancnopra Yacrs 1

RESEARCH IN RAILWAY CAR DESIGN

1. 3anuiiMTe JaHHBIC CJIOBA M CIIOBOCOYETAHHUS B TETPAlb M 3aAIOMHHUTE HX.

competitive — KOHKYpPEHTHOCIIOCOOHBIH

a railway operational efficiency - onepaTtuBHas 3¢ GEKTHBHOCTD JKEJIE3HOM TOPOTH

a must — rpeboBanue, HEOOXOAUMOCTD

rail vehicle interior planning - miaHupoBKa HHTEpPHEPA JKEIC3HOAOPOKHOTO BaroHa

available seats - ceoGoHBIE MecTa

serious safety risks - cepbe3Hble pHCKH O€30MaCHOCTH

comfort constraints — orpannuenus Mo KoMpoOpTy

arrange the seats to achieve a maximum of seating - pacrmosioXuTh CHACHBS TaK, YTOOBI MOJYIUTH
MaKCHMaJIbHOE KOJIMYECTBO CHASTIMX MECT

the check-in of luggage - perucrpanus 6araxa

compulsory - o6si3aTenbHbII

ignore the demands and needs of passengers - urnopupoBaTh TPeOOBaHHUS M HYKIbI TACCAKUPOB
achieve the high proportion of rail passengers - noOMTBCS BBICOKOH IOJIH >KEIE3HOMOPOKHBIX
acCaKUpoB

advantages over - npeuMyIecTBa Hajl

equip vehicle interiors with - 06opya0BaTh CaOHBI )KEIE3HOOPOKHBIX BATOHOB (YEM-TO)

the highest possible number of seats - makcuManTbHO BO3MOYKHOE KOJIUIECTBO MECT

contradict the considerations — IpOTUBOPEYUTH 3TUM COOOPAKECHUSIM

a loss of comfort - morepst kompopTta

constitute serious operational problems - co3naBath cepbe3Hbie IKCITyaTAIIMOHHBIC TPOOIEMBI
underestimated - HeOOI[eHEHHBIH

the criteria of station dwell time - kpuTepuu IUTETBLHOCTH CTOSIHKH HA CTAHIIMN

achievable seat occupancy rate - qocTuxuMasi 3aMOJHIEMOCTh MECT

customer satisfaction — yoBneTBOpeHHOCTh KITHEHTOB

ultimate safety — makcumanbHast 6€30MacHOCTD

ultimately — B koHeuHOM HTOTE

boarding and deboarding - mocaska u Beicaaka

the optimization potential of railway vehicles - morenman ontumH3aIUK KEIE3HOIOPOKHOTO
TpaHCcmopra

capture the real behaviour of passengers - ¢pukcupoBaTh pearbHOE MOBEICHUE ACCAKUPOB
under different marginal conditions - npu pa3nTUYHBIX TPEAETBHBIX YCIOBUIX

ascertain — yctaHOBUTb

the flow of passengers - motrok maccaxupos

the search for seating — monck mecra

stowing of luggage - pasmernienue Oaraxa

storage of luggage — xpanenue Garaxa

occupancy rate in the vehicle — BMecTuMoCTh cpencTBa MEPEBIKSHUS

space design — au3aiiH MPOCTPAHCTBA

exact - TOuHbIN
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the anticipated luggage types and volumes per person - oxumaembie BUIBI U 00BEMBI Oaraka Ha
YCJI0OBCKa
measurements and weighing of several thousand pieces of luggage - 3amepbl U B3BelIMBaHHUEC
HECKOJIbKUX ThICAY €ANHUI] 68,I‘ axa
this fact should be taken into account — atot ¢axT cienyer yuuThBaTh
comfort enhancement - moBeIIcHKE YPOBHS KOM(OpPTa
a decisive factor - pemaromiuii hakrop
inefficient conditions in the vehicles must be expected - caenyer oxunats HedPPEKTUBHBIX YCIOBHIA
B TPAHCIIOPTHBIX CPEACTBAX
in close proximity to - B HenmocpeaCTBEHHOM 0JIN30CTH K
obstructions to passenger flow - npensaTcTBHS I TACCAKUPOIIOTOKA
impair the flow of passengers — mMerars maccaxupomnoToKy
lift heavy baggage into the overhead bin - mogHuMaTh TSDKENBIH Oarak Ha BEPXHIOK TOJKY IS
Oaraxka
luggage racks — GaraxHpie IMOJIKH
dimension - coGmoaaTh Hy)KHBIE pa3Mepbl
seat backrests - cimaku cunenunit
2.IlepeBenuTe cieayroOIIMe CIOBA U CJIOBOCOYCTAHUSI.
Operational efficiency, be subordinated to, practicality, an alternative, concepts, reservations, ignore,
transport policy, tendency, criterion.
3.Halimute CHHOHUMBI B JAHHOM IIETIOYKE CJIOB.
Subordinate, a rival, lead to, generate, submit, cause, strain, baggage, a competitor, luggage,
a decrease, a decline, tension, constitute.
4 Haiignute aHTOHUMBI B JJAHHOU [IENOYKE CJIOB.
Misunderstand, assessment, available, enough, maximize, occupied, understand, confirm,
minimize, contradict, evaluation, sufficient.
S.IIpouwnTaiite creayroue NpeIyIoKEHNS U IEPEBEINTE X HA PYCCKUN SA3BIK.
1.This is often subordinated to other essential aspects, such as practicality, in the context of rail
vehicle interior planning. 2.Misunderstood operational efficiency concepts such as maximum use of
space for sitting can actually lead to a decrease in operational efficiency, operational problems, and
incidents with serious safety risks. 3.Since in airline travel reservations as well as the check-in of
luggage are compulsory, all seats can therefore actually be used and sold. 4.In contrast, rail cannot
afford to ignore the demands and needs of passengers. 5.In order to achieve the high proportion of
rail passengers that is also required in transport policy and generally also involves economic
advantages, rail must bring into play the advantages it has over other modes of transport. 6. Especially
in long-distance train travel but also on many local routes particularly in the service of cruise ship
ports and airports the volume of luggage is often underestimated and not taken seriously in sufficient
measure as an influence factor on the criteria of station dwell time, achievable seat occupancy rate,
comfort, customer satisfaction and ultimately safety.
6.HCpCBCI{I/ITC CJIOBa B CKOOKax Ha aHTJIUICKHANI A3BIK, UCIIOJIb3Ys aKTUBHBIN CJIOBApb U3 ICPBOro
3alaHus, IIOCTAaBbTC UX B HYKHYIO 'paMMAaTUYCCKYTO (I)OpMy W JOIMUIIUTEC MMPECATIOKCHUA.
1.To be (konkypenTHOCTIOCOOHBII) &S a railway operational efficiency is (Heo6xoaumoctsio). 2. This
is often subordinated to other essential aspects, such as practicality, in the context of (mmanupoBku
HHTEphbEpa Keae3Ho0poXkHOro Barona). 3.Misunderstood operational efficiency concepts such as
maximum use of space for sitting can actually lead to a decrease in operational efficiency, operational
problems, and incidents with (cepbe3nbiMu puckamu OGesomacHoctH). 4.Airlines can afford
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(pacronoXuTh CHACHBS TakK, YTOOBI TMOJYYHUTh MAaKCHUMAaJbHOE KOJUYECTBO CHASYMX MECT).
5.However, the tendency in recent years to (o6opynoBaTh caOHBI KeJIE3HOIOPOKHBIX BaroHos) the
highest possible number of seats (mporuBopeunt 3TuM coobpakenusim). 6.1n contrast, rail cannot
afford to (urHopupoBarh TpeOoBaHus u HyxAbl naccaxupoB). 7. This leads not only to (morepe
komdopta), which approximates the comfort level of air travel, but also (cozmaér cepresnbie
AKCILTyaTalHOHHBIE TIPOOJIEMBI).
7.HpO‘IHTaI>'ITe TEKCT, U MNEPECKAXKHUTE €TI0, HUCIIOIb3Yys aKTUBHBIA CJIOBapb U3 IICPBOIo 3aJilaHHA B
Ka4yeCTBE I1JIaHa.

Issues to be solved in the interior railroad cars design
To be competitive as a railway operational efficiency is a must. This is often subordinated to other
essential aspects, such as practicality, in the context of rail vehicle interior planning. In practice, this
leads to the opposite of the desired result. Misunderstood operational efficiency concepts such as
maximum use of space for sitting can actually lead to a decrease in operational efficiency, operational
problems, and incidents with serious safety risks. In practice, the attempt to maximize the number of
seats on the train leads to fewer available seats due to a lack of space for luggage accommodation
and, at the same time, to a longer passenger exchange time.

In long-distance traffic in particular, the railways find themselves in a field of tension between their

two competitors, road traffic and air traffic. People who travel by air have or at least see no alternative
to air travel. This leads to an acceptance by air travellers of comfort constraints which arise due to
economic pressures on the airlines. Airlines can afford to arrange the seats in the passenger cabin to
achieve a maximum of seating. Since in airline travel reservations as well as the check-in of luggage
are compulsory, all seats can therefore actually be used and sold. In contrast, rail cannot afford to
ignore the demands and needs of passengers. In order to achieve the high proportion of rail passengers
that is also required in transport policy and generally also involves economic advantages, rail must
bring into play the advantages it has over other modes of transport. However, the tendency in recent
years to equip vehicle interiors with the highest possible number of seats contradicts these
considerations. This leads not only to a loss of comfort, which approximates the comfort level of air
travel, but also constitutes serious operational problems. These problems are often not considered
especially in the purchase of vehicles. The often-applied evaluation criterion of the highest possible
number of seats and thereby expected lower purchase and operating costs per passenger is inadequate
since it clearly contradicts reality. Especially in long-distance train travel but also on many local
routes particularly in the service of cruise ship ports and airports the volume of luggage is often
underestimated and not taken seriously in sufficient measure as an influence factor on the criteria of
station dwell time, achievable seat occupancy rate, comfort, customer satisfaction and ultimately
safety.
8.0TBeThTE HAa BOTIPOCHI:
1) What is a must nowadays? 2) What does the attempt to maximize the number of seats on the train
lead to? 3) In which traffic do the railways find themselves in a field of tension between their two
competitors, road traffic and air traffic? 4) Why do people who usually travel by air have or at least
see no alternative to air travel? 5) Why can airlines afford to arrange more seats in the passenger cabin
than railroads? 6) What advantages do railways have over airlines? 7) What considerations does the
tendency to equip vehicle interiors with the highest possible number of seats contradict? 8) What
constitutes serious operational problems in the railroads? 9) Is the volume of luggage often
underestimated? 10) What factors should be taken seriously in sufficient measure?
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9. [lepeBeauTe HA AaHTIMICKHIA SI3BIK, HCIIOIB3YS Mozeab: 1. This train is twice as expensive as that
train (OToT moe3n B Ba pasza mopoike, yeM TotT moe3xn). 2. The ticket for this train is two hundred
rubles more expensive than for that one (busietr na sToT oe3x Ha 200 pyoneii 1opoxe, 4eM Ha TOT
moe3).

1) [nanrpoBKa HHTEPHEPA ITOTO HKEJIE3HOJOPOKHOTO BaroHa B TP pasa JIydIlle, 4eM TOro, KOTOPBIi
MBI BUACIIN BUYEpa. 2) Pucku Oe3omacHOCTH 3ACCh Ha IATH IIPOLICHTOB cepbé3Hee, yeM OOBIUHO.
3) CB0OOAHBIX MECT BO BTOPOM BaroHe B JIBa pa3a MEHbIIE, ueM B TpeTheM. 4) B aToM romy Hama
KOMITaHHM Ha IIATHh IIPOLICHTOB Ooiee KOHKypeHTHOCHOCO6Ha}I, 4YCM B IIPOULIIOM. 5) MaxkcuMalinsHO
BO3MO>KHOE KOJIHMYECTBO MECT B HOBOM BaroHe Ha 10 60J'IBH.I€, 4Y€M B TOM BaroHe, KOTOpBIfI MEI ceruac
OKCILIyaTUPYEM.

10.ITpunnmaem npodeccuonanbubie perrenus. How they describe our trains in Great Britain (Kak
HAIlIW [10€3/1a ONHChIBalOT B BenukoOputanun). [Ipoutnte onrcanne HammX mMoe30B8, KOTOpoe ObLI0
MOJTOTOBJICHO JJIsi OpPUTAHCKUX TYpUCTOB. [lOATOTOBBTE KpPAaTKyIO CIpPaBKy I OpPUTAHCKUX
TYPUCTOB, COCTOSIIIIYIO TOJIbKO M3 CPABHUTEIBHBIX KOHCTPYKIUH (5—10 mpemioxenuii), kKakoil BUa
1moe3/la caMblii OBICTPBIA (MEUICHHBIN), CaMbIi JOpOTroW (ICIICBBIH), B KAaKOM Toe31e OOoJbIie
(MeHbIIIe) CePBUCHBIX YCIYT JIJIS MacCAXHUPOB U T. A. 3a4UTaiTe 3Ty CclpaBKy BCIyX. Brichoymaiite
CIIpaBKH CBOHUX KOJUICT W 3aIlIMIOHUTC BCC OILINOKU B CPaBHUTCJIIbHBIX KOHCTPYKHHAX, KOTOPBIC
yeabimute. OnpenenuTe caMyro IPaMOTHO-COCTABJICHHYIO CIIPABKY.

1) The fastest trains on the Russian network serve Moscow, Saint Petersburg and Nizhny Novgorod,
running under the brand name Sapsan. They can reach speeds of up to 250kmh making the journey
from Moscow to Saint Petersburg in under four hours! Sapsan trains are all seated (there are no
sleeper carriages) and are very similar to European trains in their layout; with a single seat, or two
seats side by side, either side of a middle aisle. They are very modern trains, all of which are no more
than a few years old. 2) Firmeny trains run throughout the Russian rail network, particularly on the
most popular or prestigious routes. They are generally low numbered trains and have names to signify
their prestige, such as train 2, ‘Rossiya’, from Moscow to Vladivostok or train 20, “Vostock’
from Moscow to Beijing. They are the most modern sleeper trains on the network with the best
facilities, services, and on-board staff. They make the fewest stops of all Russian sleeper trains,
meaning that they usually have a shorter journey time than either Skory or Passenger trains. Because
of this they tend to cost more than regular Skory or Passenger trains. First, second and third class are
all available on-board along with a comfortable dining car with an extensive selection of culinary
delights. 3) Passenger trains cover a variety of routes, both long and short. They are characterised by
being numbered 160 and above; often they are numbered in the two or three hundreds. They tend to
stop at most stations along their route and, as such, they are the slowest train to get you to your
destination; though this does offer you the opportunity to see the more rural stations, towns, cities,
and villages close up. They also tend to of a slightly lower quality than Fast/Skory trains. This is
reflected in the price; passenger trains are generally the cheapest train on any given route. An
advantage of this is that you will find that locals will use these trains more, and there is a greater
chance of being able to share culture and stories. 4) The majority of long-distance trains on the
Russian rail network are Skory (Fast) trains. They have good quality services, though they are not
quite as modern as Firmeny trains. They have a few more stops than a Firmeny train and so the
journey may take a little longer. This is reflected in their price being somewhat cheaper than a
Firmeny train. Skory trains have Second- and Third-Class carriages but are usually without a First
Class carriage. In its place is the option for two people in Second Class to buy two tickets each,
effectively buying an entire cabin to experience the privacy of a First-Class cabin. A dining car is
usually part of the make-up of these trains, though, much like the cabins, it may not be of the same
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quality of a Firmeny train. 5) The Elektrichka are the suburban commuter trains of the Russian
network. You will typically find them ferrying people in and around major cities; to and from work,
home, and their country ‘dachas’. They are hugely convenient for getting from the centre of major
cities to their suburbs, with no concerns about traffic jams that you may frequently come across,
particularly in Moscow during the summer. Seating is usually on wooden, or plastic benches, two by
two, so not of the highest quality, but the tickets are generally reasonably priced. If you are looking
to get a feel for Russia away from the more obvious tourist spots in the centre of major cities, the
Elektrichka is invaluable.

(Adopted from: https://realrussia.co.uk/trains/info/train-types)

11. Conversation skills. Kak mpaBuipHO 00IIaTHCS B ICIIOBOM Cpejie Ha aHIIMICKOM si3bike. HOW to
hold the Business Meeting (Kak Bectu menoBoe cosemianue). [Ipournte nHpOpMAIIHIO, BHITUIINTE
BBIPOKCHUS HA KAPTOYKH M BBIyUYUTE UX Hau3ycTb. COCTaBbTE MHHU CUTYaIlUH B IPYIIax U3 TPEX
YEIIOBEK, UCTIOB3YS 0 HECKOJILKO BRIPAXKCHHUH U3 KaXKIOTO ITyHKTa (BHAYaJIe MOKHO TOJIb30BATHCS
KapTOYKaMHU C BBIMHCAHHBIMH BBIpOKCHUSAMH). KaKAblii W3 TPYIIbBl MO OYEpPEead HrpacT poJib
npeceaarens coOpaHus, OCTAIBHBIC BBITIONHSIOT POJIb YYaCTHHKOB coOpaHus. Paswirpaiite cBom
CUTYaIlUU TIepe]l OCTATbHBIMU CTyJICHTaMH. Ternepbh MOMEHSUTECh POJSIME H €IIe Pa3 pa3birpanTe
CUTYyaIlUU TPOBEICHUS COOpPaHUs C IPYTUMU TAPTHEPAMHU.

1. How to chair

I’d like to ask (name) for his (her) view on this.

A xouy nonpocuts (OJbry) U3JI0KUTH CBOIO TOUKY 3PEHMUSL.

Thank you, (name). You’ve had your say. Let the others give their views now, please.

Cnacub6o, (Onbra). Bel Beickazanuck. Teneps mycTh Jpyrue U3aoKaT CBOU TOUKH 3PEHUSL.

I’d like to move on now to... MHe ObI XOTenoch nepeiTu ceivac K....

2. How to interrupt

I’d just like to say... S TonmbKO X04y CKa3aTh...
Can I just come in here? Mory s ceiiyac BbICKa3aThCs?
If | can interrupt you at that point... Ecnu MHEe MOXHO MpepBaTh Bac Ha TOM MECTE...

3. How to deal with interruptions

If you could just let me finish. Eciu 651 BBI TPOCTO MO3BOJIMIIA MHE 3aKOHYHUTh.
Hold on a minute, please. [Momoxkau MUHYTKY, TOXKATYHCTA.

If I can just finish what I’m trying to say. Mory s 3aKOHYHTB TO, YTO IBITAIOCH CKA3aTh?

4. How to get your point across

The main issue here is... ['maBHBII BOMIPOC 37€CH TO, YTO...
The really important thing is... JIefiCTBUTENBHO Ba)KHO TO, UTO...
/)
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Surely, the point is that...

The purpose of my talk is...

5. How to ask for clarification

What do you mean by...?

Sorry, I don’t know what you mean.
Could you explain that in more details?
Could you be more specific?

Could you give me a specific example?
npumep?

HagepHsika, CyTb B TOM, 4TO...

Llenp Mmoero qokiana...

Uto BBl MMEETE B BUY, TOBOpPA...7

I/I3BI/IHI/ITC, s HC 3HAKO, YTO Bbl UMCCTC B BUAY.

Mornu 1 0661 BBl O0OBSICHUTB 3TO MOApOOHEe?

Mornu i b1 BBI OBITH TOKOHKpETHEE?

Moruu v 661 BBl IPUBECTH KOHKPETHBIN

6. How to clarify (how to make your meaning clearer)

Basically, what I’m saying is...

What I really want to say is...

B o61miem, s roBOPO O TOM, 4TO...

To, 0 4éM 5 X04y B ACUCTBUTEIBHOCTH CKa3aTh...

Or to put it another way... Wnn npyrumu ciaoBaMH...
Let me rephrase that. [To3BosabTe MHE nepedpa3supoBaTh 3TO.
To be more precise... Jlnst TOro 4ToOBI OBITH 0OJIEEe TOUHBIM...

7. How to order information

Firstly (secondly, thirdly), I’1l give you a few basic facts.

BO'HepBLIX, s IpUBEAY BaM HCCKOJIbKO OCHOBHBIX q)aKTOB.

Finally, I’ll describe...

8. How to signal the end of the topic
Right, I’ve told you a bit about...

Ok, that’s all I have to say about...
Ok, that’s it for...

Right, now you know a bit about ...

9. How to change to a new topic

B 3akntouenue s onumy...

Xopo1io, g pacckazajl BaM HEMHOTO O...
Bort BCE, uTo 5 X0TE] BaM cKa3arh O...
Bort u BCE 0...

XOpOH_IO, ceiiuac BbI 3HAE€TE HEMHOTO O...

So, moving on now to... Urak, mepexonum ceifuac K...

Let’sgoonto... [aBaiite nepeiaem K...

10. How to sum up
To sum up, ...
Now, I’ll summarize my main point.

To conclude my presentation, ...

IlogBoast utorw...
Ceityac s moaBely UTOTH. ..

B 3akmnroueHne Moel Ipe3eHTaltH. ..
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In conclusion, 1’d like to say ... B 3akioueHue s X0Uy CKa3aTh...
It’s been a pleasure talking to you all! BbL10 MPHUATHO ¢ BaMH [TOTOBOPHTb.

12.Y4ebOnas npodeccuonanpHas aenoBas urpa «How to find solutions to the issues in railroad car
designy». Paboraiite komannamu 1o 6 4enoBeK. 3 CTYACHTA HCIOJHSIOT 0053aHHOCTH HHKEHEPOB,
pabotaromux B McciaemoBarenbckoM IEHTPE JKeIe3HOJ0poXKHOro MaiunHocTpoeHus (the Research
Centre for Railway Engineering) B Bene. OnuH CTyIeHT sIBIISETCS PYKOBOAMTENIEM MpOeKTa. J[Ba
CTYACHTA ABJIAIOTCSA SKCIICPTAMU 110 KCJIC3HOAOPOKHOMY TPAHCIIOPTY, IPUTIAIICHHBIMU IJId ITIOUCKaA
peI_HCHI/Iﬁ 10 OIITUMHU3alIHN ,I[HBaﬁHa MMacCa>xMpPCKUX BAroHoOB. Ka}KI[BIf/'I Y4aCTHHUK YUTACT CBOM TEKCT
M I'OTOBUT €TI0 Ha II€PECKaA3, OIINPAsACh Ha IIJIaH U BBIIIMCAHHBIC HOBLBIC CJIOBA.

KOMaHI[a IIPOBOAUT COBCHIAHUEC IIO BOIIPOCY OITUMHU3AIUN Pa3MCUICHUA Oaraxka B IMaCCaAKUPCKHUX
Imoe3aax. Bez[eT COBCIIAHUEC PYKOBOIUTCIb IIPOCKTA. Bo BpEMA IPOBCACHHUA COBCIIAHUA
MCIIOJIB3YIOTCS BBIPAKEHUS M JICKCHKa U3 mpeasiayinero ynpaxkaenus Small Talk. How to hold the
Business Meeting (mast Gosiee c€1a0bbIX YYaCTHHKOB BO3MOXKHO HCIIOJB30BAHUE KApTOUYCK C
BBIIITHCAHHBIMU BI)Ipa)KeHI/ISIMI/I). L[eJII) COBCIIAaHUA — BBICIYHIATD IEPECKA3 TCKCTOB BCCX YUACTHHUKOB
U COCTaBHUTHL CIIMCOK BO3MOKHBIX HOCJIGIICTBI/Iﬁ HCMOAXOAAIICTO pPasMCIICHUA 631“21)1(21 B
MacCaXUPCKUX BaroHax (MOCIEACTBUS pacCCMaTPUBAIOTCS 110 CICAYIOIIMM TPEM IMMyHKTaM: passenger
boarding and deboarding time; occupancy rate; operating efficiency). Eciu B urpe y4actByroT 1Be u
Oozee KOMaH[, H606XO,Z[I/IMO OIIpCACIINTD, Yyeil CIIMCOK CaMBbIH I/IHTepeCHHﬁ u aKTyaJ’IBHBIﬁ.

Role 1 (for Chief Manager of the Project): For nearly 20 years the Research Centre for Railway
Engineering at the Vienna University of Technology has been intensively involved with questions on
a scientific level related to the optimization potential of railway vehicles. The core of all research and
development projects as well as the resulting scientific work is the serious examination of the needs
and wishes of travellers as well as with their problems and difficulties in using the train. A substantial
contribution to the objectification of the findings is the data collected for nearly two decades
concerning passenger behaviour, which has been collected through observation. The goal thereby is
to capture the real behaviour of passengers under different marginal conditions uninfluenced by
possible personal sentiments which may affect the results of surveys. Surveys formed an additional
basis for the scientific analysis. Data has been collected on the following areas about which my
colleagues are going to tell us.

Role 2 (for Designer 1): Passenger flow analysis: The boarding and deboarding of approx. 20,000
passengers in approx. 50 different boarding areas and vehicle types were observed. Through video
analysis precisely to a tenth of a second it was ascertained how long on average a person needs for
boarding and deboarding. Above all, however, in addition to the knowledge of individual time
requirements, decisive insights can be gained into the extent to which the entire vehicle concept
influences the flow of passengers.

Passenger surveys. Approximately 40,000 passengers in just under 10 different countries were
surveyed concerning their problems and difficulties as well as their needs and wishes in all phases of
travel in a railway vehicle. This related to boarding as well as movement in the train, the search for
seating, stowing of luggage and requirements during the trip itself.

Passenger behaviour analyses. The behaviour of approx. 300,000 passengers in more than 80
different vehicle types was analyzed with regard to the choice of seats, storage of luggage and use of
time. From the data, depending on the parameters of age, gender, occupancy rate in the vehicle and
space design, information was accurately derived concerning which seats or seating areas were
preferred, how and where luggage was stowed as well as the activities passengers performed.
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Role 3 (for Designer 2): Luggage data collection: In combination with surveys, the exact
anticipated luggage types, and volumes per person, per vehicle or per train depending on travel
purpose, age and gender as well as group size was determined through counting, exact measurements
and weighing of several thousand pieces of luggage. With respect to new vehicle design concepts,
the data will provide accurate conclusions on how the intended space design will be used, how the
design will affect passenger behaviour in seat selection, baggage storage and the conduct of activities,
and what the final impact of the behaviour will be on passenger boarding and deboarding parameters,
the proper stowage of baggage and the actual seat occupancy achievable.

For air travelers who use the train to travel to the airport, an approximately 20% higher baggage
volume is expected than for train travel. This fact should be taken into account in particular for all
trains serving airports. As an example of luggage volume, the average travel purpose distribution in
Germany was used in a fictional carriage with 84 seats and a 100% occupancy.

On average travel days an average of 36 medium and large trolleys and 38 medium and large
rucksacks or travel bags were stowed. With regard to luggage accommodation the total volume of
luggage must subsequently be superimposed on the wished for or actual passenger behaviour
concerning the accommodation. For example, believing could be stored in overhead racks the
majority of travellers would not use the overhead racks. This means that, in practice, a large part of
the luggage is stowed disturbingly, e.g., on or in front of seats, in the aisle, etc.

Role 4 (for Designer 3): Luggage volume. Type, size, weight and number of particular pieces of
luggage depend substantially on the parameters of travel purpose in combination with travel duration,
age, gender and present group size of the travellers. Due to an increase in comfort during transport
particularly attributable to the fitting of luggage with rollers individual items were growing within
the last 15 years. For example, pieces of luggage which weigh 14 kilos and must be carried feeling
as though they are the same weight as pieces of luggage which weigh 21 kilos but are equipped with
rollers. In accordance with the comfort enhancement provided by rollers increasingly larger pieces of
luggage are being manufactured and used by travellers. This has led not only to an increase in the
size of individual pieces of luggage but also to an increase in weight. Both the increase in weight as
well as in size lead to corresponding challenges for the rail operators. In the case of boarding the train
over the steps as well as the frequently necessary lifting of luggage in luggage bins, the rollers provide
no support and accordingly increase the difficulties for travellers. In order to construct adequate and
efficient luggage storage areas, as a first step, knowledge of luggage in terms of type, size, weight
and number of pieces per person is important. For example, in holiday travel on statistical average
70% of travel luggage pieces are medium and large trolleys, on average 1.16 pieces of luggage per
person is taken on holiday. On short trips on statistical average each traveller takes 0.6 pieces of
luggage which are 35% medium and 10% large trolleys. The decisive factor for the necessary luggage
accommodation is a precise knowledge of the travel purpose mix that certain vehicles can expect in
their area of operation. From this, the actual expected average luggage volume per person and thus
the corresponding total volume per vehicle can be determined.

Role 5 (for Expert 1): Luggage Accommodation. Passenger behaviour. There are two basic
principles for baggage accommodation. Travellers do not want to have to lift their luggage and for
security reasons they want to have visual contact with their luggage at all times. If these two criteria
are not sufficiently taken into account from the outset, inefficient conditions in the vehicles must be
expected. For 88% of passengers visual contact to their luggage is important or very important. This
means that luggage must be able to be stowed in close proximity to the traveller. If there is no adequate
possibility and the luggage must be stowed at a greater distance, such as in luggage racks near the
entrance, for most travellers this results in a corresponding uneasiness and loss of comfort. From an
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operational point of view, however, the risk is even greater for baggage that has been stowed in a
disruptive manner due to lack of visual contact. 75% of travellers indicate explicitly that they are
prepared to stow their luggage disruptively in order to meet the need for visual contact. As a result,
luggage is placed on or in front of seats or in aisle areas. This leads to an increase in unusable seats
and obstructions to passenger flow. The second important criterion with regard to planning
appropriate luggage racks is the willingness to lift luggage. For example, only about 20% of
passengers are willing to lift heavy baggage into the overhead bin, and over 50% are not willing to
do so under any circumstances. With medium sized luggage at least 50% are willing to lift it into the
overhead bin. These specific values show that it is pointless to use only overhead bins without
alternatives. In addition, the available number of luggage racks must be sufficiently dimensioned!
The sampled willingness regarding luggage accommodation has been confirmed by extensive
objective observations. Although in some cases up to 50% of the overhead bins are free, various
pieces of luggage are placed on the floor, in front of the seats, in the aisle or on the seats. At lower
occupancy rates of up to 35%, thirty percent of medium and large trolleys are placed on or in front of
seats or in the aisle. Even at high occupancy rates of over 70%, by which making seats free can be
expected, up to 20% of large and medium sized trolleys are placed in these positions.

Role 6 (for Expert 2): Luggage Accommodation. Possibilities for Accommodation. The main
possibilities for luggage accommodation are overhead bins, luggage racks and spaces between the
seat backrests. In part, areas under the seats can also be used. However, as a rule these areas can be
used only for those pieces of luggage which fall under the category of hand luggage. In order to design
luggage storage space so that even with a very high occupancy rate all luggage can be properly
accommodated, the following principles must be observed: 1) Above mentioned principles "not
lifting" and "visual contact™. 2) Determination of the actual luggage volume. 3) Reliable knowledge
of the shape of the luggage. In order to efficiently design the most popular storage spaces between
the seats and in the luggage racks, knowledge of the shape, size and volume of the luggage is by all
means essential. Experience has shown that luggage racks which are only a few centimetres, often
only 5 cm to 10 cm, too narrow or whose shelf heights are too high or too low, can hold up to 50%
less luggage than appropriately dimensioned racks! The same applies to the space behind or between
the seat backrests. Here 10 cm to 15 cm of too little usable space can lead to 70% less storage space.
In addition to the appropriate sizing of luggage racks and seat spacing, it is also important to ensure
a well-considered distribution of luggage storage possibilities in the vehicle. These must be
distributed as evenly as possible over the vehicle to allow good visual contact to luggage from each
seat and not impair the flow of passengers.
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Monyas 2 UccienoBanusi B cepe anu3aHa sxKeJe3HOA0POKHOTO
TpaHcnopra Yacrsp 2

RESEARCH IN RAILWAY CAR DESIGN
1. 3amwuiwute JaHHBIC CJIOBA U CJIOBOCOYECTAHUA B TETpaAb U 3allOMHUTEC UX.
luggage storage space design - qu3aiiH MecTa JUIs XpaHeHHUs Oaraxa
the actual available occupancy rate - ¢pakTuyeckas gocTymnHas 3arpyska
occupancy rate - ko3hhUIUEHT 3aN0THAEMOCTH
decline up to 80% - cumwxkatbest 10 80%
affect — BusaTh Ha
passenger related factors - ¢pakTopsl, CBI3aHHBIE C MTACCAKUPAMU
vehicle-side factors — dakropsl, 00yCI0BIEHHBIE TPAHCIOPTHBIM CPEACTBOM
on one hand, on the other hand — ¢ oxHO# cTOPOHBI, ¢ APYTO# CTOPOHBI
improper planning - HenpaBuWIIbHOE IJIAHUPOBAHUE
reduce - CHU3UTH
exacerbate — ycyryouTtsb, 000CTpUTH
a perfectly planned layout — ueansHO-CIIIAHUPOBAHHOE PACITOIOKEHHE
sink drastically — pe3ko cumxatbcs
luggage accommodation capacity available — noctymnHas BMecTuMOCTh Oaraxa
existing areas are frequently unsuitably designed - cymiecTByromiye MOMEIIEHHS YacTO HMEIOT
HETIOAXONAIINN TU3aiH
significant operating efficiency impacts — 3HauuTenbHOE BO3JCHCTBHE HA OIEPALUOHHYIO
3¢ (HEeKTHBHOCTH
prevail — npeoGiagath
delay — 3anmepxka
make up for — komneHcupoBaTh
aforementioned — BeiIeymOMSIHYThII
missed connections — copBaHHbIE TepecaIKH
a significant additional energy consumption - 3Ha4UTEIbHBINA JOMOJHUTENLHBINA PACX0] SHEPTUH
install — moHTHpOBaTh, yCTAHOBUTH
chaotic conditions in overcrowded vehicles - xaoc B epenoiHeHHbIX TPAHCIIOPTHBIX CPEIICTBAX
a high stress factor - Beicokuii cTpeccoBbIii (hakTop
2.IlepeBenuTe cleayrOIINE CIIOBA U CJIOBOCOYCTAHUSI.
Mobility limitation, perspective, in concrete terms, in operation, categories, correlation between,
standard days, station stop times, chaotic, stress factor.
3.Haiignte CHHOHUMEI B TAHHOHU I[ETIOYKE CIIOB.
Increase, decline, reduce, fall, achievable, effects, predominate, compensate, exacerbate, sharp, sink,
conditions, drastically, consequences, circumstances, available, make up for, prevail.
4. Haiinnte aHTOHUMEBI B TAHHOM ITETTOYKE CIIOB.
Boarding, reduce, worst, decline, gradually, correct, empty, deboarding, increase, interior, improper,
exacerbate, exterior, best, sink, soar, drastically, overcrowded.
S.IIpouwnTaiite creayromme NpeioKEeHNs U IEPEBEINTE UX HA PYCCKUM S3BIK.
1.0n one hand, by correct planning the passenger-side factors can be correspondingly reduced, on
the other hand, by improper planning these can be exacerbated. 2.The vehicle-side factors include,
for example, the entry height and door width, potentially any existing level entrances, location and
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number of entrances, the suitability of entrance spaces as collection areas, any restrictions to
passenger flow and the overall design of the vehicle interior. 3.From the perspective of passenger
boarding and deboarding time the difference between the best and the worst vehicles currently in use
is at a ratio of 1:4. 4. This means in concrete terms that with an assumed passenger boarding and
deboarding time of one minute in the best case, the time for the same number of passengers in the
worst case can be up to four minutes! 5.The more suitable the design of luggage storage areas, the
less time is needed for boarding and deboarding. 6.If it is at all possible to make up for the delays, it
is only possible by constant use of maximum line speed, which means a significant additional energy
consumption especially at a high rate of speed.

6. IlepeBenuTe cinoBa B CKOOKAaxX Ha aHIVIMHCKUN SA3bIK, UCIOJb3Ysl AKTUBHBINA CIIOBapb U3 IEPBOTO
3aJJaHKs, TIOCTaBbTE UX B HYXKHYIO TPAMMATHYECKYI0 (POPMY U JOMUIINTE MPEIOKECHUS.

1.1f the important basic principles of (au3aiina mecra mst xpanenus Garaxa) are not respected, two
serious operational consequences can be expected. 2.The passenger boarding and deboarding time in
stations will increase and (¢akrtuueckas moctynmas 3arpyska) Will (camxarsca no 80%). 3.(C oxmoit
cropomsl), by correct planning the passenger-side factors can be correspondingly (camxensr), (¢ apyroii
cropomsl), by (nenpasunsnoe nnanuposanue) these can be (ycyry6nens). 4.1f there are more seats over
these limits, it is at the expense of customer-oriented luggage accommaodation, and the actual number
of available seats as well as the occupancy rate (pesko cumxaercs). 5. The reason for the sharp decline
in occupancy is that there is not enough (moctymHast BMeCTUMOCTh Oaraxa), and (cyiecTByromue
MOMEIICHHUS YaCTO UMEIOT Henoaxoasmiuii au3aiin). 6.1F it is at all possible to make up for the delays,
it is only possible by constant use of maximum line speed, which means (3Ha4uuTenbHBIH
JOMOJHUTEIBHBIN pacxon sHepruun) especially at a high rate of speed. 7.Comfort is significantly
reduced by (xaoc B mepemnosHEeHHBIX TPAHCIIOPTHBIX CPEICTBAX ).

7. HpO‘{TI/ITC TCEKCT, COCTABbTC IIIAH K 3TOMY TCKCTY M CPABHUTC IMOCICACTBUA HCIIOAXOIALICTO
pasMeIICHUsA Oaraxka B MNaCCAXKUPCKUX BAroHax, YINOMSAHYTBIX B TCKCTC, C TECMH IOCICACTBUSAMU,
KOTOpBIC BbI IIPEUIOKIIM B 4acTu 1 mony:s 2 B nenoBoit urpe «How to find solutions to the issues
in railroad car designy.

Consequences of unsuitable luggage accommodation possibilities

If the important basic principles of luggage storage space design are not respected, two serious
operational consequences can be expected. The passenger boarding and deboarding time in stations
will increase and the actual available occupancy rate will decline up to 80%.

Passenger boarding and deboarding time. There are many factors which affect passenger boarding
and deboarding time. These include passenger related factors which manufacturers and operators have
no control over. These factors include age, gender, accompanying luggage and any kind of mobility
limitation. However, the vehicle-side factors are important. On one hand, by correct planning the
passenger-side factors can be correspondingly reduced, on the other hand, by improper planning these
can be exacerbated. The vehicle-side factors include, for example, the entry height and door width,
potentially any existing level entrances, location and number of entrances, the suitability of entrance
spaces as collection areas, any restrictions to passenger flow and the overall design of the vehicle
interior. From the perspective of passenger boarding and deboarding time the difference between the
best and the worst vehicles currently in use is at a ratio of 1:4. This means in concrete terms that with
an assumed passenger boarding and deboarding time of one minute in the best case, the time for the
same number of passengers in the worst case can be up to four minutes! It should be noted here that
with some exceptions younger generation vehicles which are currently in operation tend to produce
higher values.
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The influence of interior design between the best and worst case already produces an affect with a
ratio of 1:2. This means for example, in the best case at a high rate of passenger exchange in
conventional vehicle constructions, a passenger boarding and deboarding time of two minutes can be
achieved. Whereas, in the worst case it requires four minutes.

The data from approximately ten basic vehicle interior categories show that in row seating practically
only overhead racks are available and in vis-a-vis seating luggage can be well stowed between the
seat backrests. All findings show the clear correlation between time demand and luggage storage. The
more suitable the design of luggage storage areas, the less time is needed for boarding and deboarding.
The "ideal time" refers to the possible achievable time for optimally designed vehicles which, due to
a perfectly planned layout, do not cause any restrictions in the passenger flow.

Occupancy rate. From an operational point of view, the second relevant effect of well-planned or
vice versa insufficiently thought-out luggage storage areas, is the actual occupancy rate. In long-
distance traffic the only significant occupancy rate is the seat occupancy rate. With unsuitable and
insufficiently designed luggage storage possibilities, even this can decline noticeably. In conventional
passenger carriages with a length over buffers of 26.4 meters, a maximum 80 seats are actually
available on standard days.

This number is achieved if the remaining areas are used in suitable form for luggage storage. If this
is the case, up to 100% of the seats can be occupied. If there are more seats over these limits, it is at
the expense of customer-oriented luggage accommodation and the actual number of available seats
as well as the occupancy rate sink drastically. Studies by the Research Centre for Railway
Engineering at the Vienna University of Technology show that the average achievable occupancy
rate in comparable vehicles with 88 seats is only about 80%. This means that on average only 72 of
the 88 installed seats can be used!

The reason for the sharp decline in occupancy is that there is not enough luggage accommodation
capacity available, and the existing areas are frequently unsuitably designed. This leads to the fact
that part of the luggage is stored not only in the aisle but also on and in front of the seats.

Operating efficiency. The consequences of falsely planned luggage storage possibilities presented so
far ultimately have significant operating efficiency impacts. The hope or goal to also be more efficient
through a greater number of seats is transformed as a general rule into the opposite. Under the premise
that the goal is to take advantage of the highest number of available seats, the following circumstances
always prevail. Delays. Vehicle interiors following the idea of seat maximization inevitably lead to
long station stop times. With a high passenger exchange, four to six minutes per station are the result.
Whereas, ideally designed vehicles require only one to one and a half minutes. This fact in the case
of a close sequence of stations leads to corresponding delays. Declining operating quality. When
delays cannot be made up for, the aforementioned delays lead to a decline in operating quality. This
is especially important if delays are carried over to connecting or opposite trains, or if the results are
missed connections. Higher energy consumption. If it is at all possible to make up for the delays, it
is only possible by constant use of maximum line speed, which means a significant additional energy
consumption especially at a high rate of speed. Lower occupancy rate. Seats are installed which in
practice are not available. At the same time the achievable seat occupancy rate declines up to 20%!
Declining passenger satisfaction. The declining seat occupancy rate causes a correspondingly high
number of standing passengers, which accordingly reduces passenger satisfaction. Comfort is
significantly reduced by chaotic conditions in overcrowded vehicles. For nearly 18% of travellers
high occupancy together with the already mentioned associated effects means a high stress factor!
8.0TBeThTE Ha BOIIPOCHI:
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1. What will happen to the actual available occupancy rate if the important basic principles of
luggage storage space design are not respected?
What do passenger related factors include?
How can the passenger-side factors be reduced and exacerbated?
What do the vehicle-side factors include?
What is the difference between the best and the worst vehicles from the perspective of
passenger boarding and deboarding time?
What does the ideal time for boarding and deboarding refer to?
What is the reason for the sharp decline in occupancy?

8. What circumstances always prevail under the premise that the goal is to take advantage of the

highest number of available seats?

9. What is the consequence when seats are installed which in practice are not available?

10. Why does higher energy consumption occur?
9.IlepeBeaute Ha aHTIIMUCKHUI SI3BIK, UCIIOB3Ys Mojeib: It’s the most expensive ticket (3To cambrii
noporoii 6uier). This ticket is much more expensive than that one (3tot Guiiet ropasio 10poKke, uem
tot). The more expensive the ticket is, the better the service becomes (Uem Gonee moporoii 6uier,
TEM JIy4lll€ CTAHOBUTHCA O6CJ'Iy>KI/IBaHI/Ie).

ok own

N o

1. HenpaBuibHOE MIaHUPOBAHUE OKA3bIBAETCS TOPA30 JIOPOXKE, YEM MEHbIIEE KOJIMYECTBO MECT B
BaroHe. 2. C OIHON CTOPOHBI, WUACATBHO-CIUIAHUPOBAHHOE pACIONOKEHHE MECT — CcaMmoe
peHTabenbHOe IS JKENE3HBIX JOpOT, C JPYrodl CTOPOHBI, camMoe YAOOHOE JUIs IMAacCaKUpPOB.
3. loctymHasi BMECTUMOCTB Oaraxka B 3TOM BaroHne — camasi Hu3kasi. 4. CymecTByIOHe NOMEIIeHUs
B MACCAXUPCKOM BaroHe 4acTO MMEIOT ropas3fo Oojiee HEMOAXOMAUIMHA Au3aiiH, YeM B I'Py30BOM
BaroHe. 5. UeM Oosiee yauHblil 11M3aiiH MOMEIIEHUH Ul XpaHeHHs O0araka, TeM MEHbIIE BPEMEHU
TpeOyeTcst U1 MOCAKU U BBICAIKU MacCaXKUPOB.

10.ITpunnmaem npodeccronanpubie pemenus. Which car interior design is better? (Kaxoit au3aiin
BaroHa jy4uie?)

PabotaiiTe komanamu o f1Ba uenoBeka. Haiinure B untepuere pororpadun naccaxupckoro BaroHa
U IPUTOTOBBTE €ro onucanue. He moka3spiBaiiTe CBOM KapTHHKHU CBOEMY NapTHEPY, TaK Kak IOCIe
Balller0 OMMCAHMSI, OH JI0JDKEH OyJeT HapucoBaTh TOT AU3aiiH, KOTOPBIM Bl onucanu. B onucanuun
HE00XO0IMMO HCIT0JIb30BATh CPABHUTEIIbHBIE TPETIOKEHHUS.

11. Conversation skills. Kak mpaBuibHO 001IaThCsI B A€T0BOM Cpejie Ha aHTIIMUCKOM si3bike. HOW to
hold the Business Meeting (Kak Bectu nenoBoe cosemianue). [loBropenue. [ToBropuTte nHdopMmarmio
u3 npesayniero ynpaxuenus Conversation skills (Kak npaBuibHO 00IIaThCst B 1e10BOM cpee Ha
anrnuiickom sizeike. How to hold the Business Meeting). [IpoBepbTe, MOMHUTE JI BbI BHIPAKCHHS,
KOTOpPBIC BbI BBIMHCATM Ha KapTodku. COCTaBbTE MHHH-CHUTYAIMH B TPYINaX U3 IIECTH YEIOBEK,
UCIIOJIB3Ysl 10 HECKOJNBKO BBIPWKCHUM M3 KaXKIOrO IyHKTa (BHAYage MOYHO IIOJIB30BATHCS
KapTOYKaMH C BBITUCAHHBIMU BBIp@XKEHHsIMH). KaXIblii U3 TPYINIBI 10 OYEpPEeqH HIPacT pPOJb
npeJceaTeNs COBEIIAHus, OCTAIbHBIC BHITIOJHSIIOT POJIb YYACTHUKOB COBENIaHus. Paspirpaiite cBOU
CHUTYAllUH Tepe]l OCTAIBHBIMU CTyAeHTaMH. Ternepb MOMEHSHTeCh POISIMU U eIlie pa3 pa3birpaiTe
CHUTYAIlU¥ [POBEACHHS COOpaHHUs C APYTUMHU TTapTHEPAMH.

Tema nns nenosoro cosemanus: “Fundamental railway car planning errors” (OcHoBHBIE OIIMOKY B
TUTAHUPOBAHHH TTACCAKUPCKOTO BaroHa). Kaxp1if y4acTHUK COBEIIaHMsI TOTOBUT CBOIO pedb Ha
OCHOBE TIepecKa3a CJIeIYIOIINX TEKCTOB.

Text 1 (s yuyacTuuka 1). Error 1: Volume calculation: Every cuboid-like object has a volume
and three definite dimensions. As a general rule, the tender documents only contain information on
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the total volume of baggage accommodation. For cuboids the volume is known as the product of
width, length and height. This means that an often called for volume of approx. 0.125m? per passenger
can either correspond to the dimensions of a midsized trolley with dimensions of 50x70x35 cm, or at
the same time, a cube with dimensions of 1x4160x30 cm. Accordingly, it is also common practice to
multiply every small cross-sectional area by the available depth and to sum the resulting volumes to
a total volume. As a rule, in practice a maximum of 50% of the calculated volumes are available. It
is therefore necessary to have precise knowledge of the statistical distribution, shape and dimensions
of the luggage.

Text 2 (mast yuacruuka 2). Error 2: Disregard of passenger behaviour: If the principles of "not
lifting" and "visual contact™ with regard to luggage storage construction are disregarded, the planned
storage areas will be only in part accepted by the passengers. In practice this leads to the condition
that up to 50% of all storage areas remain unused and yet a larger amount of luggage is stored
disruptively.

Text 3 (mast yuactuuka 3). Error 3: False awareness of luggage volume: The actual luggage
volume has to be calculated for each route and expected passenger or travel purpose mix. Frequently,
flat-rate assumptions are made or days are used on which only a below-average volume of baggage
can be expected.

Text 4 (nast yuactHuka 4). Error 4: False dimensioning: Meanwhile, luggage accommodation is
increasingly being taken into account in vehicles with regard to the installation of luggage racks and
the space between the seat backrests. However, it must be noted that the dimensions of luggage racks
are often aligned with the seat spacing, resulting in very inefficient dimensions. The same can be
observed in the spaces between the seat backrests. When dimensioning the respective storage areas,
it is advantageous to take into account the forms and dimensions of the luggage as well as the storage
behaviour of passengers. Seat spacing and luggage racks are often dimensioned a few centimetres too
small, which can lead to an actual storage loss of 50% or more.

Text 5 (nas yuactHuxka 5). Error 5: False evaluation criteria for orders: When ordering vehicles,
it is often observed that evaluation criteria are applied that are not logically understandable. A popular
evaluation criterion for tenders is the determination of the minimum number of seats. Usually these
are specifications that can be classified as psychological perception, and so they often jump in steps
of 100. If, for example, a fictitious number in the tender specifies that a train must have 500 seats, the
manufacturer's hands are already tied during the tendering phase and efficient solutions are not
possible right from the start. These figures are usually based on a previously calculated maximum
number per vehicle and thereby disregard reality. In the case of the fictitious example mentioned, it
is to be expected that a maximum of 450 seats will actually be available in the train. Thus, it would
be much more efficient to make no such requirement, but rather to allow the manufacturers to search
for efficient overall solutions. With appropriate solutions, it is to be expected that vehicle concepts
can be found that offer approx. 470 seats in the example mentioned, which can actually be used at the
end.

Text 6 (nyist mpencenaredisi coemanms). Conclusion: 20 years of research and development as well
as cooperation on numerous vehicle layouts show that an overall optimum for the vehicle interior
must always be striven for when developing and ordering vehicles. Many negative examples illustrate
that the exclusive tracking of a maximum number of seats in practice can lead to inefficient and
dangerous situations. In particular, the possibilities of luggage storage must be planned precisely and
thoughtfully in order to contribute to efficient overall systems. Experience also shows that it is very
important to put aside general assumptions about design. Each vehicle shall be assessed individually
in terms of the overall efficiency that can be achieved, which will ultimately lead to an actual
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maximum seat occupancy rate. The baggage storage requirements must be carefully formulated in
the invitation to tender. In addition, in the initial phase of vehicle planning, it must be carefully
considered where and which luggage racks can be installed in order to achieve maximum efficiency.
Later changes are usually only achieved with great difficulty or with little effect. Fortunately, there
has recently been an awareness of these problems. Numerous current projects confirm that both
operators and manufacturers have shown interest and willingness to develop efficient overall systems
and that some efficient overall solutions can be developed with low additional costs.
12.YuebHast npodeccuonaibHas aenosas urpa “Storytelling as a powerful instrument for railroad car
designer”.
1) IloaroroButenbHas cragus 1. Paboraiite mapamu. IlpuunTaiite TeKCT U OTBETHTE HA BOIIPOCHI,
KOTOPLIC BaM 3a4aCT Balll IIapTHEP.
Bonpocul ona cmyoenma 1:
1.What does the narrative establish?
2.What is the biggest challenge facing designers?
3.What is step 1 in narrative?
4.What seven plots are there in storytelling?
5.What are the suggestions on how to have clarity about the concept?
Bonpocul ons cmyoenma 2
1.What does supply motive to the designer?
2.What must designers have clarity about?
3.What are steps 2 and 3 in narrative?
4.What does clarity of the design concept mean?
5.Why should customers never be put in the position of designing the vehicle?

Narrative or storytelling
The design process is a journey that begins with establishing a creative vision. However, before we
go any further, it’s crucial to “analyze and understand” a user, placing them at the center of the
endeavor. When we combine a creative vision with an understanding of a user’s motivations forming
a concept, we can then effectively define the who and what targets (of where we’re headed for our
journey). And though each of these is essential, the element that binds them
together is the narrative. Narrative establishes the why component of the concept, and in a crucial
way, is the stage where the project takes on a true human element. Having a narrative supplies motive
to and enables the designer to bring meaning to the exercise.
Looking toward the future while considering zero emissions and autonomous technology, what are
the biggest challenges facing designers in delivering emotionally meaningful experiences to users?
How can designers conquer those challenges?
The biggest challenge is having clarity. To move forward into the future, and deliver emotionally
meaningful experiences to users, designers must have clarity about: Context: the world we live in.
Customer: the deep-seated motivations and goals of the target customer. Concept: what designers are
actually designing. Every succinct structure can be broken down into three phases that work on the
same idea. For example, Step one: your users as you defined them experience a want or need. Step
two: they are confronted with an obstacle or difficulty in fulfilling that want or need. Step three: your
product is introduced to them and gives them satisfaction. This is a very common three-phase
structure that is composed around the idea of (1) separation; (2) transition; and (3) reintegration.
To further add relevance for your vehicle and align it with your mission statement and brand, you can
deliver this narrative in the form of an established plot. Most of these are also pre-existing and
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commonly understood, giving you another chance to develop a strong connection between the
vehicle’s intended usage and its user. In storytelling, there are seven basic plots:
1. Overcoming a monster, 2. A rags to riches scenario, 3. A quest, 4. The voyage and return, 5. A farce
or comedy, 6. A tragedy, 7. A tale of rebirth.
When the designer has an understanding of the user, their wants and needs, and can develop a strong
narrative, they are empowered with the tools to place that individual in the position of the protagonist
or hero. When this occurs, the user is certain to have a meaningful experience.
Concept. Clarity of the design concept comes from clarity of context and customer. Clarity of the
design concept means designers know what they are creating, in the context of the new world and in
response to customers’ aspirations. A design concept should be specific, prioritize what’s important
and what’s in and out of bounds. A design concept is often best when it’s metaphorical. Suggestions
on how to have clarity about context: look and listen; read everything you can. You must be constantly
curious. Keep tons of hypotheses alive in your head, and then let everything go and then let yourself
be surprised at what you see and hear. Wonder. But take note: The customer can never tell us what
to design, what the vehicle or experience should be. Customers are not designers and so they should
never be put in the position of designing the vehicle or experience. People can only reveal to us their
dreams of the aspirational self; it’s the deep-seated motivations and goals underlying these dreams
that guide the designer’s vision.
2)IloaroroBurenbHas cragus 2. Paboraiite napamu. [IpoutuTe npumepsl onrMcaHUuN KOHLENLIUNA U
MOTPEOUTEIIs, 111 KOTOPOTO ATH KOHIIEIUYU pa3padbareiBatoTcs. Omnpeenure:

- K KaKOMY THITYy IOBECTBOBaHMsI OTHOCUTCs 3Ta KoHIenwus (1. Overcoming a monster,

2. A rags to riches scenario, 3. A quest, 4. The voyage and return, 5. A farce or comedy,

6. A tragedy, 7. A tale of rebirth).

- KaKOW POCCHIMCKUI MOTpeOUTEh (BO3PACT, COIMATBHOE ITOJI0KEHHUE U JIP.) TTOJAXOAMT IO

olnMcaHue NoTpeduTeNne u3 NpruMepoB.

-yTO OBI BBI MOTJIM U3MEHUTH B OIHUCAHUHU KOHHGHHHﬁ, yTOOBI OHU IIoA0IIIN IO

KOHIICTIIINH JIJIs1 KEJIE3HOOPOKHOTO MACCAKUPCKOTO BaroHa Oyaymiero. 3aunTaiTe BCIyX

AJid BCEX CBOM IMPCAJIOKCHUS.
Concept 1. The vehicle used to take us out to places. With our vehicles, we moved along the highway
and discovered the world. This discovery was exciting and helped us fight off boredom in our lives.
In the context of the new world, everything moves toward us. We are now standing still, and
everything comes at us. It feels daunting, and exhausting. The Earth even feels exhausted by all this
activity. A tornado of activity. In this context of the new world, there’s an overwhelming desire to
escape. There’s a lot in the news about other planets, the possibility of leaving the Earth and
colonizing somewhere else.
In this example, we define the customer deep-seated motivations and goals. This customer finds
power in a fiercely earnest desire to pivot toward the positive and beautiful natural forces on Earth.
In the context of the modern world, this group wants to break away from the gravitational pull of the
chaotic tornado and fly toward: an open field of flowers, a tall forest of redwoods, white sandy
beaches. Through an optimistic and relentless belief that humans and nature, together, can solve all
problems, this group flies forward into the future, to save Earth and celebrate all its glory. This is a
group that appreciates flights of fancy and the promise of a bright future and avoids the overwhelming
burden of fear and anxiety. This group would never abandon the splendor of Earth for a life on another
planet.
Concept 2: Butterfly. A new-energy vehicle that must be powerful enough to break away from the
gravitational pull of the oppressive society while expressing a deep commitment to positive and
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beautiful natural forces on Earth (implications for innovative materials). Like a butterfly, the design
reflects bold sensual forms, it’s bright and light, dynamic, flits about.

This Butterfly pivots toward the positive. Dynamically takes advantage of the weather, or the views.
It filters and organizes positive experiences and information coming at the target. It communicates a
renewed belief in the good with light coming through darkness and creates a very quiet and disciplined
sense of order to combat the chaos of the modern world. It streamlines the customer’s life and dazzles
the target with a sense of optimism about human potential and natural resilience. It’s a very exciting
time for vehicles and transportation. In this example, we stay in the world of vehicles.

3)OcHoBHas cTaausi posieBoi urpel. PaboTaiite nBymMs komMmaHaaMu. B 3aBUCHMOCTH OT KOJIMYECTBA
CTYACHTOB B KOMAaHAC Bbl MOKCTC p213pa6aTLIBaTb Ka)KI[bIﬁ CBOKO KOHICTIIIUIO NJIN OGT:GI[I/IHI/ITLCSI C
IpYTMMH YydacTHMKamM. Bama 3agaya — pa3pa0oTaTh KOHLEHILMIO B CTHJIE CTOPHUTEIMHIA
YIIYUYILIEHHOW MOJEIIH MacCaKUPCKOro BaroHa JJisl POCCUICKOM LIEJIEBOM ayIMTOPUH, U MPEICTABUTD
CBOM IPCHJIOKCHUA Ha JCJIOBOM COBCHIAHWH. Pomm — npeaceaarcyib COBCIIaHuA (OH MOKET TaK¥XeE
y4acTBOBaTh B pa3pabOTKe OAHOW U3 KOHIICMIIHIA), yYAaCTHUKU COBEIIaHUs — Au3aiiHepsl. Bo Bpems
COBCIIAHUA H606XO,Z[I/IMO HCIIOJIb30BATh BBIPAXKCHUA W3 IMPCABIAYIICTO YIIPAKHCHUA Conversation
skills. How to hold the meeting.

Role 1 (myis mpencenarens cosemnianus): In 2018, a quarter of all journeys made by Russians were
made by rail. To put that into perspective, no country other than Japan has such a high share of
journeys made by train. Keep in mind also that this statistic excludes the unbelievably large network
of tram and metro lines which millions of Russians use each year, and you begin to understand what
a vital role rail plays in Russia. Throughout the Soviet Union and during the 1990’s, the prominence
of rail was easily understandable. Flying was eye-waveringly expensive and frightfully hazardous.
Cars were a rarity and apt to break down and, even if they did work, the speed limits on the USSR’s
“motorways” prevented anyone from travelling faster than 60km/hour. Today, however, Russians’
love of trains is not so easily explainable. The cost of most flights is now competitive with trains and
a third of Russians own a car. As with many things in Russian society, the answer to this question
cannot be solved by logic alone. Instead, the answer lies deep in the soul of Russians. Our aim for
today is to listen to specialists who have studied Russians’ needs and desires concerning railway cars
and ready to present their narratives reflecting our future concept for development.

Role 2 (s mu3aiinepa 1). Bama neneBasi ayauTopus MpeacTaBieHa 3THM omucaHueM. M3yuute
TEKCT U HAa €ro OCHOBC MPECIJIOKUTC CBOH CTOPUTCIIMHT KOHOCHUIUU YITYHYIICHHOI'O0 MAaCCAKUPCKOTO
BaroHa.

Nastya is 25 years old, she is from St Petersburg. She is a seasoned traveller who goes on long-
distance train journeys at least five times a year. She says: “For all my life, I’ve been faced with a
conundrum: I love travelling but I’'m scared-silly of flying. I’ve never been on a plane before, and I
don’t intend to! People don’t realise how easy it is to travel by train. I’ve covered most of Russia,
from the South on beach holidays to Irkutsk to see Lake Baikal, all by train. Apart from Russia, I’ve
also seen quite a bit of Europe. My last summer holiday took me to Prague with a group of my old
friends from uni. It took a bit less than two days to get there, and the journey was made very
pleasurable by the stunning scenery provided by the farming regions of Belarus and Poland. The most
interesting part of our journey was that the train had to be lifted by a crane-like machine and placed
onto a new set of chassis at the Polish border. This is because the gauge of Russian railway tracks is
wider than those in Europe (this difference was purposefully planned to make invasion via rail more
difficult!). The whole process took around two and a half hours and it was done while all the
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passengers were in the train! Funnily enough, though it sounded rather frightening, if [ hadn’t been
looking out the window, | would never have guessed that the carriages were being hauled up into the
air and onto an entirely different set of wheels.”

What she needs: “When I’m travelling with big groups of friends I tend to go in the platzkart (reserved
seats) and only really go in the compartment if it’s important for me to arrive refreshed at my
destination (like when going on a business trip). | always stock my bags full of instant noodles and
quick-oats for meals and make sure to bring some fancy teas and biscuits— I can’t recall a journey
when I didn’t end up finding someone interesting to sip tea with and share snacks, so that’s why I
always bring lots of sweet treats to share! And of course, people will always share their goodies in
return. To be honest, I think that’s the best part about train travel: the sharing, food, music, laughter
or drinks!”

Role 3 (ms nu3aiinepa 2). Bama 1ieneBasi ayquTopusi IpeACTaBlIeHa 3TUM OnucaHueM. M3yuwnte
TCKCT U HA €0 OCHOBC MPECAJIOKUTC CBOU CTOPUTCIIMHI' KOHOCHIUK YITYYIICHHOI'0 IMMAaCCaAXKUPCKOTO
BaroHa.

Andrei is 30 years old; he is from Moscow. He often travels around Russia for work and leisure. His
memories about railroad travel: “What I love about trains is the hypnotising way they sway. I like to
buy myself a lower couchette and lean next to the window with one eye on the book in my hand and
another on the swirling landscape of soft firs and radiant meadows outside. Like so many other things,
I think today travelling has begun to lose its meaning. It’s been reduced to a mere process of getting
from A to B. There’s nothing more dehumanising than stepping into an airport and being forced to
shuffle in queues like cattle, then being scrutinised by dozens of X-rays before being stamped and
squashed into a cabin that really isn’t fit for humans. All the romance and charm has been budgeted
out. Trains and boats are the only mode of transport | would say where the journey, rather than simply
the destination, is still important. From the moment I arrive at a train station, I’m transported to
another world. Almost all the train stations in Russia deserve to be designated as museums. Take the
Moskovsky railway station in St Petersburg. It boasts more than 200 years of history and its facade,
with columns and double arches, is one of the grandest in the city. The only less than pleasant
experience I’ve ever had on a train was when [ was a young boy travelling with my family and cat to
the south of Russia. The provodnitsa insisted that we should carry our cat in a proper cage but, as it
was during the Soviet Union, these were rather hard to come by and hence we only had a cardboard
box (in fact, suitcases were hard to come by too, so we had about a dozen boxes to carry on and off
the train!). Thankfully, dear Bubliyk wasn’t thrown off the train and in the end, he had a wonderful
holiday with us on my grandparents’ dacha near the Black Sea!”

What he needs on train: “Books and trains go together like blinis and sour cream. I always bring at
least one novel with me when travelling by train. The perfect book that links both Russian culture
and trains together is The Gulag Archipelago by Aleksandr Solzhenitsyn. Like most Russian classics,
it’s deep and analytical, but it has a critical edge to it that resulted in it being banned during the USSR.
Naturally, when reading such philosophical books, a glass of ice-cold beer is mandatory to get the
thinking juices running. Thankfully, Russian trains sell beer on-board along with a decent and, |
would say, more than edible selection of meals. Just make sure to go in kupe, rather than platzkart—
there’s nothing worse than settling down to read a book and then finding that you can’t stretch out
fully because the bed is too short. Just pay that little bit more for kupe so that you don’t end up with
a 1.75m long bed.”
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Role 4 (nns nusaitaepa 3). Barra meneBast ayauTopus MpeaCTaBlieHa 3THM OmucaHueMm. M3yaure
TCKCT U HAa €ro OCHOBC IMPCIAJIOKUTC CcBOH CTOPUTCIIMHI' KOHOCHIIUN YJITYYIICHHOI'O MMAaCCaA)KUPCKOTO
BaroHa.

Despite living right next to Pulkovo International Airport, Lena frequently travels with her 8-year-
old son and husband by train. She is 39 years old, she is from St Petersburg. She says: “I remember
the puzzle my father gave me before we were about to set off on a two-day journey down to the Sea
of Azov. | was eight and the huge puzzle of a leopard with hundreds of spots had me stumped for
hours. We were travelling in platzkart, and it wasn’t long before all the other passengers began to join
in. The image of around half-a-dozen passengers towering over the tiny side table, bickering over
where the next piece should go, still makes me laugh! And that is why I think it’s important to take
my son on trains. They are one of the few places where that strong sense of community can still be
felt. Another reason, of course, is the spaciousness and safety which means that I don’t have to pin
my son to a seat for 5 hours.”

What she needs being on train: “After you’ve been travelling for a few hours, never mind days, you
really don’t care what you look like—all that matters is comfort. That’s why I always bring crocs to
walk around in and a nice, stretchy pair of leggings which are comfy enough to sleep in. Wet wipes
are a must—even when I’m not travelling with my son I bring a pack—and | never forget to stock up
on finger-foods. Nuts and dried fruits, like kuraga (dried apricots), are my favourites along with a
bottle of kefir. For longer journeys, | buy pies at the stations along the way, which make for filling
and finger-licking-good meals! One last thing to remember is that in the older trains there might only
be one or two sockets for the whole carriage, so power banks are a very good idea.”
4)3akmrounTenpHas CTaus AeN0oBoi urpel. O0CyauTe, YeM OTIMYAIUCh KOHIETINH [Tl Pa3IHYHbIX
LCJICBBIX I'PYIII. BbI6epI/ITe JIy1IIyHO KOHICIINUIO 110 CICAYIOIIHUM I10Ka3aTCIIsAM:

-HalIPpaBJICHHOCTb HA LCJICBYHO ayJUTOPUIO,

~OPUTUHAJIIBHOCTDb U AKTYaJIbHOCTD,

-ncronb30Banue Beipaxkenuii u3 Conversation skills. How to hold a meeting.

-rpaMMaTUYCCKasA U JICKCUUYCCKaA MMPaBUJIIbHOCTb PCUH.
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Monyas 3 UX-au3aiiH (1u3aiH M0Jb30BaTEJIbCKOI0 ONbITA)
B cepe aBTOMOOMJIBHOIO M KeJIe3HOAOPOKHOI0 TPAHCIIOPTA
Yacts 1

UX-DESIGN (USER EXPERIENCE DESIGN) IN ROAD AND RAIL TRANSPORT
1. 3anuiiMTe JaHHBIC CJIOBA M CIIOBOCOYETAHHUS B TETPAb M 3aIOMHHUTE HX.
constituent parts - cocraBisoIIHe YacTH
a meaningful encounter - 3HaurMo€e 3HAKOMCTBO
specific applications to - ocobble IpUMEHEHHUS 115
aesthetic principles — screTrueckue MPUHIIUTIBI
an assemblage - coopka
seamlessly — mraBHO, 6€3 mpoGeM
blend coordinated elements — coueraTh CKOOPIMHUPOBAHHBIC JICMEHTHI
enhance user satisfaction - moBbICHTH yJOBJIETBOPECHHOCTH MMOJIb30BATEIICH
ergonomics - 3proHoMuKa
human—machine interfaces - uarepdeiicsl «denoBeK-MaIInHa
graphical user interfaces - rpaduueckue moap30BaTeaIbCKUE HHTEPPEHCHI
the thickness of the steering wheel — ronmuna pyns
gauge clusters - kaarOpPOBOYHBIE KITACTEPHI
a subcomponent — moIKOMIIOHEHT
haptic — TakTHIIbHBIIH
sequential illumination on a tail lamp — mocegoBaTenpHas MOACBETKA 3aAHETO (hOHAPS
entry and egress features - ocobeHHOCTH BX0/1a U BBIXO/1a
be interwoven - ObITH TepeIICTEHHBIM
safety and regulatory iSsues - Bompochl 6€30MacHOCTH U PETyIUPOBaHHS
PRNDL (Park, Reverse, Neutral, Drive, Low) — aBTomMaTr4eckasi KOpoOKa mepeKII0UeHHsI
ckopocteit (AKIIIT)
a hazardous distraction - onacHbIii OTBIICKAIOIIU HAKTOP
upgradable - oOHOBIIEMBII
2. TlepeBemure CIEAYONINE CIIOBA M CIIOBOCOYETAHUSI.
Aesthetic, a symphony, harmoniously, the area of focus, ergonomics, industrial and product design,
interior design, information architecture, graphic communication.
3. Halinure CHHOHMMEL B JAHHON IIEHOYKE CIIOB.
Face, use, installation, encounter, bound, spread, haptic, applications, undeniably, assemblage,
outgrowth, result, proliferation, undoubtedly, tactile, interwoven.

4. Hajinure aHTOHUMBI B JAHHOU IIEIIOYKE CIIOB.

Interior, egress, drift apart, cohesive, exterior, craftsmanship meaningful, encounter, questionably,
meaningless, undeniably, entry, separating, incompetence.

5. HpO‘{I/IT aiite CIICAYIOMUC NPCIIOKCHUA U IICPCBCAUTE UX HA pyCCKI/Iﬁ A3BIK.
1) And while the term “User Experience” itself is quite broad, it has specific applications to aesthetic
principles in transportation design. 2) UX design is the practice of enhancing user satisfaction by
generating and developing systems to add value to a user’s interaction with the vehicle. 3) UX covers
not only what specifically is seen on every screen in a vehicle, it also involves information
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architecture and the graphic communication of every function the vehicle provides. 4) Doors not only
provide a means for entering the vehicle, but they are also a threshold for UX. 5) Usability and ease
of operation are of the utmost importance so drivers can access relevant data and info while
maintaining safe command of the machine. 6) The graphic aesthetic and family of shapes given to
the forms should be cohesive with the overall look and feel of the vehicle. 7) Vehicle development
timeframes are typically much longer than consumer-electronic development timeframes. 8) Users
want and need the ability to mitigate the difference, updating tech-based elements without changing
the entire vehicle.
6. HepeBeﬂHTe cJIOBa B CKOOKax Ha aHTJIHHCKHI A3BIK, UCITIOJIb3Ys aKTUBHBIA CJIOBapb U3 IIEPBOIro
3aJIaHusl, IIOCTABbTE X B HY)XHYIO TPaMMaTU4ecKyro popmMy u gonuuute npemioxenus. 1) The field
is fast-moving and involves an appreciation of all the (cocraBnstomme wactu) required for a
(3maummoe 3nakomctBO) With a product. 2) And while the term itself is quite broad, it has (ocoobie
NPUMEHEHHS I 3CTETUYECKMX MpHUHIMIOB) IN transportation design. 3) This requires special
strategies and techniques for (couerars ckoopaunupoBanubie 3meMenThl) t0 form a vehicle that
delivers its intended experience. 4) UX design is the practice of (oBbICUTH YIOBIECTBOPEHHOCTD
nonib3oBareseil) by generating and developing systems to add value to a user’s interaction with the
vehicle. 5) The area of focus came as an outgrowth of the study of human factors and (s3pronomuxka)
in industrial and product design. 6) During the latter half of the twentieth century as products became
more technologically advanced, the field evolved specifically with regard to (uaTepdeiicsl «uenoBek-
mamaay) (HMI). 7) The proliferation of consumer electronics then mandated a specific level of
focus on (rpaduueckue mosp3oBaTenbckue wuuTepdeiicel) (GUI) and how information is
communicated through GUI. 8) Designers need to provide crucial information while not posing
(omacHBIi OTBICKAIOIINI (aKTOP).
7. HquHTaﬁTe TCEKCT U MNEPCCKAKUTE €ro, UCIIO0JIb3ys aKTUBHBIN CJIOBapb M3 IICPBOI'O 3a/laHUA B
Ka4y€CTBC I1JIaHa.

User Experience design
UX design is a term common in almost all forms of commercial design and in some regards is quite
broad. The field is fast-moving and involves an appreciation of all the constituent parts required for
a meaningful encounter with a product. And while the term itself is quite broad, it has specific
applications to aesthetic principles in transportation design.
Vehicles are an assemblage of many different products. They require a symphony of creative efforts.
Each part must be designed individually with merits on its own, yet seamlessly and harmoniously
integrate with the other parts to create a cohesive statement. This requires special strategies and
techniques for blending coordinated elements to form a vehicle that delivers its intended experience.
UX design is the practice of enhancing user satisfaction by generating and developing systems to add
value to a user’s interaction with the vehicle.
The area of focus came as an outgrowth of the study of human factors and ergonomics in industrial
and product design. During the latter half of the twentieth century as products became more
technologically advanced, the field evolved specifically with regard to human—machine interfaces
(HMI).
The proliferation of consumer electronics then mandated a specific level of focus on graphical user
interfaces (GUI) and how information is communicated through GUI. Presently, due to the amount
of design required for web-based and mobile applications, the field has grown to encompass these
areas of focus as well. Though the roots of UX have been around for quite some time, the actual term
was coined by Don Norman in the original edition of his book, The Design of Everyday Things. It’s
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a must read for any designer involved in a field where UX is crucial, as currently the term has been
stretched to include nearly every aspect of how a user interacts with a product.
In terms of hardware, UX is most relevant and applicable to interior design with regard to vehicles.
It has specific impact to the HMI within the vehicle. By extension it also includes nearly every
ergonomic equation and touch point. This goes from the thickness of the steering wheel and how
many buttons are on it, to the types of gauge clusters, the HVAC controls, and literally every aspect
of the vehicle that a user might come in contact with. UX covers not only what specifically is seen
on every screen in a vehicle, it also involves information architecture and the graphic communication
of every function the vehicle provides. One can then quickly see that with a product as complex as a
vehicle, effectively designing the UX is crucial to its success.
8. OTBeThTE Ha BONPOCHI:

1) Why do vehicles require a symphony of creative efforts?

2) What is UX design?

3) What is HMI?

4) What is GUI?

5) Who coined the term “UX”?

6) What does UX cover in vehicles?
9. Ilpuaumaem npodeccuoHanbHbie pemeHus. Paboralite komangamMu u3 JABYyX uenoBek. [lycth
Ka)I([[bIﬁ IMPOYUTACT CBOIO YAaCThb TCKCTA, OTBCTUT Ha BOIIPOCHI IO TCKCTY, KOTOPBLIC €My 3aAdacCT
MMapTHECP, U COCTABUT CIIMCOK Tpe60BaHI/II71, MMPEABABIIAAICMBIX K IIH3afIHy IIOJIB30BATCJIBCKOI'O OIIbITA.
3arem cocTaBbTe OOIIUI CIMCOK JUISI CBOSH KOMaHIbI, BEIOEpHUTE cCaMOe HEOOXOMMOE Ha BaIll B3TJIsT
TpeboBaHue 1 00OCHYWTE CBOI BHIOOp Mepes IPYTruMH KOMaHIaMU.
Experiences in Motion: UX for Vehicles
Part 1 (012 cmyoenma 1). While UX design becomes highly impactful in interiors, it expands to all
aspects of a vehicle’s design and how it is used. This also includes the exterior. And since we
understand now that vehicles are by nature a collection of many related products that have to work
well together, exterior function must be informed by interiors and vice versa. In some cases, such as
motorcycles, there is no boundary at all. The exterior design of daylight openings that have an
enormous impact on a graphic read of the outside of the vehicle will also impact the user experience
that the driver and occupants have by seeing out of it. Each subcomponent on
the exterior offers an opportunity for a unique UX. An exterior door handle not only allows for entry
into the machine, it also has a haptic quality. It’s a crucial touch point that communicates a certain
tactile message. Lighting features can bring a jewel-like sense of precision, detailed scale, and visual
interest to the corner of a vehicle. They are also an opportunity for pedestrians and other drivers to
have a unique experience with that vehicle. For example, the sequential illumination on a Mustang’s
tail lamp as it indicates a turn is a memorable moment for any other driver viewing the car.
Along with shape and light, sound is an undeniably important aspect of delivering a memorable and
meaningful experience. Harley-Davidson takes this idea very seriously with regards to the sound of
its motors. Conversely, Tesla trades on the fact that it delivers hardly any sound or vibration owing
to its lack of a combustion powertrain. Both are not only crucial user experiences directly aligned
with the product narrative, but also expressions of the brand. Entry and egress features and door
systems are also crucial areas for UX. One of the key selling points of a Jeep is its removable roof,
doors, and the functionality and enjoyment that provides. Doors not only provide a means for entering
the vehicle, but they are also a threshold for UX. In fact, any transition point in a designed object is
an opportunity to make a statement. When taken altogether, these various statements should ideally
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be interwoven and arranged to form a harmonious and satisfying expression of the product narrative
and brand.
Bonpocwl, komopuvie cmyoenm 1 3a0aém cmyoenmy 2:

1) Inwhat way do designers need to provide crucial information?

2) What are primary, secondary, and subordinate strategies?

3) Why should all the technology-based aspects of UX for vehicles be upgradable?
Part 2 (0n1a cmyoenma 2). UX design for vehicles also poses unique challenges and concerns.
Because vehicles are in motion and potentially dangerous, safety and regulatory issues are a top
priority. Designers need to provide crucial information while not posing a hazardous distraction. The
flow of information, its intended usage and interaction must be intuitive. Usability and ease of
operation are of the utmost importance so drivers can access relevant data and info while maintaining
safe command of the machine.
To accomplish this, it’s best to use primary, secondary, and subordinate strategies for the delivery of
key information. For example, vehicle speed should always be the largest and most legible bit of
information communicated as close to the basic occupant sightlines while driving. Secondary
information such as temperature and engine performance should be all delivered with less priority.
Third, subordinate details such as entertainment can be smallest and furthest away from the driver’s
line of sight. Additionally, key controls should be durable, robust, and reliable. Where possible, they
should also provide haptic feedback and redundant indications of usage. For instance, gear shift and
PRNDL levers that make a precise sound and have weight and limited resistance are preferable.
Crucial controls such as lighting and indicators should always have an analog switch that the driver
can touch, feel, and acknowledge when in use.
In addition to this, UX design for vehicles needs to be seamless. The graphic aesthetic and family of
shapes given to the forms should be cohesive with the overall look and feel of the vehicle. This
communicates a sense of unity and craftsmanship important for eliciting trust and ease from the
driver. The controls and data points should also be seamless in their ability to integrate external
applications. Users require the ability to accommodate various mobile and external devices.
Finally, all the technology-based aspects of UX for vehicles should be in some way upgradable.
Vehicle development timeframes are typically much longer than consumer-electronic development
timeframes. Users want and need the ability to mitigate the difference, updating tech-based elements
without changing the entire vehicle.
Bonpocel, komopuvie cmyoenm 2 3a0aem cmyoenmy 1:

1) Why must exterior functions be supported by interiors? Give the examples from the text.

2) Is sound an undeniably important aspect of delivering a memorable and meaningful

experience to the driver? Give the reasons from the text.

3) Are entry and egress features and door systems crucial areas for UX? Explain why.
10.IlepeBeuTe MpeIOKEHUST HA AHTIUMHCKHUM S3BIK, MCIOJIbB3Yys aKTUBHBIM CJIOBapb U3 IEPBOTO
3aJlaHuA U CIIOBaph U3 rPaMMaTUYECKOro pasjaena. Mcnonb3yite Moenu:
1)The rail car is as comfortable as that one (3ToT kelle3HOTOPOKHBIN BAarOH TaKOM K€ yIOOHBIH, KaK
u tot). 2)The Maglev train is more comfortable than the express train (IToe3x Marner Gonee
ynoOHBIN, ueM ckopblii moe3n). 3)The new train is the most comfortable of all (Hossrit moe3n cambiii
yIO0OHBIN U3 BCEX).
1.Cbopka HOBOro moesja MpoIUia Tak K€ IUIaBHO, Kak M cOopka 3toro moe3ga. 2. Mutepdetic
«YECJIOBCK-MalllMHAa) JIYYIIC IMOBBIIIACT YAOBJICTBOPCHHOCTDH HOHBSOBaTeHeﬁ, qyeM OOBIYHBIH HHSaﬁH
caimoHa. 3. B HoBoM KCIC3HOAOPOKHOM BaroHE OJSproHOMHKA caMasd IpoAyMaHHass H3 BCEX
poccuiickux mnoe3noB. 4. IlocnenoBaTenbHas MojAcBeTKa 3aAHMX (ap MalmMHbI Oonee spkas U
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KauyeCTBEHHAs, YeM TOJICBETKA mepeaHux dap. 5. DTo camblil OMAaCHBIA OTBJICKAIOIMIHNKN (aKTop U3
Bcex. 6. ABToMaruyeckass KopoOka Tiepenad Takas K€ HaJe)KHas, Kak M y BCEX MAallWH 3TOTrO
MIPOU3BOIUTENS.

11. Conversation skills. Kak npaBunbHO 001IaThCs B ACTIOBOM Cpejie HA aHTIIMHCKOM si3bike. HOW to
communicate with your colleagues politely. Kak BexiuBO pearupoBaTh Ha BBICKA3bIBaHUS CBOMX
KOJIJIET.

D)IIpouTtnte nHpOpMaLHIO, BHITUIINTE BEIPAXKEHHS HA KAPTOUKH U BBIYUHTE UX HAU3YCTh.
AHriyade OoJibllie BHUMaHHS YICNAIOT MapTHEPY MO KOMMYHHUKAIMHM, OTMEUYAIOT €ro JIMYHbIE
KayecTBa U JOCTOMHCTBA. BhIpaxkas KOMIUIMMEHT, OHU JapsT €My KOMMYHHKAaTUBHBIM MOJapOK.
Pycckue mpeamovynTarT OIEHMBATHh MOCTYIKU W OJArofapsAT B TOM CIIy4ae, €Clid €CTh «OO0BEKT
0J1aroJapHOCTU», TO €CTh HE 3a TO, YTO Thl TAKOW 3aMeyaTesIbHbIA, a 3a TO, YTO ThI CJHEJall.
AHrIIMYaHe OOBIYHO UCHOJB3YIOT TAKTHKY JEMOHCTPATHBHOW NPHUBETIUBOCTH. OHU aKTUBHO

BBIPAKAIOT KOMMYHUKATUBHYIO MTOJICPKKY COOCCETHUKY, KOTOPasi MPOSIBIISETCS TIIaBHBIM 00pa3oM
B DKCIIPECCUBHBIX PEUEBBIX aKTaX.

Tpu OCHOBHBIX NpaBHUIIa KOMMYHUKAIIMU aHTJIMYaH:

-OKa3bIBaiiTe BHUMAaHHE TTAPTHEDPY;

-TapuTe €My KOMMYHUKATHBHBIC TOAapKH (IPEYBEIMYMBANTE JOCTOMHCTBA CBOETO
co0eceIHUKa U CBOIO CUMIIATHUIO K HEMY);

-0OyIbT€ MHOTOCIIOBHBI.
Bo Bpemst yuactus B HehopManbHOi Gecesie co CBOMMH KOJUIETaMH 00s13aTeNTbHO UCTIONB3YHTE ATH
npaBuia. BeicaymaB cobecetHuKa, MOCTapaiTeCh OTPEarnpoBaTh CICIYIOIUM 00pa3oM:

[ar 1: BeIpa3zute O6JIaroJapHOCTH 3a y9acTHe B Oecene:
Thank you so much.

Thanks a million.
Thanks. I'd really appreciate that.
Thanks a million. | really appreciate it.
Thanks. You are too kind.
Thank you very much. You are wonderful.
[ar 2: gaiiTe OLIEHKY €ro BbICKa3bIBaHUIO:
This is simply gorgeous.
This is really lovely.
That's fantastic. That is the most amazing speech ever.
It was very enjoyable. | had a great time.

That was really great, Ann. You outdid yourself. Thank you very much for all those lovely ideas.
Ucnonw3yiiTe craeayromue cioBa JJisg ONMHCAHUS PEYM CBOET0 COOECETHUKA, €ro BBICKA3bIBAHUS U
t.1.: thorough, meticulous, accurate, scrupulous, remarkable, immaculate.

[IIar 3: BeIpa3uTe *KeJaHUE MOCIETYIOIMMNX KOHTAKTOB U BCTPEY:

That would be nice to make it a regular thing.

We must do it more often.

Don't forget to text me.

I'll talk to you later.

See you later.

Ha xaxnyro perumky cBoero coOecelHHKa, KOTOpBIM OjarogapuT Bac 3a ydactue B Oecene,
HEO0OXOMMO OTpearupoBaTh CISAYIOIIUM 00pa3oM:

vd|
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1. BeIpa3uTe cBOM 3MOIMH M TO3UTHUBHBIN HacTpoii: Great / It was great to see you /I'm

glad you liked it /I'm glad you came / It was good fun / Pleasure / It was my pleasure;
2. Cpenaiite komruMeHT: YOU 're a lovely company;
[ToGmarogapute 3a BU3uT M 3a 6ecexy: Thank you for coming (talking);

4. Tlpurnacute cobeceHHKA MOBTOPUTH OMBIT OOmIeHUs: YOU are welcome / You're
very welcome / You're always welcome / You're more than welcome / Come again.

2) CocTtaBpTe MUHH-TUAJIOTH (T€Ma — Ball KOJUIETa IMPOCUT pPaccKazaTh €My, Kak IPaBHIbHO
COCTaBHUTh OTYET), UCHOJb3ys KAPTOUKH C BBIPAKEHHSIMH. Pa3pirpaiiTe WX Imepen BCeW TPYION.
3) PaboraiiTe KOMaHgaMH 1O TpU YeloBeka. [Ipourture mHpOpManuio 00 WHHOBAIMIX B chepe

w

KEJIE3HOJAOPOKHOTO TpaHcmnopTa. Kaxnaplii CTyZeHT 4uTaeT CBOM TEKCT. 3aTeM MOJTrOTOBHTE
Mepecka3 3TOro TeKcTa. PaspirpaiiTe cuTyanuio oOCYXIeHHs HOBOcTell B cdepe HMHHOBAIMIA
KEIIe3HOJOPOKHOTO TPAHCTIOPTA, UCTIONB3YS PEIUIMKH BEXKIUBOTO OOIICHHUS.

Texcm ons cmyoenma 1: Parallel Systems, a company founded by former SpaceX engineers, has
raised nearly 47 million euros in funding to build autonomous battery-powered rail vehicles that move
containers. The new engineering work aims to make rail freight transport more flexible than ever.
The funds that the start-up collected will be used to build a fleet of rail vehicles, execute advanced
testing programs and grow the team. The company — in their own words — came out of stealth mode
on Wednesday and has revealed its innovative plans.

Texcm ons cmyoenma 2: Parallel’s vehicle architecture combines innovative software and hardware
with the historic rail industry to increase the utilization of the rails. The autonomous battery-electric
rail vehicles load and transport standard shipping containers as a single or double-stacked load. The
railcars, which are individually powered, can join to form “platoons” or split off to multiple
destinations while en route. The platooning technology is currently pending for a patent. According
to the company, the railroad’s closed network is ideal for the safe and early commercialization of
autonomous technology due to limited track access and centralized traffic control.

Texem ons cmyoenma 3. The rail vehicles are more flexible than traditional trains. According to
Parallel Systems, the platoons do not need to accumulate large quantities of freight to make service
economical, unlike conventional freight trains. The system can support service at a range of distances,
from across a city to across the country. This enables more flexible service and a wider range of
routes, reducing the waiting times associated with loading trains that are miles long. It also means
that waiting times for other traffic at level crossings is reduced because the vehicles can separate if
they are blocking traffic.

12.YuebHass mpodeccuoHanpHas nenoBas urpa “An interview with designers of railroads”
(I/IHTepBLIO C ,Z[H3aI>'IHepaMH KCIC3HBIX I[OpOl"). Bam HCO6XOI[I/IMO Y4aCTBOBATb B HHTCPBBIO C
MNpEACTABUTCIIAMMA KCJIC3HBIX OOPOr HA TEMY «Keie3Hnie A0poru ajd J'IIO)IGI\/'I C OrpaHU4YCHHBIMUA
BO3MOXHOCTAMHW». [loNOBMHA Trpynmbl HCOOJHSET POJIM AU3ANHEPOB  KEJIE3HOJOPOKHOTO
TpaHCHOPTA, MPEAJIararlnX YIYyYIIEeHUs I IO C OrpaHUYECHHBIMU BO3MOKHOCTSIMU. BTopas
IMOJIOBMHA TIpPyNIIbBI HUI'pacT XYPHAJIMCTOB, 3aJada KOTOPBIX BBICTYIIATH MOOKJIAAbI )IHSafIHepOB,
MMPOKOMMCHTHUPOBATH UX HOKJIAAbI, UCITOJIB3Ys BBIPAKCHUSA BCIKIIMBOCTU U3 IMPEABIAYIICTO 3aaHUA
Conversation skills u 3anaTh kaxaoMy nu3aitHepy 5 BornpocoB. [lu3aiiHepbl OTBEUAIOT Ha BOIIPOCHI U
6J1aro;[ap5{T KYPHAJIUCTOB 3a BOIIPOCHI, UCITOJIB3YA BbIPAKCHUSA BCIKIIMBOCTHU.

IToToM 4ieHBI KOMaHIbl MCHSANOTCA POJIAMH. Bo BTOpOﬁ MOJIOBUHC HI'Pbl JOKJIAJYUKU HINYT
MNPEAJIONKCHUS MO YIYUHICHUTIO KCEJIIC3HOOOPOKHOI0 TPpaHCIIOPTA B UHTCPHETE, WU ACIAa0OT JOKJIAIbI,
OCHOBBIBasICh Ha HallZICHHON MH(POPMAIIUU U CBOUX MPEATIOKEHUSX.

Texem ons ouszaunepa 1. One of the most important aspects of a railway vehicle is to guarantee a high
comfort level, especially if the vehicle is used for the transportation of people with reduced mobility.
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In general, the comfort can be defined as a physical and psychological condition of wellness, which
is affected by many factors, such as vibrations, noise, temperature, and humidity. Regarding the
dynamics of railway vehicles, the factors that are investigated and analyzed during the design of the
vehicle are the ride comfort and the noise. The first one is affected by the mechanical vibrations of
the vehicle with a frequency range from OHz to 50Hz. Noise level in the coach is instead mainly
affected by vibrations with a frequency range between 30Hz and 5000Hz. The evaluation of the
vehicle comfort is usually performed by means of multibody simulations, where the coach is modeled
as a rigid or a flexible body. The first solution allows faster simulations but neglects the coach
flexibility that can affect the ride quality of the vehicle. In the last years, more lightweight car bodies
have been developed with the purpose to reduce the axle-load and to increase the energetic
performance of the vehicle. The mass reduction results in larger structural vibrations in the frequency
range where the human body shows greater sensitivity. For this reason, several models considering a
flexible coach have been developed. Two different approaches have been proposed: the first one
considers the coach as an Euler—Bernoulli beam with uniformly distributed mass, while the second
one considers the full coach FEM model, which is imported in the MB environment by superposing
free-body modal modes. The first approach is able to simulate the flexibility of the coach structure
but does not consider the local deformations due to the variation of mass and elastic properties. The
second method, instead, allows considering this effect and so it is suitable when it is necessary to
consider the vibrations of the floor, which have an important role in the coach acceleration. The results
of those studies demonstrate that the coach flexibility affects the estimation of the comfort index.
Their limitation is based on the fact that the comfort estimation is made on the floor, neglecting the
influence of the seat.

Texcm ons ousaunepa 2. Another important component for the achievement of the vehicle comfort
level is the seat. This one is not usually directly modeled in the MB environment, but its effect is
accounted by filtering the floor acceleration by means of the weighting functions provided by
regulations or standards. The simulation of the effect of the seat on the comfort level can be performed
using detailed FEM models, bus mostly a transfer function of the seat response

is adopted. This procedure is commonly adopted in the automotive field where a specific “Seat” index
has been defined to account for the effect of the seat on the comfort estimation. This procedure has
been extended in general and a weighting function to account for the seat contribution is also
introduced in the most recent standards. However, the approach based on the use of a generic seat
weighting function does not allow addressing the design of innovative and high comfort seats. This
result can be only obtained considering the effect of the specific seat being designed, and in the
railway field studies in this direction are mainly addressed to the study of the driver’s seat. This paper
focuses on the ride comfort of a trailed doubledeck vehicle, which has been derived from the
“Vivalto” coach used in Italy for regional service, and it is equipped with the Siemens SF400 bogies.
The vehicle has a tare weight of 50 tons and a maximum operating speed of 160 km/h. The coach has
been improved with respect to the original one in order to be suitable for the transportation of people
with reduced mobility.

The design activity has been developed within the CARITAS project in the “Industria 2015 national
research program. The main goal of the project is the design, construction, and testing of a functional
prototype for an innovative double-deck wagon devoted to extended users, ensuring a safe and
comfortable travel.

Texcm ons ousatinepa 3. 1 would like to describe the vehicle numerical model that has been built in
order to analyze the ride comfort of the vehicle in different operative conditions when running on
track. The model of the track considers the track irregularities (lateral, vertical, gauge, and roll) that
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are simulated using both the stochastic polynomials defined by the ORE B176 report and the
irregularities measured on the track. The vehicle is modeled with high level of details in order to
obtain realistic results in terms of acceleration on the coach and very similar to the ones that occur on
the real vehicle. Since the numerical model is used to optimize the vehicle performance in terms of
comfort, the coach is modeled as a flexible body in order to take into account its natural frequencies,
which affects the acceleration perceived by the passenger. In particular, the numerical model is able
to evaluate the vibration of the coach floors and include the model of the seat. The results of the
simulations are analyzed and used to evaluate the ride quality index of the vehicle according to the
ISO 2631 standard. This analysis is essential to predict the vibration level of the vehicle in different
conditions when running on track. The results of the model allow us to optimize the characteristics
of the first and secondary suspension and the coach structure Furthermore, during the activity related
to the project, the characteristic of the seats (foam, structure) has also been optimized in order to
achieve the best comfort attitude for the specific track and vehicle.

Texcem ons ousaunepa 4. 1 would like to focus on the analysis of the state of transport and the specific
needs of PRM (person with reduced mobility) in terms of passenger rail transport. The aim of the
work was based on a survey in the form of questionnaires, to set requirements and identify
shortcomings in transport from the perspective of PRM. In the first part, we analyzed the state and
conditions of transport in passenger rail transport within the Slovak Republic. For the purposes of the
research, an extensive questionnaire survey was conducted. Based on these data, we found that
passengers perceive a large number of barriers to passenger rail transport. We deduced that the best
proposal for improving the transport of immobile passengers would be the presence of a special
wagon on all train connections. This would contribute to a higher level of comfort among passengers
with disabilities, as there would be no need to find out in advance whether this wagon will be on
board the train. Only the transport process as such is challenging for this group of passengers and
therefore this measure would greatly contribute to customer satisfaction. The inclusion of these
wagons in all trains may even eliminate the need to order transport for some groups of PRM, which
represents an even greater shift in quality. When increasing the number of these wagons, the carrier
would have to decide whether to buy new wagons or to renovate the ones it already has. The total
costs for purchasing new wagons were calculated at 77 620 000 €, while modernization at
32930 000 €. For a rational decision, it would be necessary to prepare further financial analyzes (e.g.,
incremental analysis). The carrier could theoretically also consider buying used wagons from other
(foreign) carriers, or a long-term lease. Another fact which should be considered is the possibility of
depositing the new wagons (whether the carrier has enough space at the depots).
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Monyas 3 UX-au3aiiH (1u3aiH M0Jb30BaTEJIbCKOI0 ONbITA)
B cepe aBTOMOOMJIBHOIO M KeJIe3HOAOPOKHOI0 TPAHCIIOPTA
Yactsp 2

UX-DESIGN (USER EXPERIENCE DESIGN) IN ROAD AND RAIL TRANSPORT

1. 3anuiiMTe JaHHBIC CJIOBA M CIIOBOCOYETAHHUS B TETPAb M 3aIOMHHUTE HX.

embark on the process - mpucTymnuTh K mporeccy

the overall vehicle design brief - kpaTkoe onucanve KOHCTPYKIIUH aBTOMOOHIIS

the established user persona - ycranoBiIeHHBIH MTOJIb30BaTEILCKUI MPODUIIH

share a common target - pa3zuensth 0OLIyO LENb

relate specifically to - kacaTbcst KOHKpETHO

an image board — umuKOOpT

storyboarding — cropu6op

a detailed journey map — moapoOHas KapTa MyTeHIeCTBHUS KIHSHTA

the user’s intention — namepenue KiMeHTa

conclude — mongBOAUTE UTOTH

achieve — nocturars

pose a challenge or obstacle - co3aares npobiemy win NpensTCTBHE

eliminate the points of frustration — yctpaHuTh MOMEHTBI BBI3BIBAIOIINE PA3IPAKCHUEC

an audit of existing assets - ayuT CyIlecTBYIONIMX aKTHBOB

to accomplish the intended task - BeimoaHUTE HAMEUCHHYIO 3314y

a sequence of key frame instructions - mocne0BaTeIbHOCTh HHCTPYKIIHMH 110 KITFOYEBBIM KaJpaM
guide the user through an ideal sequence of events - mpoBecT MOIb30BaTENS Y€PE3 UACATHHYIO
MOCJIE0BATEIbHOCTE COOBITHI

the key fob button — kaomnka Ha Openke

the key is inserted into the ignition - ki1r0u BcTaBiieH B 3aMOK 3a)KHTaHUS

the infotainment system - uadopmanmoHHO-pa3BiIeKaTeIbHAS CHCTEMA

hone and develop every aspect — oTTounTh U MPOPabOTATh KaXKIBIH MOMEHT

mockups — MakeTbI

prototypes — onbITHBIE 0Opa3IIbI

conduct simulations to fine-tune - mpoBOANTH CUMYJISAINH, YTOOBI TOYHO HACTPOUTH

use multiple products coordinated together to provide an intended outcome - ucrons30Bath
MHOTOYHCIICHHBIE COCTABJISIONIIE, CKOOPIUHUPOBAHHBIE BMECTE, YTOOBI 00ECIICUHMTD JKETaeMbIit
pe3ynbTaTt

a craft of harmonious integration - uCKyccTBO TapMOHHYHOTO 00BHETHHEHHS

2. IlepeBenuTe ClienyONIIME CIOBA U CJIOBOCOYETAHUS.

Re-familiarize, image boards, storyboarding, graphic composition, empathy, chronological, verbal,
visual, an audit, graphical user interfaces, guide, illuminate, critique, user-friendly, prototypes,
simulations.

3. HaiinnTe CHHOHUMEBI B TAHHOMH IIEITOYKE CJIOB.

Prototypes, story, remove, objectives, mockups, results, performance plan, targets, narrative, journey
map, outcomes, eliminate.

4. Haiinnte aHTOHUMEBI B TAaHHOM ITETTOYKE CIIOB.
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Embark, detailed, insignificant, begin, disembark, coordination, diminish, common, conclude,
particular, mismatch, brief, crucial, enhance.
S.IIpouwnTaiite creqyromue NpeyIoKEHNs U IEPEBEIUTE UX HA PYCCKUN S3BIK.
1) Coordination and harmony with the overall theme are the results of a good understanding of the
established user persona and narrative. 2) EMPATHY and understanding how the user needs to FEEL
will be crucial in developing your UX. 3) Dive deeper into any pre-existing storyboarding to create a
detailed journey map. 4) This is when designers employ good old-fashioned problem-solving to
enhance user satisfaction and create ideal outcomes. 5) In generating a journey map, a designer should
be seeking any point along the process where the user finds that necessities are not provided for. 6)
Once the wireframe order of operations and all of the necessary assets have been coordinated to create
an ideal flow, critique the UX sharing with one’s peers to hone and develop every aspect, so it is user-
friendly and seamless. 7) As vehicles become more complex and integrate new and emergent
technologies, the UX will become ever more important to their success, effectively adding an exciting
layer of interaction to the aesthetic principles of transportation design.
6. HepeBem/ITe CJIOBa B CKOOKax Ha aHTJIHNCKHI SA3BIK, UCIIOJIb3YA aKTUBHBIN CJIOBApb U3 IICPBOIO
3alaHus, IIOCTAaBbTC UX B HYKHYIO 'PaMMAaTUYCCKYTO CI)OpMy U JOIIUIIUTEC IMPCIIOKCHHA.
1) When (npuctynuts k mpoiieccy) of developing the UX design for any vehicle, it’s best to
re-familiarize yourself with (kparkoe onmcanue koHcTpykiuuu aBromoomssi). 2) Coordination and
harmony with the overall theme are the results of a good understanding of (ycranoBneHHBII
noJjib3oBaTenabckuil mpoduib) and narrative. 3) With this established, it’s good to then take another
look at the aesthetic objectives and consider how they (kacarbcs konkpetHo) the UX. 4) Dive deeper
into any pre-existing (cropubopn) to create (moapoOHast kKapTa MyTEMICCTBUS KIMEHTa). 5) (yCTpaHUTh
MOMEHTHI BBI3bIBAIOLIME pas3apaxenue) IS very much the goal at this stage of the game. 6) It is also
crucial to note any point along the way that (co3zate npobnemy wnu npenstcrsue). 7) In essence,
you’re creating a sequence of key frame instructions (IIpoBecTH MOJIb30BaTENs Yepe3 HJICATHHYIO
nociuenoBarenbHOCTh coObiTuit). 8) Critique the UX sharing with one’s peers (oTrTounth u
npopaboTaTh Kaxaplii MoMeHT), SO it iS user-friendly and seamless. 9) It is very much (uckycctBo
FapMOHUYHOTO OObEIUHEHUS).
7. IIpounTaliTe TEKCT U NEPECKAKUTE €ro, UCIOJIb3Ysl aKTUBHBIM CIIOBAaph U3 IEPBOIO 3aJaHUS B
Ka4y€CTBE I1JIaHa.

Strategies and Methods for Vehicle UX
When embarking on the process of developing the UX design for any vehicle, it’s best to
re-familiarize yourself with the overall vehicle design brief. Coordination and harmony with
the overall theme are the results of a good understanding of the established user persona and
narrative. After all, every aspect of the vehicle should share a common target. With this
established, it’s good to then take another look at the aesthetic objectives and consider how they
relate specifically to the UX. Image boards and visual inspirations can be quite valuable at this
point in the process. Typically, many choices on color, graphic composition, and even font/
type choice can be informed by a good image board. Finally, get reacquainted with any
storyboarding or storytelling that has previously been executed. They were the early steps of this
exercise. EMPATHY and understanding how the user needs to FEEL will be crucial in developing
your UX.
Dive deeper into any pre-existing storyboarding to create a detailed journey map. This can be as
basic as a list of all the functional objectives a user may want to achieve in chronological order.
It’s important to be as detailed as possible, deconstructing any and every desired task and function.
This journey map can be verbal or visual, but it should ideally be both. It should also begin with the
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user’s intention and conclude with how they achieve it. It is also crucial to note any point along the
way that poses a challenge or obstacle. Eliminating these points of frustration is very much the goal
at this stage of the game. This is when designers employ good old-fashioned problem-solving to
enhance user satisfaction and create ideal outcomes. Necessity is the mother of invention. In
generating a journey map, a designer should be seeking any point along the process where the user
finds that necessities are not provided for. Once a detailed journey map has been created, one
should then create an audit of existing assets.
This will include any ergonomic and fixed hardware elements of the vehicle package already
provided. It may also include any pre-existing graphical user interfaces, screens, cameras, speakers,
and audio communication devices. Once an audit of existing assets has been concluded, any
additional elements required to accomplish the intended task can be proposed.
With this in place, one can then begin to generate key framing and system mapping for the
graphical user interfaces (GUI). This is effectively sketching out the interaction framework and
high-level structure of screen layouts along with the various product flow, behavior, and
organization.
In essence, you’re creating a sequence of key frame instructions to guide the user through an ideal
sequence of events. For example, when the key fob button is touched, the interior lighting in the
vehicle can gradually illuminate. The center console screen can then welcome the driver by name
and ask what type of music they would like. Then when the key is inserted into the ignition, or the
start button has been pressed, the lighting can slowly decrease while the vehicle exterior running
lights can automatically turn on. Then the infotainment system begins to automatically play the
driver’s preferred music selection. Once the wireframe order of
operations and all of the necessary assets have been coordinated to create an ideal flow, critique the
UX sharing with one’s peers to hone and develop every aspect, so it is user-friendly and seamless.
Once prototypes or mockups have been created, one can then conduct simulations to fine-tune
the experience and flow. Finally, continue to evaluate and make sure that the solutions are aligned
with the initial goal and product narrative.
One of the things that makes vehicles both special and exciting to design is that they offer the
opportunity to use multiple products coordinated together to provide an intended outcome.
In this regard it’s similar to music in that a conductor organizes different instrument sections
to arrange a composition. UX design is very similar in that the designer is ultimately using all the
available components of a vehicle to deliver user satisfaction. It is very much a craft of harmonious
integration. The design brief and product narrative inform the process at every step of the way. As
vehicles become more complex and integrate new and emergent technologies, the UX will become
ever more important to their success, effectively adding an exciting layer of interaction to the
aesthetic principles of transportation design. However, good UX design can also be low tech and
very much about simple back-to-basics fun.
8. OTBeThTE HA BOMPOCHI:
1) Why is it best to re-familiarize yourself with the overall vehicle design brief when
embarking on the process of developing the UX design for any vehicle?
2) At what point can image boards and visual inspirations be quite valuable in the process?
3)What will be crucial in developing your UX?
4)What is a journey map?
5)What are the stages of creating a detailed journey map?
6)When should a designer create an audit of existing assets and what do these assets
include?
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7)What should a designer do after creating an audit of existing assets?

8)Can you give an example how to guide the user through an ideal sequence of events?

9) What does a designer have to do once prototypes or mockups have been created?

10) What makes vehicles both special and exciting to design?
9. Ilpuanmaem npodeccuonanibHble pemenns. PaboTaiite KoMaHgaMu 1O TPU YEIOBEKa.
CocraBbTe KapTy NyTEIECTBUI KJIMEHTOB /IS [TACCAXKUPOB MOE3/10B JAJIBHETO CIEA0OBAHUS
Kene3Hout joporu B Poccun. Mcnonb3yiTe cieayromuii miad AeHCTBUIM maccaxkupa:

1) Plan and buy tickets

2) Aurrive at the station

3) Collect tickets

4) Wait for boarding

5) Go through the barriers

6) Go to the platform

7) Board the train

8) Find the seat

9) Travel

10) Alight

11) Find the exit

12) Go through barriers

13) Leave the station
Barma kapta gomkHa coepkaTh TeKCT U pUCYHKH. [locTapaiiTech pa3MecTuTh BCIO HH()OPMAIIHIO
Ha OJTHOM JUCTe. DTa nHbOopMaIus JODKHA BKIIIOUATh TUIaH ASHCTBHIA accaXkupa ¢ moapoOHBIM
OMMCAHUEM CJIEIYIOLIUX MOMEHTOB:

-OCHOBBIBASICh Ha COOCTBEHHOM OIIBITE, OLIEHUTE BO3MOXKHBIE HEY10OCTBA U MTPOOJIEMBI, C

KOTOPBIMHU MACCAKUP MOKET CTOJIKHYTHCS Ha Ka)XJIOM M3 HTAOB IJIaHA JEHCTBUM, U

OTMIITUTE, HACKOJIBKO YIauyHO 3T Mpobiemsbl pematorcs Ha PXK/I.

-OIUIINTE HECKOJIbKO HanboJsee TUIIMYHBIX poduiielt naccaxxupos PXK/I u npeanoxure

CBOM IIYTH peIIeHUs MPoOJIeM I OJHON M3 OMMCAHHBIX IEJIEBBIX ayAUTOPHUH.
[IpencraBpTe CBOM KapThl MYTEMIECTBUS 1O KEJIE3HOW JOPOTe JJIsl BCEU IPYMIBI U ONPEACIIUTE
nodeauTeNs, y KOTOpOoro noiay4yusiack camasi Kpacusasi U HH(GOpMaTUBHAs KapTa.
10.IlepeBenuTe MpeIOKEHUsT HA AHTIUMNUCKHUI SI3bIK, MCMOJbB3Yysl aKTUBHBIM CIIOBaph M3 IEPBOTO
3aJlaHus ¥ CIIOBaph U3 TPaMMAaTHYECcKOro pasnena «CrocoObl BEIpaKEHUSI CPABHEHUS B aHTJIMHCKOM
sa3bpike». OTpabaTbiBaeM MPaBUIIO O TOM, YTO MPH CPABHEHUH 08YX OOBEKTOB B aHTIUICKOM S3BIKE
BMECTO MTPEBOCXOIHOM CTENEHU UCIIOJIb3YIOT CPABHUTENBHYIO CTEIIEHb C ONPEAEIEHHBIM apTUKIIEM,
T.¢.: The train is the more innovative of the two trains (Omom noez0 camorii unnosayuonmnwill u3 08yx
noe3008).
)13 aByx nH(pOpMaIMOHHO-pa3BIEKATEIbLHBIX CHCTEM, ITPEICTABIICHHBIX HAa BHICTABKE, CUCTEMA
MPOM3BOICTBA KOMITAHUH SIEMENS camasi Ipy>KeCTBeHHast Jis moTpeduTess. 2) Haia kapra
MyTEIIECTBHS KJIMEHTA MO KeJe3HOU Jopore camas noapoOHas u3 AByX. 3) DTO co3alo caMmyro
OobIIyIO TIPOOIIEeMy U3 BeeX. 4) Barn ayauT CymecTBYOINUX aKTUBOB CaMblid OBICTPHIH 3a
MOCIIEHIE HECKOIBKO JIeT. 5) OHU BBIMOIHIIN CaMyI0 TPYJIHYIO U3 BCEX HAMEUYEHHBIX 3a]1a4.
6) DTOT 3aMOK 3a)KUTaHHsI CAaMbIi HAJIC)KHBIN U3 JBYX.
11. Conversation skills. Kak nmpaBuibHO 00IIaTHCS B ICTIOBOM Cpejie Ha aHTIIMHCKOM S3bIKE.
[TosTopenue. [ToBTopute Bee ynpaxuenuss Small Talk u BeimonauTe 3amanus:

1) PacmnosoxuTe BOMpockl OT 00JIee BEKIMBOTO K MEHEE BEXKIHMBOMY:
Could you guide the user through an ideal sequence of events?
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Will you guide the user through an ideal sequence of events?
Can you guide the user through an ideal sequence of events?
Would guide the user through an ideal sequence of events?
2) PacnosnoxwuTte 3T BbICKa3bIBaHUS B MOPSIKE HAPACTAHHS BEXKIUBOCTH:

1. Accomplish the intended task, please. 2. | wonder whether you could accomplish the intended
task. 3. Can you accomplish the intended task, please? 4. Could you accomplish the intended
task, please? 5. | was wondering whether you could possibly accomplish the intended task.

3) IIpourute cnexnyromme Bhipakenus (from 1 to 12) u HaiiauTe COOTBETCTBYIOIIEE UM
onrcaHre KOMMYHHKaTHBHO# ctpareruu (from a) to f) ):
1.That was really great, Ann. You outdid yourself. Thank you very much for all those
immaculate ideas.
2. Thanks. I'd really appreciate that.
3. That's fantastic. That is the most remarkable speech ever.
4. That would be nice to make it a regular thing.
5. Thank you very much. You are wonderful and your report is accurate and scrupulous.
6. We must do it more often.
7. It was very enjoyable. | had a great time.
8. It was my pleasure.
9. Thank you for coming (talking).
10. You 're a lovely company.
11. You're more than welcome.
12. It was great to see you
a) BbIPA3UTh 6J'Ial"OI[apHOCTI> 34 y4YaCTHUC B 66C€I{6, b) AaTb OLCHKY BBICKA3bIBAHHUIKO CBOCTO
CO6CC€,I[HI/IKa, C) BBIPA3UTD KCIJIAHUC ITOCIICAYIOIIUX KOHTAKTOB U BCTPCHU, d) BbIPa3nuTh CBOX SMOLIMH
U TO3UTHUBHBIN HaCTpOﬁ, OTB€Yass Ha 6J'Ial"0,[[apHOCTB, e) CAciIarb KOMINNIMMCHT, OTBC€Yasd Ha
6J'IaFO,Z[apHOCTL, f) HO6HaFO,Z[apI/ITL 3a BU3UT HUJIK 3a 66C6I[y B OTBET Ha 6J'Ial"0,[[apHOCTL.
4) Ilpoutute pa3po3HEHHbIE PEIIMKU ABYX Pa3HbIX JUAJIOTOB M COOEPUTE ATH TUAIOTHU U3
JAHHBIX peIuIMK. Passirpaiite nx napamu nepe BCe rpyImon.
1.Yes, | could with pleasure. The most important point is buying tickets. Elderly people find it
difficult to buy tickets on-line. 2. | was wondering if you could possibly tell me about the most
important issue on your detailed journey map. 3. Yes, of course. You are very welcome. | think that
tickets barriers are very annoying especially for people with children. 4. We must think about elderly
people more often. Come again to discuss it. 5. Could you tell me about the most important point of
the detailed journey map which you made to guide the passenger through an ideal sequence of
events? 6. Thank you for talking to me. That would be nice to make it a regular thing. 7. It was my
pleasure, you 're a lovely company. 8. Thank you very much. You are wonderful and your idea is
accurate. 9. That's fantastic. That is the most remarkable idea ever. Passengers with children always
face a lot of challenges at the railway station. 10. You're more than welcome. 11. Thanks a million.
I really appreciate it. It was great to speak to you.
5) ITokaxure APYT ApYTry KapThl IYTCHICCTBUS 110 JKeJIe3HOU A0pOore, KOTOPbIC BBl COCTABIIAIN PAHCC
u npn;[yMaﬁTe Auajior, B KOTOPOM BbI JOJIZKHBI:
-IIOIIPOCUTBH IPYT IpyTra paccKa3aTh BaM PO CaMblil BaXKHbI MOMEHT Ha CBOEH KapTe (UCIIONIb3yHTE:
I was wandering if you could tell me ...),
-OTKJIMKHYThCS ¢ 0JIar0JJapHOCTBIO M paccKas3aTh MPO OJMH MYHKT Ballled KapTbl, OOBSICHUTD, AJIs
KaKOW 1IeJIEBOM ayIUTOPUH 3TO BAXKHO U MOYEMY,
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-no0JaroJapuTh 3a OTBET W MPEYBEIMYCHHO TOXBAJUTh COOECEAHMKA M €ro OTBET (MCIOJb3Ys
npunaratensHbie: thorough, meticulous, accurate, scrupulous, remarkable, immaculate),
-BBIPA3UTh CBOE XKEJIAHNE MOCIEAYIONUX Oecel Ha ATy TeMY,

-CAcJIaTh KOMIIZIMMCHT B OTBCT HaA 6JIaI‘OI[apHOCTb,

-BBIPAa3UTh CBOM IO3UTUBHBIA HACTPOW U KEJIAHWE NPOAOJDKATh KOHTAKTHI B OTBET Ha PEILIUKH
CBOCTO CO6€C€I[HI/IK3.

Paszpirpaiite quanor mepen BCEH IpyNMoON, MPOU3HOCA PEIUIMKKM MAKCUMaJIbHO AMOIMOHAIBLHO U
A B riaza Apyr apyry. Ecnum BaM TpyanHO cpa3y 3allOMHHUTBH PEIUIMKHM HAW3yCTh, MOXKHO
HCIIOJIb30BATh KAPTOYKHU C BBIINIMCAHHBIMHU BbIPAKCHHUAMU.

12.Yuebnas npodeccuonanphas aenosas urpa “Understanding passengers’ experiences of train
journey” («3yueHre OMbITA MMACCAKUPOB IKEIC3HOJOPOKHOTO TpaHCHopTay). Jliust urpsl
HCIOJIB3YIOTCA MAaTCpUAJIbI UCCIICAOBAHUA, ITPOBOAMMOrO CIICHUAIUCTAMU 110 YIYUIICHUIO pa6OTH
&Kelle3HbIX Jopor B BenukoOpuranuu. Llens urpel — pazpaboTarh KapTy MyTEIIECTBUS MAacCa)xupa
XKene3Hoi qoporu. J{is aToro: 1) mpoBOIUTCS aHKETUPOBAHKUE U OIIPOC IMACCAKUPOB, 2) COCTABIISACTCS
CIIMCOK HpO6J’IeMHHX 9TAallOB IIYTCHICCTBUA, 3) AAOTCA PCKOMCEHAAHUU I10 YJIYUHICHUIO Hp06J'IeM,
4) Bce oTpakaeTcs Ha COBMECTHOM KapTe IMaccakupa »KeJIe3HOM JOPOTH.

Ponu: npeaceaaTrciib C06paHI/I$I (OH KE€ MOXCT BBIIIOJHATL POJIb OJHOIO M3 ,Z[I/IS&fIHGPOB u
MacCaXXUPOB), TU3AMHEPHI, KOTOPHIE OJJHOBPEMEHHO HCTIONHSIOT POJIA MMACCAKUPOB.

3anauu: 1) JluzaiiHepsl COCTaBISIIOT aHKETY OIpOca NaCCaKUPOB U IIPOBOAST YCTHOE aHKETUPOBAHUE
naccaxupoB. [laccakupel OTBEUAIOT, UCIIOIB3YS CBOU TEKCTHI, M JIOTIOJTHUTEIBHYIO HHPOPMALIHIO U3
MHTEpHETA 110 KenaHuto. 2) J(u3aiiHepbl yyacTBYIOT B NMPOBEJICHUN COOpaHMsI, TIEPECKa3bIBasi CBOU
TEKCThI W pacCKa3biBagd O PE3YyJibTATaX AHKCTUPOBAHMHA. 3) Ilo uroram COBCIIaHHUA COCTaBJISACTCA
KapTa mmaccaxxupa JKeJIe3HOM A0poru.

Pabora YY9aCTHHUKOB UTPbI OLICHUBACTCA 110 TOMY, HACKOJIBKO BCKIIMBO U AKTUBHO OHU O6IJ_[8.IOTC}I
Apyr € JIpyromM Ha BCEX CTaAusX. B mnmponecce O6H.I€HI/I${ MOKHO HCIOJIb30BATb KapTOYKH C
BBINMCAHHBIMH BBIpQKEHUAMH U3 yripaxkHenuit Conversation skills.

Role 1 (0ns npeoceoamens coopanust)

Today we will discuss the results from collaborative research between academic institutions and
industry partners, which aimed to understand the experience of rail passengers and to identify how
the design of technology can improve this experience. Travelling by train can often provide
passengers with negative experiences. New technologies give the opportunity to design new
interactions that support the creation of positive experiences, but the design should be based on solid
understanding of user and their needs. We conducted in-depth, face-to-face semi-structured
interviews and used additional questionnaires given to passengers on board of trains to collect the
data presented on this paper. A customer journey map was produced to illustrate the passengers’
experiences at diverse touchpoints with the rail system. The positive and negative aspects of each
touchpoint are plotted over the course of a ‘typical’ journey, followed by the explanations for these
ratings. Results indicate how the design of technological innovations can enhance the passenger
experience, especially at the problematic touchpoints, e.g., when collecting tickets, navigating to the
platform, boarding the train and finding a seat.

Role 2 (0ns cmyoenma 1 (designerl and passenger 1))

Text for designer 1.

This research aggregates existing knowledge and complements it with bespoke data collection to
understand the interaction between passengers and the rail system. The aim was to understand how
rail passengers currently experience their journeys, providing real-life insights on interactions with
the system, from planning and buying to alighting at the final station, in order to identify how
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innovative technologies can improve this experience. The study design focused specifically on the
points of interaction where technology can affect the user experience. A passenger journey experience
map was produced in order to illustrate how customers feel at each of these main touchpoints with
the system, highlighting particularly where technology can play a role in improving the customer
experience. The map is complemented by analysis of the interactions and suggestions for the
development of technology to enhance customer experience for rail travellers.

Text for passenger 1.

The process of planning journeys and buying tickets is usually positive for passengers. That is
because there are diverse alternatives to suit individual preferences. Participants reported that they
purchase tickets on the web on their preferred vendor, using their favourite apps on smartphones.
However, five participants indicated that they still prefer to buy tickets at the station from a real
person. Passengers gave diverse explanations for using their preferred purchase methods, such as that
ticket machines do not give you the best prices or all the options, that online is cheaper, or that they
prefer the assistance of a staff member. It indicates that there may be resistance to using a different
method than usual. Also, some participants mentioned having different methods for different journeys
according to price and convenience.

P5 says: | usually I do it online. Or at the station. If I go to London or whatever I'll do it online, but I go
to Oxford regularly, so I buy it at the station.

Role 3 (0ns cmyoenma 2 (designer2 and passenger2))

Text for designer 2

Experience can be defined as an episode or a length of time that one individual goes through,
involving tangible perceptions through our senses and also feelings and thoughts. UX it is a very
personal phenomenon: what engages and enchants one user may bore or irritate another. Interactive
products and services that we encounter in our lives have the power to shape what we feel and will
inevitably influence our experience.

One common way to understand and visualize UX is through the design of Customer Journey Maps,
which are graphical representations of one’s encounters with the products, services or systems.
Diverse types of service providers use customer journey maps to understand and improve their
operations, including studies about transport services mapping the experience of passengers. These
diagrams usually contain different stages of the journey, user actions and emotions. The map displays
the ‘touchpoints’ for each main point of contact between the user and the system, where some sort of
interaction took place. The development of the touchpoints usually derives from the definition of the
sequential incidents of the interaction. The process for designing such maps involves collecting
qualitative data, usually through interviews, where participants report the significant occurrences and
issues during the interaction with the product, service or system. Interview transcripts are then subject
to a thematic analysis, and these themes inform the elements that define the touchpoints in question.
It is also possible to obtain opinions from participants using questionnaires handed to the target
population. This method is frequently used to understand who the users of a system are and what
views they hold.

Text for passenger 2

The arrival at the station is usually positive for passengers, if they have enough time, can relax and
have a drink. However, if they are late, it will affect the next steps on the journey and make the
experience particularly negative. Most passengers choose to collect their tickets at the station before
departure. This stage is often negative for passengers since there are sometimes queues and it is a
time-consuming process per se. In addition, there is the effort of inserting the card and inputting the
code, which is seen as unnecessary.
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P20 says: you have to use that debit card to print the ticket off which is quite annoying.

P13 says: Some of the older machines do take an eternity to print the tickets, and if you’re standing
there with 5 minutes and you’ve got tickets gradually printing... it’s frustrating.

Role 4 (0ns cmyoenma 3 (designer3 and passenger3))

Text for designer3

Two methods of data collection were used to generate the journey maps: face-to-face semi
structured interviews and paper questionnaires handed to passengers. Full ethical approval was
granted by the Biomedical & Scientific Research Ethics Committee (BSREC), from the

University of Warwick. The recruitment of passengers for interviews happened through emails
sent to employees of the Warwick Manufacturing Group. Those who had taken trains recently
were invited to take part in an interview having a variety of open-ended questions to describe

their train journeys and express their opinions. Participation was completely voluntary:

employees were under no obligation to take part in this research, and no penalties nor financial
incentives were given to motivate participation. A further data collection method used printed
questionnaires handed to passengers on board of trains. This instrument used similar questions

to the face-to-face interview adapted to the printed format.

Text for passenger 3

Once with the tickets at hand and with time, the wait for boarding can be fine. However, in large
stations and at busy times the concourse can become crowded with people staring at the boards
waiting for the authorisation of boarding and announcement of the platform. Passengers report that
sometimes there are too many people or this information comes too close to the departure and there
is competition, making the experience very negative.

P2 says: Euston is a bit of a pain, because typically the boards don't update for trains up to
Manchester up until about 5 or 10 minutes before the train is about to depart which normally means
there is a mad dash for the gate. And you end up with a scrum of people all trying to board the same
train in a very short period of time.

P13 says: One annoying thing is the train is at the platform, but you aren’t told until 5 minutes
beforehand that you should go, and there’s a swarming.

Role 5 (0ns cmyoenma 4 (designer4 and passenger4))

Text for designer3

Interviews

Face-to-face semi-structured interviews with 20 passengers were performed to understand their
expression of attitudes, feelings, preferences, needs, behaviours etc. in relation to rail travel.
Interviews are the most frequent method used for understanding user experience. “Observation is
critical, but to really know the user’s experience, you have to ask him or her about it, and that’s an
interview”. The initial part of the questionnaire used for this study had questions about the main
touchpoints with real services, namely: planning and buying; ticket collection; wayfinding;
boarding; seat location; ticket validation; and alighting. These touchpoints were selected after a
review of existing customer journey maps and analysis of where technology can influence the
experience. Participants were prompted to describe these activities, for example explaining how
they usually do it, what works well and not, and how would they improve that touchpoint.

Text for passenger 4

The need to go through the barriers can worsen the experience, they not always know which
ticket to insert, and there may be a bottleneck. However, passengers acknowledge that it is
unavoidable. Thanks to the barriers, the stations are safer, and it is fair with those who paid since it
prevents fare evasion.
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P3 says: Ticket barriers are always annoying.

P5 says: It just seems to create a lot of unnecessary queueing. | mean | understand why they do it,
because people don't buy tickets.

Role 6 (02 cmyoenma 5 (designer5 and passenger5s))

Text for designer 5

In order to motivate participants to recall their train journeys and to foster discussions, they were
asked to rate their experience on a 5-point ‘smiley scale’ from very happy to very sad, for the seven
touchpoints. The interviewer then disclosed the nature of the technological innovation proposed by
the CLoSeR project. Participants were asked to rate their experiences again, but now as if the
CLoSeR system was implemented. Finally, a set of questions, similar to the first part of the
interview, were placed in order to obtain participants’ impressions related to these innovative
systems. A total of 8 hours and 47 minutes were spent interviewing the 20 participants, meaning an
average of 27 minutes per interviewee. The interviews were all recorded with the interviewee’s
permission, transcribed verbatim and imported into QSR International NVivo software. This data
was subject to customary thematic analysis to facilitate the process of creating meaning from the
qualitative data.

Text for passenger 5

The wayfinding process, when passengers have to go to the platform, is ranked rather negative by
participants at large stations, due to big crowds, poor signage or lack of time. However, in small or
familiar stations that does not seem to represent a problem.

P3 says: If you’re transferring trains, because I never know what platform, so I have to get off and
look for a board and so.

P4 says: I'm probably a little bit late when I arrive, and it can sometimes be a bit difficult to find a
platform.

Role 7 (05 cmyoenma 6 (designer6 and passenger6))

Text for designer 6

Questionnaires

Questionnaires were used during this research in order to increase the reliability of the results and to
validate the information obtained from the interviews. Passengers on board of week-day, off-peak
Great Western Railway (GWR) services were randomly approached and invited to fill in printed
questionnaires and to agree to contribute via a consent form. The researcher would come back a few
minutes later to collect the questionnaires. Passengers’ responses where transcribed into the same
NVivo file used for the interviews to complement the existing thematic analysis.

Text for passenger 6

Boarding the train is often problematic due to the insecurity of knowing if that is the right train.
Some trains do not have any indication of the destination outside or inside, and if they do, it may
not be very visible. The step and the gap are frequent concerns. It is also difficult to know where the
coach for your specific seat reservation will be at the platform. Big crowds and other passengers’
aggressive behaviours compound the problems, making the experience during this stage of a
journey rather negative.

P15 says: Wayfinding is a nightmare, | took the wrong train just days ago.

P17 says: | used to get the ten past 8, it was absolutely horrendous. Like fully elbowing people to
get in. It’s horrendous, and dangerous.

P18 says: Where | really struggle at a different station is where you should stand at the platform. So,
if you’ve booked a seat, where should you be standing so you don’t have to run up the platform
when the train arrives.
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Role 8 (0ns2 cmyoenma 7 (designer7 and passenger7))

Text for designer 7

Planning and buying tickets are usually a positive experience, given that currently there are several
channels where tickets can be bought according to passengers’ preferences. Every channel presents
advantages and disadvantages depending on the type of passenger and scenario. Even though the
proportion of sales at the staffed ticket offices is decreasing year by year, it still remains as the most
popular method of purchasing tickets, representing about 40% of the sales in 2019. With the
addition of new technologies, the variety of purchase alternatives should ideally be maintained. An
attempt to force users to use one specific channel to buy tickets may hinder the user experience. The
ticket collection is frequently seen as a negative experience as it takes time and effort. Our results
resonate findings from a usability study which indicated that the ticket vending machines are
complicated, unclear and passengers were not confident they would find the best price. Passengers
were pleased with the idea of removing the need to interact with these machines altogether. The
experience can be improved if passengers have an easy way to prove that they have the right to
travel. Technology can provide means to identify passengers and allow access to stations without
the need for a paper ticket printed prior to boarding. However, some passengers are still reluctant to
use smartphones. A new system should provide means of identification of passengers who do not
own a smartphone, or in the case of batteries running flat, or simply not carrying their devices at
that time.

Text for passenger 7

Once on board, and being able to find a seat, the passengers’ experience improves considerably.
They are now heading to their destination, can occupy their personal spaces and engage in their
preferred activates. However, if on a crowded train and unable to find a seat, frustration builds up,
especially for those paying large sums for their tickets. Participants mentioned a number of issues
with the current system for seat reservations. For example, that sometimes the allocated seat is not
exactly what was selected during booking.

P13 says: When you’re booking online and you specify your seat, they deliberately set out to troll
you, you say forward facing window seat, and that’s interpreted as sitting backwards or next to a
wall.

Often the reserved seat is difficult to find because there is no clear indication of where the coaches
will be when the train arrives at the platform. In addition, some passengers do not use their
reservations and decide to sit elsewhere resulting in one passenger occupying virtually two seats.
P3 says: | never bothered trying to find my seat because I’d just get on the nearest coach to me,
that's fine, as long as there's space. But | won't go and hunt down where that seat is. | just seat in
whatever seat | can find, even if | do have a seat reserved.

One issue that can affect the journey rating is if someone is sat in someone else’s reserved seat. The
resulting conflict (or the need to ignore it to avoid conflict) compromises enormously the travel
experience.

Role 9 (0ns cmyoenma 8 (designer8 and passenger8))

Text for designer 8

The process of waiting for the train can be pleasurable if passengers have time to spare, if they
know the station in question and if it is not very crowded. However, passengers reported that at
larger stations at busy times the experience can be really miserable. If a system can provide
platform numbers directly to smartphones as soon as they are available, it can reduce the anxiety
and the need for passengers to congregate at the main concourse at busy stations, reduce the need to
stare at the boards and minimize the chances of a ‘mad rush’ to the train.
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Another problematic touchpoint is the interaction with the ticket barriers. Passengers usually do not
know which ticket to use, it can delay the process of going to the platform, and is worsened by
queues at peak time. A system should provide a way of going through the barriers quickly and with
less effort. The idea of removing the barriers altogether is not welcomed by passengers, which rely
on them to have a safer station and reduce fare evasion.

A frequent complaint from passengers was regarding the boarding process. There is insecurity about
if “this is the right train’, difficulty getting to their reserved seat or to locate an empty seat. If an
application gives more information for passengers, it can minimize the insecurities during the
boarding process. Previous research shows that passengers generally stand in the central portion of
platforms and it eventually causes the ‘concentrated boarding’. Our study shows that they would
like to know where is the best place to stand at a platform to reach their reserved seats. Often there
IS no indication as to where the train will stop, how long it is or where first-class coaches will be. A
system can communicate directly to mobile devices to enhance the information accessibility for
passengers and create customized travel experiences. It can for example present a map of the train
with number of coaches and sequence, real time occupancy of seats and location of a reservation, so
passengers can anticipate how to get to their seats.

Text for passenger 8

Probably the larger chunk of time of the journey is the travel itself. That can be a positive
experience if passengers find themselves in a stress-free environment where they can read, work,
interact or simply pass the time. A crowded train or the behaviour of other passengers can
compromise this experience though.

Role 10 (022 cmyoenma 9 (designer9 and passenger9))

Text for designer 9

On board of the train, the most negative aspect was in relation to seat location. A large number of
passengers are not guaranteed a seat since they do not have a reservation. Those are season ticket
holders, passengers on open return tickets and those buying tickets close to the departure of the
train. Passengers would strongly appreciate a technological innovation that allows them to find
seats. For those with reservations, sometimes the current system allocates a seat which passengers
do not like. Passengers place different values to different seats. A reservation system that allows
passengers to select a specific seat according to their preferences, or change an existing reservation,
can improve the travel experience. A dynamic seat reservation system will not prevent overcrowded
trains and the fact that someone may sit on a reserved seat regardless. Often passengers do not have
a choice given rush hour, disruptions or cancelations. However, some passengers have flexibility
and are willing to wait for a later and less crowded train or to board a less crowded carriage. A
system should be able to show occupancy levels of next trains in real time, giving passengers the
possibility of making informed choices. The main issue with the ticket validation process is with the
ticket itself. If a system allows people to validate their right to travel without the need of a physical
evidence, it can save the trouble of having to locate tickets, find the right one, and produce it to
crew. However, passengers value highly the fact that an inspector can come and interact with them.
Similarly to a previous research, our results show that the presence and assistance provided by a
customer-facing staff is still seen to be essential, such as for ticket retailing, accessibility,
information provision, assistance and personal security. However, if a system automates some of
the activities performed by crew, especially the mechanical work of checking tickets, there will be
more time available for them to give personalized service and customer care for those in need.
Alighting is not often a reason for concern, although on busy services or unknown routes there is
anxiety in relation to the right stop. If an application gives the information about when to proceed to
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the doors, that can reduce the anxiety of alighting at the right station. When leaving the station,
passengers mentioned the need to go through the barriers again, as it affects the experience
negatively. Passengers will appreciate if a technological innovation makes it easier and more
convenient than paper tickets to enter or exit a station.

Text for passenger 9

At certain points of the journey, passengers are generally asked to present their tickets for
validation. This process is often positive, since it is probably the only chance of interaction with
the train manager. Passengers then have the chance to ask questions and get the valuable
reassurance they need. This occasion is also positive because it is when passengers see the figure of
authority on board, which can bring feelings of safety and security. Knowing that someone will
come to check tickets makes them feel better that other people are not travelling for free, or in the
event of conflicts such as seat disputes. The negative aspects of the ticket validation process are the
fact that sometimes passenger have several tickets with them and it’s difficult to find them or know
which one should hand them for inspection.

P9 says: Sometimes you get about 4 different tickets, and then it can take you ages to find the one
they want to see.

P1 says: By checking tickets it’s giving them a reason to be going up the train and interacting with
people. If somebody’s got a problem, they stop and talk to them.

P8 says: Checking the ticket doesn’t really inconvenience me to be honest. It almost in a way gives
some reassurance that if you’re travelling without a ticket, you will be caught.

P13 says: I do remember when I had a small book’s worth of tickets, and a particularly jolly
inspector, he just took one look at all those tickets and said ‘oh someone has been using a lot of
trains’ (laughs). The guy, somehow, despite working on a dismal morning, my goodness, he was
just so friendly.

Role 11 (02 cmyoenma 10 (designer10 and passenger10))

Text for designer 10

This research used customer journey maps as a method of understanding passengers’ experiences in
relation to rail travel. With this research, it was possible to produce knowledge about passenger
journey experiences and complement existing literature in user experience for the travelling public.
This research focused in matching this new knowledge with the possibility of introducing new
technologies to improve passengers’ journey experiences at specific touchpoints with the rail
system. A number of conclusions are drawn from this research and listed below. From the
interviews and questionnaires, it was observed that passengers have specific high-level goals when
using train services. This section highlights these goals indicating the potential for improving
experiences with the introduction of innovative systems for the rail industry.

Passengers want a better way of proving the right to travel. Collecting tickets is ranked as negative
due to the time and effort involved. Technology can grant access to only the right person without
the need for a physical ticket. 1)Passengers want to have a stress-free navigation through stations up
to their seats on a train. A system can give personalized information to passengers according to their
preferences, destinations and familiarity with the route. Push notifications can ensure passengers
receive the information as soon as it is available. 2) Passengers want to find a seat. Seat sensors can
provide information to show occupancy levels, free seat availability and location in real time.
Reservations can be issued in real time. 3) Passengers want an easier way to locate their reserved
seats. Visual representations of trains and coaches and their respective positions when the train
arrives at the platform can help passengers anticipate and plan how to get to their seats. 4)
Passengers have their own preferences regarding seat choices. A dynamic system should allow
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changes to reservations in real time. 5) Passengers do not appreciate having to travel on crowded
trains. Technology can inform occupancy levels of next trains in real time, helping passengers’
decision-making process in search for less busy train. 6) Passengers appreciate the physical
presence of a crew member. There is still the need for on-board authority for safety reasons, or in
order to give information about the journey. A system can automate some of the repetitive activities
performed by crew such as the process of validating tickets. With more time available, train crew
can give personalized service and customer care for passengers in need.

Text for passenger 10

The process of alighting at the destination presents some anxiety, especially in busy services.
Passengers report having to wait behind other people, and the fact that there are only two doors at
each end of a coach, which creates the risk of missing the stop.

Passengers then find the exit and leave the station, which are usually trouble-free activities,
probably because people may not be in a hurry as they are when arriving at the station. The fact that
they have to go through the barriers again is seen as troublesome if they have to locate the right
ticket to leave the station, and as redundancy if they have been checked already at the entrance and
on the train.

P5 says: What | don't understand though is why do you have to go through the barriers anyway, if
you’ve already had it stamped. It’s like a double check.
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KoHTpoJsbHbIE 3a1aHUS

1. OrtBeTbTe HA BOMPOCHI.
Tema: Research in car design

1) When was the Jeep Wrangler struggling to regain its place in the American market?

2) What had the company’s management done to learn the customers’ preference before Clotaire
Rapaille walked through the door with a bunch of different approaches?

3) When Clotaire Rapaille put groups of consumers together, what did he ask them to tell him?

4) What did the respondents tell Clotaire Rapaille about their earliest memories of Jeeps?

5) What Code for Jeeps in America did Clotaire Rapaille discover? Why was the notion of turning
the Wrangler into just another SUV ill advised?

6) What minor adjustment to the car’s design did Clotaire Rapaille ask the executives to test his
theory?

7) What became the most prominent and marketable feature of the Jeep Wrangler?

8) Describe the most favorite ad of the Jeep Wrangler.

9) How did respondents in France see Wrangler?

10) How did the Germans see Wrangler?

11) Why did the image of a Jeep give people a sense of hope?

12) What code was discovered for the Jeep Wrangler in France and in Germany?

13) What is the Culture Code?

14) What does strongly condition our thought processes and shape our emotions?

15) What does understanding the Culture Code provide us with?

Tema: Research in Railway Car Design

1) What does the attempt to maximize the number of seats on the train lead to?

2) Why do people who usually travel by air have or at least see no alternative to air travel?

3) Why can airlines afford to arrange more seats in the passenger cabin than railroads?

4) What advantages do railways have over airlines?

5) What considerations does the tendency to equip rail vehicle interiors with the highest possible

number of seats contradict?

6) What constitutes serious operational problems in the railroads?

7) What factors should be taken seriously in sufficient measure in the railroads?

8) What will happen to the actual available occupancy rate if the important basic principles of luggage

storage space design are not respected in the railroads?

9) What do passenger related factors in the railroads include?

10) How can the passenger-side factors be reduced and exacerbated in the railroads?

11) What do the rail vehicle-side factors include?

12) What is the difference between the best and the worst rail vehicles from the perspective of
passenger boarding and deboarding time?

13) What is the reason for the sharp decline in occupancy in the railroads?

14) What is the consequence when rail car seats are installed which in practice are not available?

15) Why does higher energy consumption occur in the railroads?
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Tema: UX-Design (User Experience Design) in Road and Rail Transport

1) Why does vehicle design require a symphony of creative efforts?

2) What is UX design?

3) What is HMI?

4) What is GUI?

5) Who coined the term “UX”?

6) What does UX cover in vehicles?

7) Why is it best to re-familiarize yourself with the overall vehicle design brief when
embarking on the process of developing the UX-design for any vehicle?

8) At what point can image boards and visual inspirations be quite valuable in the process
of UX-design?

9) What is a journey map?

10) What are the stages of creating a detailed journey map?

11) When should a designer create an audit of existing assets and what do these assets

include?

12) What should a designer do after creating an audit of existing assets?

13) Can you give an example how to guide the user through an ideal sequence of events?

14) What does a designer have to do once prototypes or mockups have been created?

15) What makes vehicles both special and exciting to design?

2. TloaroToBbTE CIEAYIOIINE 33/1aHHs HA Pa3BUTHE AUATOIHYECKUN YCTHOM PEeYH, UCIIOIb3Ys
BeIpaKeHUs U3 yrnpaxHenuit Conversation skills, mpeacraBbre ux ayauTopun, BBITOTHSS
CIIETYIOLITHE YCIOBHSL:

-BCC BBIPAKCHU BCKIIMBOCTHU HAZI0 3HATHb HAU3YCTh U HCO6XOI[I/IMO MpaBHUJIBHO UX HCIIOJIB30BATh,

-pedb T0IKHA OBITh TPOMKOM, UETKOH 1 SMOIIMOHATBHO-OKPAIIEHHOW; KOMMYHUKAHTBI JOTKHBI
o0IIaThCs, TS B I71a3a APYT APYTY, HMUTUPYS CUTYAIMIO PEaTbHOTO OOIICHUS;

-KOMMYHUKAaTUBHAA 1CJIb 3a/IaHUS JOJKHA OBITh JAOCTUTHYTA.

2.1. Curyanus: npocs0a - peakiys Ha Mpock0y - 6marogapHocTs. Paboraiite BriBoem. Beorciugo
nonpocume Ballero coOeCeIHNKa paccKa3aTh BaM O CIeIyomieM: 1) 94To Takoe KyJIbTYPHBIH KO
(Culture Code) ToBapoB u ycayr u 2) Kak 3HaHHE KyJIbTYPHOTO KOJIa TIOMOTAeT Ju3aiiHepy
TPAHCHOPTHBIX CPEACTB. Mcnonv3ytime svipaxcenus: Could you do...; Would you do...; I was
wondering if you could possibly do ...; Do you think you would do ....

[Mo6naromapute apyr apyra 3a Oeceny, ucnoib3ys: Thanks a million. | really appreciate it. It was
thorough, meticulous, accurate, scrupulous, remarkable, immaculate. | had a great time. That would
be nice to make our conversations a regular thing. You're more than welcome. I'm glad you liked it.
You 're a lovely company. See you later.

[Tomensiitech ponssmu. Tenepp Bail coOeceTHUK MOMPOCHUT Bac pacckasarh o cienyromem: 1) kakon
KyJIbTYpPHBIN KOJ ObUT OTKpPHIT 1151 the Jeep Wrangler u 2) kakum 006pa3oM 3TO IPOU30IILIO.
[TonroToBbTe 06a quanora HAU3yCTh U MPEACTaBbTE UX AyTUTOPUHU, UCIIONIB3YS TPOMKYIO
YMOIMOHAIBHYIO PEYb U CMOTPS B TJ1a3a APYT APYTY.
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2.2. Cutyanusi: BaM He0OXO0MMO BEXIJIMBO OTBJIEYb KOJIJIETY OT pabOThI, TaK KaK BaM HYXHa €ro
nomo1is. Paboraiite BaBoeM. Beowciueo npusnekume BHUMaHUE KOJUIETH, UCTIONB3ys: |'m sure you
must be very busy, but... | know this is a bore, but... I'd like to ask you a big favour ... | hope this
Isn 't going to bother you too much. IHokascume, umo 6vi cosicanreeme 0 TOM, 4TO IpepBaiiu ero: |
hate to intrude, but... I hate to impose, but... I'm terribly embarrassed to have to admit... | hesitate to
trouble you, but... I hope you don't mind me saying this, but... O6wscrume, 4To BbI IpepBaiu €ro,
TaK KaK BaM HY»Ha ITOMOIIb B UCCIIEJOBAHUH KYJIbTYPHOT'O KOZA JUIsl MyTEIIECTBUSA 10
Poccutickoii xene3noit gopore. Ilonpocume ero pazo0paThCs ¢ IOPSIKOM JICHCTBHUI, KOTOPBIC
HAJI0 COBEPIINTH, 4TOOBI BRISCHUTH 3TOT Ko | Simply can't manage to...I'm absolutely lost...Can
you possibly help me with this, because there's no one else I could ask. Korna Bair cobecenauk
OTBETUT Ha Balll BOIIPOC, o3pasume emy, npeoaodcue HEMHOTO IPYroi NOpsA0K HUCCIEI0BaHus
KyJIbTYPHOTO KOJIa, HCIIOJIBb3Ysi: Excuse me, but...I'm sorry to bother you...I hope you 'll / Please /
Would you forgive me ...I beg your indulgence...

[Tocne cormnacus UM HECOTJIaCHs Balllero coOeceIHUKa C BalllUM MPEUIOKEHUEM, no01azo0apume
e2o 3a Oeceny, ucronn3yst: Thank you very much. You are wonderful. That's fantastic, accurate and
scrupulous. That is the most amazing speech ever. We must discuss all the relevant topics with you
more often. Don't forget to text me. I'll talk to you later. It was my pleasure. You're more than
welcome. ITomensiiTecs possimu. Ternepb Baill COOECETHUK MPEPHIBACT BAC, YTOOBI BbI IOMOTJIA MY
IMPOBECTU HUHTCPBBIO C TMACCAKUPAMHU JIA BBIACHCHUA KYJIBTYPHOI'O KOJa IIYTCHICCTBUA 110
poccuiickoi xxene3Hoi gopore. Iloarorossre 006a Auanora HaUu3ycTh U NPEICTaBbTE UX ayIUTOPUH,
UCTOJIB3Ysl TPOMKYIO SMOIIMOHAIBHYIO PeYb i CMOTPS B IJ1a3a APYT JIPYTY.

2.3. Cutyanus: pabouee copemanue ‘TIssues to be solved in the interior railroad cars design’.
PaGotaiiTe BTpoem. Baiia 3agada — o6cyoums mpu 0CHOBHbIX npobiemMbl TA3aiiHA TTACCAKUPCKOTO
BaroHa moesja JajibHero cienoBaHus. Kaxplil u3 Bac o oyepeau OyaeT BBIIOIHATH POJIb
npeJcenaTesns coBelanus, 00cykaas oHy U3 Tpex npobisem. /IBa cTyieHTa UCTIONHSAIOT POJIU
IU3aiiHepOB, KOTOPBIE BCE BpeMsl npepwisaiom Apyr npyra. [Ipencenarens coBelaHus HCIOIb3YET
dpaser: We are designing an innovative rail car. As you know we are facing some issues to be
solved. These issues are ... Let’s start with the first issue which is ... I’d like to ask (name) for his
(her) view on this. Thank you, (name). You’ve had your say. Let the others give their views now,
please. I’d like to move on now to... Hold on a minute, please. Thank you for your suggestions. To
sum up ... It’s been a pleasure talking to you all! /{uzaiineps! ncnons3yrot ¢passi: I’d just like to
say... Can I just come in here? If I can interrupt you at that point...

If you could just let me finish. Hold on a minute, please. If I can just finish what I’m trying to say.
The main issue here is... Surely, the point is that... Basically, what I’m saying is...

What do you mean by...? Could you explain that in more details? Could you be more specific?
Ok, that’s all I have to say about... Ok, that’s it for...

[Tomensiitece ponsimu. [1oAroTOBETE TpW OTpPHIBKA COBEUIAHWS HAW3YCTh M TPEICTaBbTE HX
ayJAUTOPHUH, HCIIOIB3YS TPOMKYIO YMOIIMOHAIBHYIO p€4b U CMOTPS B TJ1a3a IpYyT APYTY.

2.4. Cutyanusi: BBICTyIUICHHE ¢ JokiazoM. PabGotaiite BaBoeM. OAuH M3 Bac dernaem OOK1Ao,
BTOPOM €ro 4acTo npepwigaem, NOKIATUUK YMeno peaupyem Ha PeIUIMKH, He OTKJIOHSAACH OT TEMBI.
[TpuroroBbre KpaTkuii gokian no teme ‘Consequences of unsuitable luggage accommodation
possibilities’, ucronb3ys crneayromue Beipakenus: I would like to tell you about... The main issue
here is... Firstly (secondly, thirdly), I’ll give you a few basic facts. So, moving on now to... What |
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really want to say is... Or to put it another way... Let me rephrase that. Finally, I’ll describe...
Ok, that’s all I have to say about... Now, I’ll summarize my main point.

Jlnst npepwieanust sicmyniienus CBOero cobecennuka ucrnonb3yite: Can | just come in here? What
do you mean by...? If I can interrupt you at that point... Could you explain that in more details?
Jlns npasunvhotl peakyuu Ha npepwvieanus ucnonssyirre: If you could just let me finish. Hold on a
minute, please. If I can just finish what I’m trying to say.

[Tomensiiitece ponsimu. [loaroroBeTe 00a Iuaiora HaW3ycTh M TPEACTaBbTE WX aAyJUTOPUH,
UCTIOJIB3Ysl TPOMKYIO 3MOIIMOHAIBHYIO PeUb M CMOTPS B IJ1a3a APYT IPYTY.

2.5. Cutyanus: Kak BeXJIMBO 33J]aTh BOIIPOC, ITOMIPOCUB IMPOSICHUTH TO, YTO BBl HE TIOHSUIH, M KaK HA
TaKkou Bompoc pearupoBath. PaboTaiite BABoéM. B siBNsieTech yuacTHUKaMu coemanus. OuH u3
Bac BBICTYNAET C MPEUIOKEHUSAMH, IPYTOM MPOCUT MPOSICHUTH YTO-IUOO0 B 3TOM INPEIJIOKESHHUHU,
BBICTYIAIOLINH JIEIaeT COOTBETCTBYIOIINE ITOSICHEHHUSI.

Kaxx1p1i1 CTYIeHT BBIIMCBIBACT AECATH IIPEMIOKEHUN U3 TEKCTA ‘User
Experience Design’. TTocie 3TOro mepBblii CTYACHT 3aUUTHIBACT 3TU MPEAJIOKEHUS, IPeIBapsI UX
dpaszamu: The main issue here is... The really important thing is... Surely, the point is that... The
purpose of my talk is...

BTopoii CTYACHT MPOCUT MPOSICHUTH KAKYFO-TO YacTh ATOT'O BHICKA3bIBAHHSI, HCIIOJIB3YS:

What do you mean by...? Sorry, I don’t know what you mean. Could you explain that in more
details? Could you be more specific? Could you give me a specific example?

[TepBsiii cTyneHT naéT mosicHeHus, Ucob3ys: Basically, what I’'m saying is... What I really want
to say is... Or to put it another way... Let me rephrase that. To be more precise... CryaeHTb
MEHSFOTCS POJISIMH U TIOBTOPSIFOT 3Ty )K€ CTPATETHIO OOIEHHUS.

2.6. Cutyanus: Kak yoeauTh KOJIJIET B IPEUMYIIIECTBaxX Ballero au3aiiHa. PaboTtaiite mo nBa
yenoBeka. OuH U3 Bac yoeoumenbHo npediazaen THHOBAITMOHHYIO U110, KOTOPYIO OH
MCIOJIB30BaJ B qu3aitHe (cM. Tekct Innovations to choose — Hioke), BTOpoit noumu coenawaemcs,
HO npocum npusecmu IpuMep.

JInst mpe yIoskKeHns CBoei uieu ucronb3yiite: There’s no doubt that... It’s undeniable that... No
one can dispute the argument that... I’m sure you can all agree that... The facts speak for
themselves, don’t they? It’s incredible what this can do. Surely/ Clearly/Obviously...

Bropoii auzaitiep moutu corsacen: | accept that... There is an argument that... There may be some
truth in the argument... To some extent this is true, but... However... Ho npocut npusectu
npumepsl: Could you give me a specific example? Could you be more specific? Could you explain
that in more details? Sorry, I don’t know what you mean. What do you mean by...?

[lepBrrit mu3aitHep gaeT nmosicHeHus, ucnoyb3ys: Let me give you an amazing statistic. I’d like to give
you one other striking example...

Kaxplif cTyJIeHT JOJKEH NPeIIoKUTh TPU MHHOBAIIMOHHBIX Uaed. CTYASHTHI MEHSIOTCS POJISIMU
Y TIOBTOPSIIOT 3TY K€ CTPATErnio OOIIEHNUS.

Innovations to choose (nuist 3axanus 2.6)

1. Tramformer. The National Center for Industrial Design and Innovation 2050.LAB has created a
new design concept - the city tram Tramformer. When creating the concept, design studio
2050.LAB conducted a study of urban transport development trends. In addition to traditional
comfort and safety, today's commuters appreciate the versatility, innovation and visual appeal of
public transport. The main distinguishing feature of the Tramformer is the screen in the full size of
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the mask (front of the cab). Huge LED areas allow you to display any kind of content - text and
graphic information, dynamic stylized elements, thematic images. Important design features of the
tram, in addition to the huge mask-screen, are low-voltage lighting, futuristic exterior, and laconic
appearance. Thus, Tramformer opens up a new harmonious language of communication with any
architectural space and environment.

"Admiral'. Trolleybuses "Admiral” 6281.01 with an increased autonomous course were
produced at the Engels Electric Transport Plant (part of the "PK Transport Systems™). According
to the international classification, it belongs to electric buses with dynamic charging. The presence
of a unique traction battery adapted to Russian operating conditions allows the vehicle to travel
autonomously without connecting to a contact network from 12 to 30 kilometers (depending on
road and weather conditions, as well as the weight transported). The weight of the energy storage
system is 100 kilograms less compared to foreign counterparts. By reducing the weight of the
battery pack and its compact placement on the roof, a serious reduction in passenger capacity has
been avoided. Ergonomic bright interior, 100% low-floor, additional lighting of spacious storage
areas, three wide doorways, modern multimedia systems, USB sockets for charging mobile
gadgets, as well as advanced automatic climate control systems provide passengers with a high
level of comfort. At the same time, PK Transport Systems uses only environmentally friendly
electric heating systems, in contrast to the diesel stoves used today in most Russian electric buses.

. A power station car. Tver Carriage Works (TVZ, part of Transmashholding JSC) presented to
the experts a new development - a power station car mod. 61-4551, designed for operation as part
of passenger trains. The main task of the new power station car is to provide electricity to
passenger trains operated on non-electrified sections of railways with a gauge of 1520 mm. For
this purpose, the car uses a diesel-electric station with a total capacity of 1350 kW, consisting of
three diesel-electric units. The developer of the design documentation for the power station car is
the Central Design Bureau of Transport Engineering together with OOO TMH Engineering that
is the only developer and largest manufacturer of passenger rolling stock in Russia. The holding's
enterprises produce DC and AC electric trains, as well as rail buses (diesel trains) and locomotive-
hauled passenger cars; passenger electric locomotives (direct and alternating current, two-system),
diesel locomotives. Work on the creation of new product samples is carried out by the largest
engineering center in Russia, TMH Engineering, operating within the TMH Group, whose
divisions are located in 9 cities and have a total of more than 1,100 employees.

. A track repair complex. PRL-M brand vehicles are a modern type of universal loading complex
- track repair flyer. The uniqueness of the developed loading complex lies in its high carrying
capacity - 110 tons, which is 1.6 times more than the obsolete track repair yards. Thanks to a simple
and at the same time bold decision - the placement of cranes at opposite ends of two coupled
platforms, it is possible to quickly load the rails from either side of the track without additional
manipulations (on PRL-4, the cranes were located in the center of the platforms, which created
difficulties with choosing the side of loading, as well as additional operations for the introduction
of rails under the cranes). Jib cranes can rotate both synchronously and separately with a rotation
of 360 degrees. In addition to high load capacity and work in both directions, platforms can be
operated not only in a coupled, but also separately. The control is carried out from a compact radio
remote control, so only one person is required to control the complex. The new complex will be
used in the repair and current maintenance of the railway track, and is designed to improve the
efficiency of repair, transportation of rails, wooden and reinforced concrete sleepers within the
distance of the track on closed sections.
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5. A locomotive. Russian design concept of a four-axle shunting two-diesel locomotive is developed

in partnership with the national Russian center for industrial design and innovation 2050.LAB. It
Is an efficient, economical and smart machine that opens up a unified platform for next-generation
shunters. The locomotive is one of the most technologically advanced shunting diesel locomotives
in the world. It is built on a modular basis; this facilitates service and reduces the downtime of the
locomotive. Thanks to its modular design and platform solutions, this locomotive is transformed to
suit a variety of scenarios. It can work both on two power plants, and on one. This saves fuel in
low-traffic areas. The locomotive can be equipped with the Avtomashinist system which will allow
you to control the locomotive remotely. Due to maintenance-free equipment and an asynchronous
drive, the locomotive enters the depot for maintenance less often, that is 2.4 times compared to
modern serial diesel locomotives.
(Adopted from https://vgudok.com/novosti/transkonteyner-zapustil-novyy-regulyarnyy-servis-iz-
krasnoyarska-na-dalniy-vostok)

3.HepeBeI[I/ITC CJICAyromue NpeajioKCeHud, UCIO0JIb3YyA AKTUBHBIN CJIOBApb mocoous u pas3IndHbIC

CIIOCOOBI BbIPAKCHUA CTeIleHEeH CpaBHCHHA B AHTJIMMCKOM S3BIKE.

1) B HOBOM IMMacCa’XMpPCKOM BAroHe €e MCHbIIC KYIIC, UCM B CTapOM? — HeT, B HCM CTOJIBKO K€ KYIIC,

H B KAXKIOM KYIIC 00JIbIIIE CHAIBHBIX MECT.

2) DTOT moe3 1 He Xy)Ke HOBOT'O, HO OH TPATHUT ropa3o OOJIbIIEe YHEPTHH.

3)Uem cuiibHEE SMOIIUS, TEM 00Jiee YETKO 3areyaTIeBACTCs OIIbIT.

4) Bel chopMyaHpOBAIN CaMyI0 YETKYIO TIO3HIIMIO TIO TOMY BOIIPOCY.

5) U3 nByx rpynn GakTopoB, BIUSIONIMX Ha KOO(PPHUIMEHT 3aM0IHAEMOCTH MTACCAKUPCKOTO BaroHa,

(baKTOpH, CBs3aHHBIC C ITACCAKHPAMU CaMbIC BAKHBIC.

6) OHu ¢Ba-¢IBa MO3UITUOHHUPOBAJIM HOBYKO MOJCJIb KaK IIPOPHIB B ,Z[PIBaﬁHe TpaHCIIOpTa, XOTA

TOTOBHJIMCH K ITPE3CHTAINH Ooiee yCEpAHO, UEM 0OBIYHO.

7) Bawm He HaaO CTPOUTH 3aJI OKUJAHUS MCHBIIIC. 910 6y')leT CHUJIbHCC MCIIATH MMACCAKUPOIIOTOKY.

8) Cy'H_ICCTByeT SABHOC OTIIMYHUEC MCKAY XPAaHCHUCM Oaraka Ha BOK3aje U pa3sMCIICHUCM Oaraxxa B

BaroHe.

9) Ecth HECKONBKO OOHMX YepT MEXKAY CEpbEe3HBIMH pPHUCKAMH I O€30MacHOCTH U

OKCILTYyaTalluOHHBIMU HpO6J’I€MaMI/I.

10) Coopka aBTOMOOUIII UMEET HEKOTOPBIEC O0IIIHE YEPTHI CO COOPKOI JKENE3HOIOPOKHOTO BaroHa.
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JlonmosIHUTE IbHbIE YIIPAKHEHUS HA PAa3BUTHE YCTHOU pevu

1.Paboraiite napamu. 1) Kaxxaplii CTyA€HT 4MTAaET CBOIO CMEIIHYK MCTOPUIO, COCTABISET IJIaH U
IEPECKA3bIBACT CBOH AHCKAOT, OIIMpPasCh Ha IIJIaH. ITocne ImepecCKasa CO6€C€,Z[HI/IKI/I 6ﬂaroz[ap5{T Apyr
npyra, ucroas3yst: Thanks. I'd really appreciate that. This is simply gorgeous. We must do it more
often.
Wmu: Thanks a million. That was really great, Ann. You outdid yourself. Thank you very much for
the lovely funny story. That would be nice to listen to you more often. Don't forget to text me.
B otBet Ha OnarogapHocTh ucnonk3yiite: You're more than welcome. That would be nice to make
it a regular thing. It was great to listen to you. You're a lovely company.
2) Haiinute B CBOCH MCTOPUHU HEAOCTATKH JM3aliHA TPAHCIOPTHBIX CPEACTB M MPEAJIOKUTE CBOU
yiyuieHusi. Pacckaxure o CBOMX MPENJIOKEHUAX BCEH TpyIe. 3anuchiBalTe T€ MPEII0KEHUS,
KOTOPBIC ACIAOT APYIrUe NOKJIAAYUKH. CocTaBbTe IATH CPAaBHUTCJIbHBIX HpeﬂHOX(eHHfI, HCIIOJIb3Ys
CBOMU 3aIlncCH, U MPOYTUTC UX BCIIYX JJIA Bcel T'pYHIIbL.
The Lawyer and the Lexus (for Student 1)
A very successful lawyer parked his brand-new Lexus in front of his office, ready
to show it off to his colleagues.
As he got out, a truck passed too close and tore off the door on the driver's side.
The lawyer immediately grabbed his cell phone, dialed 911, and within minutes a
policeman pulled up.
Before the officer had a chance to ask any questions, the lawyer started screaming
hysterically. His Lexus, which he had just picked up the day before, was now
completely ruined no matter what the body shop did to it.
When the lawyer finally wound down from his ranting and raving, the officer
shook his head in disgust and disbelief.
"l cannot believe how materialistic you lawyers are,"” the policeman said. "You are so
focused on your possessions that you don't notice anything else.”
"How can you say such a thing?" asked the lawyer.
The policeman replied, "Don't you know that your left arm is missing from the elbow
down? It must have been torn off when the truck hit you."
"My God!" screamed the lawyer. "My Rolex!"

All Tickets Please! (for Student 2)

It's the third week in January, three engineers and three accountants are travelling by train to a
conference in Brighton. At the station, the three accountants each buy tickets and watch as the three
engineers buy only a single ticket. 'How are three people going to travel on only one ticket?' asks an
accountant. 'Watch and you'll see', answers an engineer. They all board the train. The accountants
take their respective seats but all three engineers cram into a toilet and close the door behind them.
Shortly after the train has departed, the conductor comes around collecting tickets. He knocks on the
toilet door and says, 'All tickets please.' The door opens just a crack, and a single arm emerges with
a ticket in hand. The conductor takes it and moves on. The accountants saw this and agreed it was
quite a clever idea. So, after the conference, the accountants decide to copy the engineers on the return
trip and save some money. When they get to the station, they buy a single ticket for the return trip.
To their astonishment, the engineers don't buy a ticket at all. 'How are you going to travel without a
ticket?' says one perplexed accountant. 'Watch and you'll see," answers an engineer. When they board
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the train the three accountants cram into a toilet and the three engineers cram into another one nearby.
The train departs. Shortly afterward, one of the engineers leaves his toilet and walks over to the toilet
where the accountants are hiding. He knocks on the door and says, 'All tickets please.'

2. PoneBas nenoBas urpa. Kaxapiii u3 Bac padoraer crermanucrom (Rail Road Representative) na
’KEJIE3HOH JIopore B pasHbIX CTpaHax. Bbl BRIOpaHbl HOMHHAHTOM Ha Beemuphyro mpemuto ‘The most
unparalleled railway story’ «Camas yauBuTenIbHAs HCTOPHS MPO KEIE3HYIO JOPOTY». DTO KOHKYPC
peanbHBIX (PAKTOB IPO JKEIE3HBIC JOPOTM Pas3HBIX CTPaH, KOTOpPbIE YIAMBHUTEIbHEE JIFOOBIX
HPUIYMAHHBIX HCTOPHUH.

[TpounTaiiTe CBOIO UCTOPUIO M MPHUTOTOBBTE SIPKHMI MHUTY TaK, YTOOBI 3aBOECBATH CEpJlla CYJCH.
Hcnone3yiite Beipaxkenus: First of all, let me thank you for coming here today. In my presentation
I’ll focus on ... This presentation is structured as follows... It will take about 3 minutes to cover
these issues. Don’t worry about taking notes, I’ve put all the relevant statistics on a handout for you.
If you don’t mind, I’d like to leave questions until the end of my talk/there will be time for a Q&A
session at the end... My first point concerns... Next, I’ll focus on ... and then we’ll consider ... I’d
like to put the situation into some kind of perspective... -THE MAIN BODY OF THE PITCH-...
Now let’s go out and create opportunities for ...! Thanks for having listened to me! You are a great
audience!

Tpu uenoBeka U3 rPYIIIBI BHIIOIHIIOT POJIb WICHOB XIOPH KOHKYypca. MX 3a1aua — mpocMoTpeTh
BCE TEKCThI U COCTABHUTH NIEPEUYCHb KPUTEPHUEB OLICHKH JIOKJIAJIOB JIsl BEIOOpa modeautens. YneHbl
KIOPH TaK)K€ MOT'YT BBIOpATh MOOCIUTENSI B TPH JOMOTHUTEIbHbIE HOMUHAIMH: ‘The most
interesting green railroad story’, ‘The most horrible railroad story’, ‘The most interesting story
about the most expensive railroad service. ’

Ynensl JKIOpU UCTIOJIB3YIOT CPABHUTCIIBHLIC ITPCAJIOKCHUS (CM. pasaci «rpaMMaTI/IKa»), O CHHUBAaA
JIOKJIaIYMKOB, U CIeAyrolne Beipaskenus: This is simply gorgeous. This is really lovely. That's
fantastic. That is the most amazing speech ever. It was very enjoyable. | had a great time. That was
really great, Ann. You outdid yourself. Thank you very much for all those lovely ideas.

Jlokmaauuky pearupyroT, ucrons3ys: Thanks. I'd really appreciate that. Thanks a million. | really
appreciate it. Thanks. You are too kind. Thank you very much. You are wonderful. Thank you for
coming. You're always welcome.

HpocnymaB BCC JOKJIAAbI YJICHBI JXIOPHU PACCKA3bIBAIOT BCEM YYACTHUKAM, 110 KAKUM KPUTCPUAM
OHH OLICHUBAJIN JOKJIIaI4YHUKOB, OOBSBIAIOT HO6€I[I/IT€J'I€I\/’I H, UCIIOJIB3Yys CPABHUTCIIbHBIC
MMpEAJIOKCHUA, O6’B$ICH$IIOT, IMO4YeMYy OHU Ha3BaJIN HO6€I[I/ITCJ'I$IMI/I OTUX JOKJIIaAYHNKOB.

Text 1 (for Representative 1). Security officers from Jakarta will spray commuters riding on the roofs
of trains with a brightly coloured liquid so that they can be identified and arrested. Trains linking
Jakarta and its neighbouring towns are packed with passengers during the rush hour. As a result,
youngsters sit on the roofs to avoid paying. For travelers staying in Jakarta hotels it is important to
remember that just because they do it doesn't mean it's okay. After several attempts to discourage
roof riders, the state-owned railway company PT Kereta Api will spray them with a coloured liquid
so that officers can identify them when they get off the train, the Jakarta Post said. "We will confiscate
their IDs and give them a ticket," Kereta Api regional spokesman Akhmad Sujadi was quoted as
saying. 'We will send a copy of the ticket to their family, their local neighbourhood unit head, their
employer, or, if they're students, their headmasters,' added Sujadi, who described the move as 'unique’.

HXQ E\M http://izd-mn.com/ 66

vvvvvvvv



AHrNMICKMii a3biK. Yue6Hoe nocobue ans cneuvanmucros HanpasBJ/ieHusa

«TpaHCNOPTHbI/ ¥ NPOMbILWNIEHHbIW AM3aiH>» YacTb 1 E.I. Jlaxosa

Although illegal, roof riding is popular because of a lack of efficient and affordable means of transport
for commuters in the greater Jakarta area. Unfortunately, 55 roof riders have been killed in the past
two years.

Text 2 (for Representative 2). The mining industry uses trains all the time, as they can haul massive
amounts of very heavy material over vast distances. But in Sweden, they’ve come up with a fantastic
way of powering these lumbering monsters. Taking ore from the mines of the northern Swedish
mountains, the trains are 750m long and consist of almost 70 trucks, needing an incredibly powerful
electric locomotive to pull them, but the journey from the mountains to the shipping points at harbors
in Sweden and Norway is almost entirely downhill. This means that the train can coast a lot of the
way, using very little power and storing its braking energy in batteries. It only takes a fifth of this
electrical energy to power the train to the harbors, meaning that the remaining 80% can be used to
power the train back up to the mines again, resulting in a service that completely powers itself.

Text 3 (for Representative 3). After his assassination in 1865, Abraham Lincoln’s body went on a
tour of 180 cities across seven states before arriving in his home town of Springfield, Illinois to be
buried. The train, draped in black, was a massive publicity win for George Pullman who, as well as
supplying the carriages for the funeral train, lent a number of his Pullman Sleeper carriages to rail
companies wanting to run “Lincoln Specials” to Springfield for mourners to pay their last respects.
Rail travel was still somewhat of a novelty in the USA at the time, and the Lincoln funeral was many
Americans’ first look at a train. Despite the prohibitive cost of the Pullman Sleeper carriage, the
luxury and finish of something that had previously been very utilitarian was so impressive it
became — if not front-page news — then certainly a mild sensation. Demand took off, and Pullman
Sleepers were in service all the way up to 1968.

Text 4 (for Representative 4). With almost any new technology, people will come up with panicked
theories about the effect it will have on society, morality, physical wellbeing, or any number of other
things that Helen Lovejoy won’t-somebody-please-think-of-the-children types love to crusade
against. So, it was with the railway. Many people were concerned about the dangers to the body when
traveling at speeds of up to an eye-watering 50 miles per hour (80 kph). There were theories that the
human body would simply melt away due to the sheer speed. An even more alarming idea was that
women’s uteruses would fly out of their bodies as they were accelerated to that speed. As I’m sure
you know, this proved untrue, but in the hang-on-to-your-hats world of Victorian locomotion it was
initially seen as a very real threat to health. Another danger that female travelers faced in the early
years of rail travel was tunnels. Not the structures themselves, but the risk of dastardly men attempting
to lean over and kiss them in the dark. Indeed, many guidebooks advised women to go so far as to
put pins between their lips before entering a tunnel.

Text 5 (for Representative 5). Between 2001 and 2010, the New York City Municipal Transportation
Authority, instead of disposing of old trains, saved $30 million by turning them into new homes for...
fish? That’s right. In that time, 2,580 subway cars were taken to the MTA’s workshops in Manhattan,
stripped, cleaned, loaded onto ships and taken off the coast of New Jersey, Delaware, Maryland and
South Carolina where they became artificial reefs, providing new habitats for marine life. The reefs
now provide homes for, among others, sea bass, tuna, mackerel, flounder, blue mussels, sponges,
barnacle and coral. “I’ve had pods of dolphins come swim around and seen sea turtles swimming
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through them” says photographer Bob Martore, one of the people who documented the project.
A pleasingly unusual end for these classic vehicles.

Text 6 (for Representative 6). One of the UK’s most famous criminal acts, the Great Train Robbery,
was not named because it was a great robbery (it was really pretty amateurish, if we’re being honest),
but because of the amount of money taken. On 8 August 1963, a gang of 15 men attacked a mail train
traveling from Glasgow to London and made off with £2.6 million (£55 or €61 million in today’s
money). After loading the money into cars and vans, the gang planned to meet at a farmhouse around
45 minutes’ drive from the site of the robbery. One of the gang members told the workers on the train
“not to move for half an hour”, and the police assumed — rightly — that this meant that the gang had
re-convened somewhere nearby instead of dispersing in different directions. At the farmhouse, the
gang celebrated and, famously, played Monopoly using the stolen money. The plan had been for one
of the gang to then stay behind and burn the farm down, removing all evidence; a day or so after they
left, they learned that he’d fled with his share without doing the job. By that time it was too late. The
police had found the farm, littered with banknotes, beer bottles and the famous Monopoly set.
Virtually the entire gang — all of whom were known criminals — were swiftly rounded up.

Text 7 (for Representative 7). The course of literary history could have been changed to some degree
on the afternoon of 9 June, 1865. Charles Dickens was traveling with his mistress Ellen Ternant (and,
slightly oddly, her mother) when their train derailed while crossing a viaduct. Due to a
miscommunication, a length of track had been removed, and the resulting crash killed ten passengers
and injured 40 more. Dickens’ carriage was left teetering on the edge of the viaduct and he clambered
gingerly out through the wreckage to safety, only to remember he’d left the manuscript for the final
part of his upcoming serialization of Our Mutual Friend on board, so climbed back in to retrieve it.
He also tried his best to tend to the wounded, some of whom died in his care while waiting for help
to arrive. The incident affected Dickens severely. He lost his voice for two whole weeks afterwards
and developed a (some would say entirely understandable!) fear of train travel. “I am a little shaken,”
he wrote a few days later to a friend. “Not by the beating and dragging of the carriage in which | was,
but by the hard work afterwards in getting out the dying and dead, which was most horrible.”

Text 8 (for Representative 8). The underfunded and unloved British rail network comes in for a
kicking from commuters all too often. What’s even stranger is that in order to keep some lines open,
rail companies will run “ghost” services that aren’t advertised and operate just often enough to keep
a line or a station open, saving on the cost of consultation, possible renovation or total removal, and
the public backlash that would come with removing a route, line or station only for ticket prices to
keep increasing. So, on these lines, the very occasional train — often a single carriage, offering either
no sensible connections or no advertised way to buy a ticket, — will trundle up and back, stopping at
virtually abandoned stations to pick up and drop off absolutely nobody, purely to keep railway
companies and local governments happy. Polesworth station in Warwickshire, for example, had six
weekday services up until the end of the 1980s, now has just one — the 07.26 to Crewe. The train only
stops as it’s traveling north; it can’t stop on the southbound track as the bridge to that platform was
removed in 2005 and never rebuilt, rendering it inaccessible. While major commuter lines suffer
soaring prices, overcrowding, angry commuters and badly maintained infrastructures, the ghost trains
rattle on, a symbol of utter folly.
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Text 9 (for Representative 9). They’re sadly being phased out, but stations in the Czech Republic
used to have their own identifying jingles based on something relevant to that town or city. Whenever
there was a station announcement in the town of Pardubice (famous for its horse race), travelers would
hear a snippet of “J4 mam kon¢”, a children’s song about happy horses. Traveling through Prague’s
main station would yield a burst of Czech composer Bediich Smetana’s national classic “Vltava”,
while down south in Brno you’d hear “Hvézdy jsou jak sedmikrasky nad Brnem”, a tale of a romantic
evening in the city. Each major station had its own unique story to tell through its jingles, but now
the Czech national rail company is phasing them out in search of “more uniformity across the network
and less confusion for passengers”. What a sad, petty thing to do.

Text 10 (for Representative 10). If you’re wealthy enough to own your own private railway carriage,
you can travel in style across the USA, as Amtrak will let you hitch your carriage onto scheduled
train services between specified locations. You don’t have to buy a ticket (saving you money), but
you do have to pay an annual registration fee for your private carriage, as well as for a yearly safety
inspection, a mileage rate based on where and when you’re traveling, and additional charges for any
extra services you might require from Amtrak. Oh, and you have to buy the carriage in the first place
of course. On balance, perhaps it’s better just to travel with everyone else.

Text 11 (for Representative 11). The longest stretch of completely straight track in the world is in
Australia. It’s part of the Trans-Australian Railway, and crosses the Nullarbor Plain for 478 km (297
miles), not deviating even slightly. It can even be seen from space, according to former astronaut
Andy Thomas: “It’s a very fine line, it’s like someone has drawn a very fine pencil line across the
desert.” Originally built as part of an incentive program to encourage citizens of far-flung Perth (and
Western Australia as a whole) to join the newly formed Commonwealth of Australia, the Trans-
Australian Railway is part of the Indian-Pacific line, a service that runs between Sydney and Perth.
A one-way trip takes between 65 and 70 hours, depending on scheduling, and it’s widely accepted as
one of the great railway journeys of the world. Travel packages come with all meals included, fine
wines and cocktails, luxurious sleeping arrangements, and stops at strategic points to see some of
Australia’s most stunning scenery. The price for all this? Well, packages start at $2,599, so get saving!

3.Paboraiite nBymMss komaHmamu. 1)Pacmpenenure OTpBIBKM W3 TEKCTa 00 OCOOCHHOCTSX
MYTEIIECTBUS 10 POCCUHCKUM JKEJIe3HBIM J0pOoraM C TOYKM 3peHHsl MHocTpaHua. IIpourute ux,
NepeBeNTE U MEPECKAKUTE WieHaM cBoel koMmaHbl. Beell komanmoil coctaBbTe 20 BOIPOCOB K
tekcty. [lorpeHupyiite ureHue BompocoB Bciyx. 2)[IpoBeaute copeBHoBanue «Questions and
answersy. YieHbsl KOMaH/ 110 0OYepeIn 3a/1a10T APYroi KOMaH /1€ BOMPOCHI o TeKcTy. Ha Bonpoc Hano
oTBeTUTH 3a 30 cekyHA. 3a MPaBWIbHO 3aJIaHHBIA BOIIPOC U MPABUIIBHBINA OBICTPBIN OTBET KOMaH/bI
MOJTyYar0T IUTIOCHL. EciM ecTh OmMOKM WM HE OTBETHJIM BOBpeMs — MuUHYCHL. Ompenenure
nobequtens. 3) O6cyaure Texct. C ueM Bbl He corjiacHbl? [louemy Touka 3peHuss HHOCTpaHIa Ha
POCCHIICKHE JKeJIe3HbIE TOPOTU MOKET OTIMYAThCS OT TOUKHU 3pEHHSI UeI0BeKa, )KuBYyIero B Poccun?
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Peculiarities of traveling by Russian railroad

Railroads in Russia are more than just a popular mode of transportation. One must look closely at this
great opportunity to not only save money but also experience one of the most fun-filled and
memorable travel experiences that are available today. Why suffer from 4-hour waits at the ticket
counter and the severe security processing at the airport. Who needs x-rays, sonar or ultrasound,
radioactive metal detectors, angry sniffing dogs, and rough cavity searches? Why sit for 3 or 4 hours,
crammed into a tiny seat with your knees pulled up to your chest and the neighbor’s seat reclined into
your lap? Why breathe the stinky air and feel the claustrophobic panic of the tight cabin and the sheer
aerobatic recklessness of typical Russian Pilots who are also trained to fly fighter jets. Why eat dry
sandwiches and sip disgusting tea or drink some beverage that was bottled in Lower Slabovia? Why
suffer this humiliating experience when there is a much more pleasant and comfortable alternative?
Travel across Russia is not as simple as you might believe. Because of the great distances between
cities in this country, some trips take days or even weeks. Trains in Russia are a connection to the
world and a trusted lovely travel home for my soul...

Open-plan carriage ("platzcart™). So let me introduce open-plan carriage, one of the most popular
ways of traveling for the majority of Russians (after riding the bear, of course). People especially love
it for the low price (which is not so low in fact). This ‘carriage’ will be your home for several days.
Inside your ‘home’ you will have your own ‘room’ (compartment) and the 55 other travel mates are
your neighbors. Oh, I forgot to mention that inside your room, which is usually set up with 4 beds...
two up and two down... you will also have ‘family’ who share your room with you. You may not
even know them, but they will be sleeping, eating, talking, crying, fighting, and snoring the entire
time you share a room with them. Before the trip is finished, they will be family!

What about facilities? It depends a lot on the itinerary. | would say that the routes that get the most
traffic and bring in the most revenue will get the best facilities. These routes are very popular and
crowded with tourists. The most popular short itineraries such as from Moscow to major cities like
St. Petersburg or Nizhny-Novgorod will be surprisingly nice and clean, where passengers are fresh
after an 8-hour over-night sleep, and with clean and comfortable climate-controlled cars. On the other
hand, on less popular itineraries that journey into the wild frontier regions of Russia, ones that travel
from one neck-of-the-woods hellhole to another, with trains filled with hilly-Billy’s who are drinking
more vodka than tea, coffee, or water... Whoopie!... it’s another bloody story! (A lot of these people
still carry their own buckets of water to wash their dishes, their children, and the floor). You don’t
easily scare these travelers with crummy old train facilities!

Ticketing Challenges?! So, you've passed through the ‘Ring Of Fire’ to buy your Russian train ticket
online! Congratulations! Thanks to blockchain and other modern technologies it's now possible to get
a ticket without spending a night at the train station between two ticket offices waiting for a precious
ticket of Russian Railways. If the Russian Railroad system blockchain worked and printed you a nice
clean ticket then you need only your passport and the cabin crew will check your name in their High-
Tech devise and that’s it, but don't relax and let your guard down too early! Mistakes do happen.
Come early. Conductors are the main people here in the carriage. They check tickets, sell tea and
ramen noodles, open and close toilets. Usually, they are women. Depending on your luck and the
ticket price, you can meet a well-dressed nice and polite woman or a really fat evil lady yelling at you
in the best traditions of Soviet-era service.

Which place to choose? Standard open carriages have 54 couchettes for people, 18 of them are side
couchettes and 36 couchettes located in open compartments. Which to choose? Hmmm. If you are
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tall enough (> 175 cm), choose the side couchettes only if you sleep curling up only. They are too
short for a typical-size man! If you've bought a bottom shelf, you will be sitting behind the desk and
near the window. But not alone! Your neighbor from the top shelf will seat nearby the entire journey
sometimes asking you to let him eat behind the desk. Not good for misanthropes! And especially bad
in summer when families with nice well-behaved children go on their vacations. Once, | had a
memorable experience of sleeping with five children jumping on my pillow and back. Buying a top
shelf is excellent for those who love privacy and have at least 7 points of agility. The shelf will be
only yours! No babushkas, no children. You can always turn your face to the wall and imagine that
you alone during all 10 days in Trans-Siberian Express! Disadvantages? Sure! It's not easy to get up
there, you can't sit there (too low) and everyone will bother your feet while you are sleeping! If the
carriage is old enough, you could also try a traditional Soviet fun of flying in your sleep to the depths
of your subconscious. Actually, just to the floor. Now it's not so extreme, a special fence will protect
you on the top shelf!

The worst place in the train? But the worst places in the train are located at the last open compartment
(Ne 33-38). THE Worst place ever is the legendary "looser's ticket 37”. The nearby toilet always
smells and sounds like a nearby toilet. Passengers always pace back and forth opening the door with
a wonderful sound. A garbage can near the toilet pleases you with smells of rotten eggs, spoiled fish,
and old smoked chicken. And in a cold season, you feel a chilly breeze from the vestibule.

After departure. When you begin your journey and enter the train and find your assigned place
somewhere in the carriage, the conductor will check your ticket once again and bring your bed linen.
Now your job is to imagine how to use a small towel, a pillowcase, and two sheets, and then fit them
on an awkward mattress, the pillow if you can find it, and a blanket which is there... they all await
you at the luggage rack. Four people, pushing and shoving, (you are not family yet!), and trying to
organize their bed and their luggage and trying not to drop the glass jar of homemade pickles that was
thoughtfully left on the table by your new Travel Mate who turns out to be a Soviet era babushka, a
very special senior woman! There's a standard rule where to put your luggage! If you have a bottom
shelf — just put it underneath. If you have a top shelf — just try to place it on the luggage rack above.
Temperature conditions. The temperature in an open carriage could be very different. But as you can
guess, it's usually too hot or too cold (Russia is a country of contrasts!) In any case, it's rarely
comfortable for a normal warm-blooded creature. There are two main ways of temperature control.
In case of huge luck, you can just open (or close!) the window if it is not boarded up and all your
neighbors share your opinion about the best temperature and the air freshness. If you travel in a new
open carriage, you can JUST TRY to ask your conductor to make the temperature more comfortable.
But be ready because there are always several Babushkas in the carriage who prefer +30 no matter
what the season is. Just a Soviet habit. In contrast to you, they speak Russian and have enormous
power on surrounding people. Another Soviet tradition.

You should share everything being in the Russian train. It’s a Russian tradition... this sharing of
things. That might include your food and drink if you bought any but remember that you can also
share their food and drink too! Plus, you could make new friendships that last a lifetime. Maybe you
will find a wife here if you don’t already have one! This might all sound funky to Western Tourists
but believe me when I say that it adds tremendous flavor to your trip. You won’t find this on an
airplane. This is true Russian Soul... this is what life in Russia is all about! A Russian train trip is an
experience you will never forget, and we don’t charge extra for this ‘flavor’!

(Adopted from https://travelrealrussia.com/trains)
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I'pammaTuka. Crioco0bl BbIPaKeHUsI CDABHEHUS] B AaHIVIMICKOM fI3bIKE

1. CpaBHuTe/bHBIE NPEAT0KEHUS
CpaBHEHHE B aHTIIMHACKOM SI3bIKE BHIPAKACTCS C MOMOILBIO HCIIOIb30BaHHS CPABHUTEILHBIX HITH
IIPEBOCXOIHBIX CTEIIEHEW CPaBHEHHUsI IIpUJIaraTelIbHbIX WK Hapeunii. Hanpumep:
He is better than me. On ayuwe mens.
CreneHu cpaBHeHHUsI MPUJIATATeIbHbBIX
[TpunaraTenbHbIC B aHTJIMHCKOM SI3bIKE HMEIOT JIBE CTCTICHU CPABHCHUS: CPAaBHUTEIBHYIO U
npeBocxoanyro. Hanpumep: good-better-the best (xopowuii — bonee xopowuti — camviil
Xopouiutl).
Cy1iecTBYIOT /iBa crioco0a 00pa3oBaHUsI CTENIEHEH CpaBHEHUS: CHHTETHYSCKUN U aHATMTUICCKH B
3aBUCHMOCTH OT KOJIMUECTBA CJIOTOB B IIpMiIaratelisHoM. KoJIM4ecTBO CJI0roB paBHO KOJIUYECTBY
MPOM3HOCHUMBIX TJIACHBIX 3BYKOB B CJIOBE (Hampumep, B cioBe §ood — oxuH cior, beautiful — tpu
ciora).
— €CIIU TMPUJIAraTeIbHOE 0OHOCI0NICHOE, UCTIONB3YETCSl CAHTETHUECKUI CII0Cc00, T.€. K Ha4alIbHOU
(dbopmMe mpuiaraTesibHOro J00ABISIOT OKOHYaHUE —EI JIJIsi CPAaBHUTEIBbHOM CTEeneHH U —eSt [uist
npeBocxoanoii crernenu. Hanpumep: cold-colder-coldest (xonoomnwiii — 6onee xonoonulit — camwii
xonoonwit). Uckmovenus: like — noxoorcuit, real — nacmoswuil, tired — ycmanwiii, just —
cnpaseonusbulil, right — npasuibHulll, Wrong — HenpaguibHblil. DTU TpUaraTeabHble 00pa3yoT
CTEIICHU CPaBHEHHUsI C IIOMOIIBIO CJIOB MOre, most: real — more real — most real.
— JUISL HEKOMOPBIX O8YCIONCHBIX TIPUIIATATEBHBIX TaK YK€ UCIIOJIB3YETCSl CHHTETUUSCKHIA CII0Co0.
DTO MPOUCXOJINT, €CIIN Y MpUIIaraTeIbHOro OKOHUaHus: —Y, —er, —ow, —le. Hanpumep: early
(earlier-earliest)— pannui, happy (happier-happiest) — cuacmauswiii, clever (cleverer-cleverest)
— ymuwut, NArrow (narrower - narrowest)— ysxui, gentle (gentler-gentlest) — msexuil, do6pewiil.
— JUISL MHO2OCAOMNCHBIX U OCMATIbHBIX O8YCIIONCHBIX TIPAIIATATEIIbHBIX HCIIOIb3YETCs
AHAJIMTHYECKHIA CII0CO0 00pa30BaHUs CTETIEHEW CpaBHEHUS, T. €. Iiepe/l HadalbHO# Gopmoit
MPUIIAraTesIbHOrO CTABUTCS CIIOBO MOIE JUIsi CPAaBHUTENBHON CTEIICHU M MOSt /1715l TPEeBOCXOHOM
CTereHu cpaBHeHus, Harpumep: beautiful — more beautiful — most beautiful (npexpacnviii —
boJ1ee npeKpacHvlli — camblii NPEeKPACHbILL).
— HEKOTOpbIC TpUJIaraTeIbHbIC UMEIOT JIBa BAPHAHTA CTETICHEH CPaBHEHHUSI:
1. far — farther — farthest (further — furthest) — oanéxuit — 6onee oanvnuit (Oanvretiwmuil) —
camvlil 0anéxui
father — farthest — ucnone3yrotes s onucanus paccrosiHust, Hanpumep: The house is the farthest
in the village. Dmom dom camwiii Oanvhuil 6 depesHe.
further — furthest — ucnone3yrores ass onucanus uHpopmanuu, Hanpumep: He told us further
information. On pacckazan Ham OaIbHeuuy0 UHpopmayuro.
2. old — older — oldest (elder — eldest) — cmapwiii — cmapwe — camwiii cmaputii (cmapetiviuii)
older — oldest — ucnonb3yroTes A1s cpaBHEHHS BO3pacTa, Hampumep: You are the oldest in the
family. T camviii cmapuiuti 6 cemve.
elder — eldest — ucnonb3yroTes s onucanus (Ha3bIBaHUS) CTaTyca yelloBeKa (Hampumep, B
cembe — an elder brother, the eldest sister), manpumep: My elder brother is ten years older than
me. Moti cmapwuii bpam cmapuie mens Ha 0ecamby jiem.
— HEKOTOpbIE TpUJIaraTeJIbHbIe 00pa3ylOT CTENICHN CPAaBHEHHSI N3MEHEHUEM OCHOBBI:
1. good — better — best — xopowwuit — nyuwe — camwiil ayuwiuil
2. bad — worse — worst — nroxou — xyorce — camwiil nioxot
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3. ill — worse — worst — 6onbHotl — cunvbree bonen — camulii 6GOILHOU

Crenenu cpaBHeHust Mectoumenmii few, little, many, much u cioBocoueranus a lot of

1) MecTouMeHwUsI, KOTOPBIE YIIOTPEOJIAIOTCS TOJIBKO C HCYUCISICMBIMA HMEHAMU
CYIIECTBUTEIHLHBIMU:

few — fewer — fewest — mano — menvue — menvuie 6ceco

many — more — most — muo2o — 6onbute — bovULE BCe20

2) MectorMeHHsl, KOTOPbIE YIIOTPEOIISIOTCS TOIBKO C HEUCYMCIISIEMBIMU HMEHAMH
CYIIECTBUTEIHHBIMH:

little — less — least — mano — menvue — menvuie sce2o

much — more — most — muo2o — bonvue — Honvute 6ceco

3) CnoBocoderanue, KOTOPOE MOXKHO YIOTPEOIATh M ¢ UCUUCIISIEMBIMH, U C HEUCYUCIIIEMbIMH
MMCHAMH CYIIECTBUTEIbHBIMU:

a lot of — more — most — mro20 — 6oavue — boavuie ceco

4)B aHTTTHIICKOM sI3bIKE CyIecTByeT nmpuiararensHoe little (Manenbkuit), KOTOpoe coBmamaet mo
dopme ¢ mecronmennem Maio. Y npuiararenbhoro little et crenenu cpaBuenus. Bmecto Hero
UCIIOJIB3YIOT CTEMNEeHb CpaBHEHUsI oT npuiiarateabroro sSmall. Hanpumep: This car is smaller than
mine and the smallest of all your cars. Oma mawuna menvuwie moeit u camas manenvkas uz meoux
MAUun.

5)HekoTopsie npuiiaraTelbHbIe COBIANAIOT 10 (JOPME C HAPSUUSIMH, T. €. OKAHYUBAIOTCS Ha -1Y.
Hamnpumep: manly (myxectBennsiii), lovely (ouapoBatenbhsiii), COStly (moporocrosimuit), likely
(BeposiTHBIit), lively (oxuBnennsiit), Kindly (nooposxenarenshsiii), lonely (oqunoxwuit), deadly
(cMepTOoHOCHBIHT). OHU 00pa3yIOT CTENEHH CPaBHEHUS ¢ ToMoIIbo cyhdukcos: costly-costlier-the
costliest (moporoii-moposke-camMblii JOpOTroii).

CTpyKTYypa CPaBHUTEJIbHOI0 MPeII0KEeHHSs

B aHrmiickoMm sI3bIKe CYIIECTBYET HECKOJIBKO MOJIEIICH CPaBHUTEIBHBIX MPEIOKECHUH.

1) CpaBHuTENBHAS cTeieHb. [IepBast 4acTh MPEATIOKESHUS COJCPKHUT CPABHUTEIBLHYIO CTCIICHB,
MOTOM ClielyeT ciioBo than, Bropast 4acTh MpeyioKEeHUsT COIEPIKHT TO, C UM Bbl CPABHHBACTE:
He is bigger than his friend (is). On 6onbuwe, uem e2o opye.

Cka3yemoe BTOpOI 4YaCTH CPaBHUTENILHOTO MPEUI0KEHNs 00bIYHO ommyckaeTcs. Eciu ckazyemoe
HEecET CYIIECTBEHHYIO HH(POPMAIIHIO, TO €r0 HaJI0 UCIOoIb30BaTh. It is warmer than it was. Tenzee,
uem OwLo.

CpaBHHTEJIBHYIO CTETICHb MOYKHO YTOYHHTD, T. €. T00aBUTh HH(POPMAIIHIO Ha cKObKO (OOJIbIIE,
MEHbIIIe U T. 1.), Hapumep: He is five years older than me. On cmapwie mens na nsmo nem.
CpaBHUTENBHYIO CTENEHb MIPUIIAraTeIbHbIX MOKHO YCUJIUTB, T. €. JOOaBUTb CIOBO much (2opazoo):
He is much older than me. On copazoo cmapwe mens.

JInist yCHITEHUS CPaBHUTEIBHOM CTEIICHH UCTIONB3YIOT Tak ke cioBa: Still (ewé), even (0aorce), far
(eopazoo), a lot (nammnoeo, copazoo), a great deal (s snauumenvnoii cmenenu, 2opazoo).

2) IpeBocxoaHas ctTeneHb. [I[peBoCXoHAas CTENCHb, KaK MPABUIIO, SBISICTCS AUMUMUDYIOUUM
OTIPEICJICHUEM IS UMEHHU CYIIECTBUTEIILHOTO U MIO3TOMY OOBIYHO MCIIOJIB3YETCS C ONPEACIEHHBIM
aptukieM (the).

B nipeioskeHusIX ¢ MPEeBOCXOAHOM CTEIICHBIO CPAaBHEHUS YacTo JT00aBIsieTcs clioBocodyeTanue Of
all (uz ecex): The car is the best of all. Oma mawuna camasn nyvwas usz ecex.

[TpeBoCXO/IHYIO CTENIEHh MOXHO YCHIIUTh, UCTIOJNB3Ys clioBocoueTanue by far (copazoo, 6
snauumenvrou cmenenu). This design is by far the best of all. Dmom ouzaiin 6 snauumenvroi
cmeneHu npeeocxooum ece opyaue.
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[TpeBoCXOHYIO CTENICHD MOXKHO HCIOJIb30BATh MPH CPABHEHUH TPeX u Oosiee 00bekToB. Ecin
CPaBHMBAIOT J1Ba 00BEKTA, TO UCIIOJIL3YIOT CPAaBHUTEIILHYIO CTEIICHB MPHIIAraTeIbHOTO 1
omnpezeracHHbIN apTukib. This designer is the more industrious of the two. Omom ouszaiinep camwiii
mpyoonoouswlil U3z 08yX.

3) Eciiu He00X0IMMO CPaBHUTD pasHble Ka4ecmea u KOIUYeCmad, UCTIONb3YIOT MOJICh C COI030M
as... as. B 9TOM ciydae mepBasi 4acTh COK03a CTaBUTCS Tepe]] HayalbHOU (HOpMOii
NpUIIaraTesibHOro, a BTopast rmocie npuiarateaboro. O0paTute BHUMAHUE, YTO B TAKHX
NPETIOKEHUSIX HE UCTIOIb3YIOTCS CPABHUTENIBHBIC HJIH IPEBOCXOHbIC CTEIICHU CPaBHEHHSI
NpUJIaraTelibHbIX, a UCTIOIb3yeTCs HavallbHast (opMa mpHiiaraTeIbHbIX.

He is as good as you. Ou maxaice xopout, Kaxk u moi.

OTa e MOJIENb UCIIOJIB3YETCs ISl CPABHEHHS YEr0-TO, YTO OOJIBIIE UIIK MEHBIIE 6 PA3bl.

He is twice as big as you. On 6onvbuie mebs 6 0sa pasa.

Pa3el cTaBsiTCs epet IepBOi YacThIO COK03a as... as.

6 06a pasa — twice

6 mpu paza — three times

Crenenn cpaBHeHUs HApeYH i

1) Hapeuus, oxanuuBaroniiecs Ha —ly, 00pa3yioT cTerneHs cpaBHEHHSI TOIBKO aHATUTHYECKAM
croco0oM (¢ TOMOIIIBIO CJIOB MOre, Most).

He said it more loudly than you did. Ou ckazan smo epomue mebs.

2) HekoTopsle Hapeuusi UMEIOT JiBa BapuaHTa CTEIIEHEH CpaBHEHUS.

often — oftener — oftenest (more often — most often) — vacmo — uawe — uawe 6ceco

quickly — quicker — quickest (more quickly — most quickly) — 6bicmpo — 6vicmpee — 6vicmpee
8ce2o

slowly — slower — slowest (more slowly — most slowly) meonenno — meonennee — meonenmnee
8ce2o

JI1st 5TUX HapeUHid pa3JInYHbIC BAPHAHTHI CTETICHEH CPAaBHEHUSI IMEIOT OJTMHAKOBBIC 3HAUCHHMS.

3) Hapeuus well u badly oOpa3yroT cTenenu cpaBHEHHUS ¢ TOMOIIBIO U3MEHEHHSI OCHOBBI ClloBa. Mx
CTENCHU CPABHEHHUSI COBIA/IAIOT CO CTETICHSIMU CPABHEHUS] CHHOHMMHUYHBIX MIpUJIaratesibHbIX (good
u bad):

well — better — best — xopowio — nyuwe — nyuwme — scezo

badly — worse — worst — nzoxo — xyorce — xyoice 6ce2o

4) CymiecTBYIOT Hape4usi, KOTOpbIe COBIAIAIOT MO (JOpMe C MpUIIaraTelIbHBIMH, HallpuMep:

wide — mmpokuii, mupoko. Takue Hapeuwst 00pa3yroT CTENICHH CPAaBHEHHS TaK XKe, KaK 1
npunararensHeie: Wide — wider — widest — wupoxo — wupe — wiupe gcezo.

OTH Hapeuusi 0ObIYHO MMEIOT apHoe Hapeuune ¢ -ly ¢ apyrum 3HaueHreM. Beiydum 3Tu napsi:
Wide-widely, high-highly, deep-deeply. Hapeuus 6e3 -ly otpaxatoT huzndeckue napamerps
(IIMpoKo, BBICOKO, ITy00K0). Hapeuws ¢ -y orpaxarot nepeHocHbie 3HaueHus1. Hampumep:

He put the detail very deep inside the engine (On mocTaBwi geTanb 0OYeHb ITyOOKO B JIBUTATEb).
She felt deeply hurt by his words (Ona uyBcTBOBaNa, 4TO IIIyOOKO OOMKEHA €TO CIIOBAMH).

Close (6mm3ko)-closely (mpucranbno), hard (ycepano)-hardly (ensa-enBa), near (Hemanexo)-nearly
(moutn), dear (noporo)-dearly (ot Bceit nymm), late (mo3aHo)-lately (B mocnennee Bpems).

Ipensioskenusi ¢ AByMsi CPABHUTEILHBIMH CTENEHSIMH

Takoe npeIokKeHne COOTBETCTBYET PYCCKOMY «...4eM. .., TeM ...». OOe 4acTu 3TOro CI0KHOTO
IPEUIOKEHHUS] HAYMHAIOTCSI CO CIIOB B CPABHUTEIIBHOW CTETICHH, 3aTEM CIIE/yeT IO UIeKaIlee,
cKa3zyeMoe U OCTaJbHbIe WieHbI npeanoxenus. Hanpumep: The sooner we pitch our new design, the
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more successfully we will launch the model. Yem 6vicmpee mur nposedem npezenmayuio nawezo
H08020 QU3ALHA, MeM YCneuiHee Mol 3anyCIuUM 31y MOOEb.

B Takux npeioKeHusx mocie NepBoil CTENCHU CPAaBHEHHSI BMECTO OYAyIIEro BpeMEHH
yHoTpeOsSeTCs] HACTOSIIIIEE.

2. Jlpyrue cnoco0bl BbIPA:KeHHsI CPABHEHUSI B AHIVIMHCKOM fI3bIKe

Cyl1iecTBYIOT ApYyTrue MOJEIH MPEIJI0KEHUN B aHIIMICKOM SI3bIKE, C TTIOMOIIBIO KOTOPBIX BO3MOXXHO
CPaBHUBATH U COMOCTABIIATH OOBEKTHI, HAIIPUMED:

The contrast between ... and ... is very noticeable.
KoHTpact MeXny ... ¥ ... OUYCHb 3aMETEH.

The two ... differ considerably from each other.

OTH I1Ba ... 3HAYUTEIHHO OTIIMYAIOTCS APYT OT JIpyTa.
It is often difficult to differentiate between ...
TpyaHO OTIMYHTS ... OT...

... shares some common characteristics with ...

... pa3JIensieT HEKOTOPhIE OOIINE YEPTHI C ...

There’s a clear distinction between... and...
CyIecTByeT SIBHOE OTIUYHUE MEKAY ... U ...
Compared with ..., ...is (better).

ITo cpaBHEHMIO C ..., ... JyYIIE.

There’s absolutely no comparison between them. O4eBuaHO, MEXy HUIMU HET HUYero oodmiero. They
are different in every way. OHu OTIH4alOTCS BO BCEM.

... 1s similar to ...

... TIOXOX Ha ...

There are several similarities between...

Cy1iecTByeT HECKOIBKO OOIIUX YEPT MEXKAY ...

There currently seems to be a large discrepancy between...

Kaxercs, B HacTosimee BpeMs CYIIECTBYeT OOJIbINas pa3HUIla MEXKY ...

In the same way (Takum ke oopa3om), likewise (tak ke kak), by way of contrast (mo kontpacry), in
contrast to ... (B oTiimume ot ...), Nevertheless (tem He MeHee), €vVen SO (HecMOTpst Ha 3T0), however
(omHako), Whereas (B To BpeMsi Kak)

=
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I'pammaTuyeckuii TpeHax ep

1. IlepeBeauTte Ha aHIIIMIICKUH S3bIK, UCIIONb3Ys AKTUBHBIN CIIOBAph U CTENIEHU CPAaBHEHUS.
1)Takas 3anoaHsAEMOCTh MECT — 00Jiee IOCTUKUMAs, YEM B HOBOM IMaCCAKUPCKOM Barone. 2) Haira
KOMaHJIa CMOTIJIa JIOOUTHCSI CaMOW BBICOKOHW JIOJM JKEJIE3HOIOPOKHBIX MACCAKUPOB M3 JBYX JET.
3) Yem JIydli€ MBI pacCIioJIOKUM CHUACHHA C HOBBIMU CIIMHKaMH, TEM 0obllIee KOJINYECTBO CHUIA4YnNX
MCCT MbI IIOJTYYHUM B BaroHe. 4) COKpaHIeHI/Ie BPEMCHH ITOCAAKH U BBICAJIKU ITACCAXKUPOB JAaCT HaM B
JBa pa3a OOJIbIIE MPEUMYIIIECTB HaJl HAIIMMKH KOHKYPEHTaMH. 5) DTOT au3aifiH Ha TpHU roga Ooiee
HOBBIﬁ, 4CM TOT, KOTOpHﬁ MBI UCITIOJIB30BAJIM B HAIIEM TPAHCIIOPTHOM CPECACTBE. 6) COCT&BJ’IHI—OI_HI/IC
9acTH ATOW MOJEIN TOpas3io Jydlle MPUCTOCOOIeHBI K HYX/IaM MacCaXupoB. 7) DTOW KOMITAHUU
yIaI0Ch axe OoJiee TouHO (PMKCHPOBATh OBEICHUE MTAcCAKUPOB. 8) HemoueTsl B pa3paboTke 3TOro
IU3aifHa CO3/Ial0T HAWCEPbE3HEHINNe IKCIUTyaTallMOHHbIe pobiaembl. 9) UeM MeHbIe 3Ta MOJeIb
OydeT WMeTh OrpaHMuYeHUN Mo KoM(popTy, TeM Oojee KOHKYPEHTHOCTIOCOOHON OHa CTaHer.
10) Y 1oBJIETBOPEHHOCTH KIMEHTOB celiyac camasi HU3Kasl.

PaGoraiite mapamu. [IpoBepbTe Ipyr Apyra mo OTBETaM M MepeBEIUTE 3TO yNPaKHEHUE elle pas,
yBEJINMYHBAA CKOPOCTb IEPEBOAa U 6BICTpOTy peuun.

Omesemoi: 1) Such a seat occupancy rate is more achievable than in a new rail car. 2) Our team has
been able to achieve the higher proportion of rail passengers of the two years. 3) The better we arrange
the seats with new backrests, the more seats we will have in the car. 4) Reduced boarding and
deboarding times give us twice as many advantages over our competitors. 5) This design is three
years newer than the one we used in our vehicle. 6) The model constituent parts are much better suited
to the passengers’ needs. 7) This company managed to capture the behavior of passengers even more
accurately. 8) The flaws in the development of this design create by far the most serious operational
problems. 9) The fewer restrictions on comfort this model has, the more competitive it will become.
10) Customers’ satisfaction is currently the lowest.

2. HepeBez[I/ITe Ha aHTJIUUCKHUN SA3BIK, UCIIOJIb3YS aKTUBHBIN CJIOBApb, CTCIICHU CPABHCHUA U CJIOBA B
CKOOKax.

1)Hard-hardly: Ou mo6wuscst cornacus OT MOCTABIIUKOB ¢ OOJBIIAM TPYAOM, Y4eM Thl. OH YCHIICHHO
coOupas pa3nudyHbie MHEHUS KineHTOB. 2) deep-deeply: Pynp ycraHOBieH riyOike, YeM JOJDKCH.
Jluzaitaep 3aaymancs eie riyoske. 3) high-highly: Asromatrueckast kopoOka repead HaxoIUTCs B
JIBa pa3a BbIlIE, YeM B MakeTe. [ JTaBHOro MHXKEHEpa yBaXkalu CUiIbHee, yeM aupektopa. 4) wide-
widely: IToTok maccaxupoB ObUT Ha METp LIKPE B TOT JICHb, YeM 00bIYHO. OHU UCCIEAYIOT PHIHOK
Oonee mMPoOKoO, YeM B mporwiom roxay. 5) Dear-dearly: [Iuzaiinep BeICTynmWII ¢ mpe3eHTaluel AjIst
IIOTCHIOUAJIbHBIX KIIMECHTOB Ooitee AYHICBHO, YCM JIsI YHPABJICHYCCKOTO COCTaBa. MEp1 3akazaiu
maketbl Ha 500 mosimapoB mopoxke, yem Bbl. 6) futher-father: danpneiimias uHbopmanus Oymet
pacckaszaHa HalmM au3anHepoM. Haile mpoMbIluIeHHOE TPEANPUATHE HAXOAUTCS JaJbIIIe 10 YIULE.
7) older-elder: Mos cectpa crapiiie MeHs Ha fBa rojga. Mos cTapimas cectpa paboTaeT Ju3aiiHEpOM.
PaGoraiite mapamu. [IpoBepbTe npyr Apyra mo oTBeTaM U IEPEBEIUTE 3TO YIMpakKHEHUE elle pas,
YBEJIMUYNBask CKOPOCTh MEPEBOIA U OBICTPOTY PeUHu.

Omesempvi: 1) He has gained the suppliers’ alignment more hardly than you. He was garnering various
opinions hard. 2) The steering wheel is installed deeper than it is necessary. The designer thought still
more deeply. 3) The PRNDL was twice as high as in the mock-up. The Chief Engineer was respected
more highly than the Director. 4) The flow of passengers was a meter wider that day than usual. They
are researching the market more widely than last year. 5) The designer has delivered the pitch to
potential clients dearer than to the management. We have ordered the mockups 500$ more dearly
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than you. 6) Further information will be told by our designer. Our industrial plant is father down the
street. 7) My sister is two years older than me. My elder sister works as a designer.

3.IlepeBeanTe Ha aHTIIMHACKUH S3bIK, UCIIOB3Ys aKTUBHBINA CIOBAph U JPYTUe CIIOCOOBI BRIPAKEHUS
CpaBHCHHA B AHTJIMMCKOM SA3LIKE:

1) Kontpact mexay crapoit 1 HOBOM MOJIENIbIO OYEHb 3aMeTeH. 2) Bbl1o TpyAHO MPOBECTH pa3inyuue
MEXy JABYMS HOBBIMHM JM3aifHAMU 3THX MPOMBIIUICHHBIX npeanpusiTaii. 3) CymecTByeT 4eTKoe
pasituuc MCEXIy 0COOEHHOCTIIMH BXOJa KW BbBIXOJa TPAHCIIOPTHBIX CPEACTB, IMPECATIOKECHHBIMU
HalllM 3aBOAOM M OJHHM M3 HAlllUX KOHKYPCHTOB. 4) ITo CpaBHCHHUIO C Ka6pI/IOJ'IeTOM 3aKpbITas
MalyHa jiydiie. 5) Mexay catoHaMu 3THX aBTOMOOMIICH HET aOCOIFOTHO HUKAKOTo cpaBHeHUs. OHU
pasHble BO Bcex cMblcnax. 6) B Hacrosiee Bpemsi KaxKeTCs, YTO CYIIECTBYET OOJbIIOE
HECOOTBETCTBUE MEX]Y SPrOHOMHUKOW ABYX JKEJIE3HOJOPOXKHBIX CTaHluil. 7) EcTh HeckoJbKO
CXOJICTB MEXAY HOHATHAMH (DOKYC-TPYIIIIBI U yCTOSIBILIEICS TEPCOHBI TTOIb30BaTes. 8)COTpyIHUK,
pazbuparomuiics B 1u3aiiHe, IMEEeT HEKOTOPBIE O0IIMe XapaKTEPUCTUKU C TBOPYECKUM PaOOTHHUKOM
HCKYCCTBaA.

PaGoraiite mapamu. [IpoBepsTe npyr Apyra mo oTBeTaM U MEPEBEIUTE 3TO YIpakKHEHUE elle pas,
yBEJINMYHBAA CKOPOCTb IEPEBOAa U 6LICTpOTy peuun.

Omesemoi: 1) The contrast between the old and the new model is very noticeable. 2)It was difficult to
differentiate between the two new designs of those industrial plants. 3)There’s a clear distinction
between the entry and egress features of the vehicles suggested by our plant and the one of our rivals.
4) Compared with the convertible, the enclosed car is better. 5) There’s absolutely no comparison
between these vehicle interiors. They are different in every way. 6) There currently seems to be a
large discrepancy between ergonomics of the two railway stations. 7) There are several similarities
between the notions of the focus group and the established user persona. 8) A design-savvy employee
shares some common characteristics with a creative art worker.
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YueOHb1i npodeccuoHanbHbIi kKBecT «Internship in India»

B sTOM KBecTe BaM HaJI0 clienaTh MPaBWIbHBINA BEIOOP B MPOoOIEeMHOM cuTyaruu. B 3aBucumocTu ot
BbIOOpa Bame mnpukmoueHne B Mumunum 3axonuntcs ycmexom (SUCCESS) wnm mnopaxkeHuem
(FAILURE). Bbl Moxere paboTaTh KOMaHAaMH OT JBYX JO ISATH YejoBeK. [lociie Toro, Kak BbI
npueTe K KapTouke, OOBIBIISIONICH Ballle MOpa)XKeHHe WIH yCIeX, MOBTOPUTE CBOE MPHUKIIOUYCHHE
elie pas, yxke Jenas Apyroil BeiOOp. BeimoiHsiiTe Bce 3amaHus, KOTOpbIE €CTh Ha KapTOYKax,
NUCBMEHHO M CJaBaliTe€ BBINOJHEHHBIE 3a/JaHMs IPENOJaBaTeNl0 HAa NPOBEPKY. 3ajaHus Ha
rpaMMaTH4YECKUN MEPEBOJ C PYCCKOrO s3blKa HAa AHIJIMHUCKUA BBl MOXKETE IPOBEPUTH CaMH,
UCIIOJNIB3YSl NpaBUIIbHBIE OTBETHI (CM. HMKE). B 3aBepiieHue KkBecTa, MpOaHAIM3UPYHTE CBOM
IIPOWJICHHBIN IIyTh, IEPECKAKUTE CAMBIE CIIOPHBI MOMEHTBI CBOEIO ITYTELIECTBHUS.

Bo Bpems kBecra oOmiaiitech Apyr ¢ OpyroM TOJNBKO HAa AaHTJIMICKOM si3bIke. Vcmonb3yiite
CIIEyIOIIEe KOMMYHUKATUBHBIE IPUEMbI BO BpeMsi OOLIICHMUS:

1)Beorcnuso npusnekume BHUIMaHUe coOeceIHIKa, UCTIONB3Ys: I'm sure you must be very busy, but...
I know this is a bore, but... I'd like to ask you a big favour ... I hope this isn 't going to bother you too
much. ITokaxuTe, 4TO BBI codcaieeme O TOM, 4To mpepBaim ero: | hate to intrude, but... | hate to
impose, but... I'm terribly embarrassed to have to admit... | hesitate to trouble you, but... I hope you
don't mind me saying this, but... 2) Ilonpocume cobeceonuxa coenamov 6v160p B TaHHOH CUTYAIHH:
I simply can't manage to...I'm absolutely lost...Can you possibly help me with this, because there's no
one else | could ask. 3) Ecnu BbI e coenachwl ¢ ero BEIOOPOM, 603paszume eMy, UCHOB3ys: EXcuse
me, but...I'm sorry to bother you, but...\Would you forgive me, but ...I beg your indulgence, but...
4) Iobracooapume cobeceonuka 3a coemecmuyio pabomy, uctonb3ys: Thank you very much. You
are wonderful. That's fantastic, accurate and scrupulous. That is the most amazing suggestion ever.
We must discuss all the relevant suggestions with you again. 5) Omeemosme na 6nacooaprnocmes: It
was my pleasure. You're more than welcome.

[IpounTaiiTe BCTymaeHHE K KBECTY U HauMHalTe padoTaTh. KapTouku ynoOHO yuTaTh BCIyX (MOKHO
YUTATh BCIIYX O OYEPEIH), TAK YTOOBI BCSI KOMaH/a ciryliana Bac. ECiu KTO-TO 4TO-TO HE TOHUMAET,
BHAayaJle IIOBTOPUTE JTO CIIOBOCOYETAHHUE HA AHTTIMICKOM SI3BIKE M, TOJIBKO, €CIIM OTO HE MTOMOraeT,
IIEPEBEUTE HA PYCCKHM SI3BIK:

You are the third-year students at Russian University of Transport (RUT) who are going on an
internship to the Indian Institute of Technology (11T) in summer. You flew to India and were robbed
at the airport. Now you have only 100 $ left. Your task is to get to the 1T in 24 hours, stay there for
a month, have excellent assessments and recommendations from your IIT professor and returned safe
and sound to Moscow.

A kind driver gives you a lift to the railway station free of charge and here your unparalleled journey
will start.

Read the cards together and discuss your next choice. Be careful! If you make the wrong decision,
your journey will be a disaster! If there are some grammar activities on your card, you have to write
down the answers to be checked by one of you who will be responsible for the correct answers list
(see below). If there are some professional tasks to be solved, write down your answer and give it to
the teacher to check.
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CARD 1. You have arrived at the railway station in India to go to the IIT. There is only one ticket
(for 50 $) in the ticket office left. And there is another opportunity to buy four cheap (5 $ each) tickets
for a haunted train. Will you four buy one ticket and sit on the single place in turn for the 20-hour
journey (go to card 4) or will you go by the haunted train (go to card 9)?

CARD 2. You can’t leave the station. Every time you return there. Your internship is cancelled. Your
parents can’t find you. You have no money, and you start working as porters. The work is very hard.
One day you are nearly run over by a passing train. You understand what you should do and write the
list of ten railroad safety rules (write 10 rules for your teacher to be checked and go to card 5), you
continue as porters at the railway station (go to card 6).

CARD 3. You give the man a lift to the station, and he tells you that he is a policeman, and he is
fighting against a group of criminals. He suggests that you should be a part of this operation. Will
you agree to help the policeman (go to card 13) or will you try to find a way to leave this station
where you have to return because of the ghost women spell (go to card 2)?

CARD 4. You are trying to sit in one seat. Your carriage is overcrowded, and you are very
uncomfortable. Suddenly you get an email from your IIT professor. He asks you to draw a convertible
seat in the passenger carriage which can be folded and unfolded when necessary. You will draw this
seat (show your picture to the teacher to check and go to card 14). You will leave the train and go by
bus father (go to card 23).

CARD 5. The government happens to have read your rules and includes them into the governmental
safety program. Your have a huge sum of money as a reward and you are allowed to study and work
in the most prestigious universities in India. But you return to Russia and open a design agency with
your money. Congratulations!!! Your adventure is a huge SUCCESS!!! (Tell the teacher what your
design agency will do).

CARD 6. You work as porters for 5 years, then your parents find you and you are back home. You
FAIL the adventure!'! GRAMMAR TASK: translate into Russian using Active Vocabulary and
Comparisons. 1) B HOBOM macca)kupcKOM BaroHe eiile MeHbIIe Kyre, yeM B crapom? — Hert, B HeM
CTOJIBKO K€ KYII€, HO B KKJIOM KyIie OOJIbIIE CMaJbHbIX MECT. 2) ITOT MOE3]] HE XyKe HOBOTO, HO
OH TPATHUT TOpa3zio OOJIbIIE SHEPTHUH.

CARD 7. You come to the lady and offer to help her to get home. She is very touched and says that
she used to study at the 11T, but some criminals made her work with them, but she committed no
crimes. You take her with you, arrive at the University, you work together on the design project and
succeed! Congratulations! Your adventure is SUCCESSFUL!!! (Describe your successful project to
the teacher).

CARD 8. You see some officers. They work for the Central Reserve Police Force, government of
India. They say that both ends of the Chittoor railway station remain deserted in the late evenings due
to the fear among the people of Chittoor. It is believed that the station and its premises are wandered
by the soul of the late CRPF (Central Reserve Police Force) official named Hari Singh who was
attacked by the RPF (Railway Protection Force) workforce on the train going from Delhi to Kerala.
Because his injuries got serious, he had to get down at Chittoor railway station and was admitted to
a local hospital there only to die within 10 days because of his injuries. Since then, it is believed that
his soul has been roaming on the platforms of the railway station in search of justice and vengeance.
They say that only designers can help to create a special memorial in a passenger carriage. That will
help to calm down the soul of the man. You will do this (write down the description of such a carriage
or draw a picture for your teacher to be checked and go to card 22). You say that you are still students
and go to the next station because you are short of time (go to card 30).
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CARD 9. You get on the train and come to the railway station in Shimla which was built by a British
railway engineer Colonel Barog. He was given the responsibility to build tunnel 33 at this station.
After many days of the commencement of the project, it was realized that the length was
miscalculated and hence the entire project became a failure. Rebuked and fined by the government,
Barog could not contain his despair and one day when he went for a walk with his dog, he killed
himself by shooting himself with a revolver just near the Tunnel at the Barog Railway Station. Where
you enter the tunnel, you feel your spines chill. Suddenly you saw a ghost of the engineer floating in
the air. He knows that you are Russian future designers and asks you to help him. If he manages to
understand what he should have done to build the tunnel properly, his soul will be free. Will you help
him (then write down your answer for the teacher to be checked and go to card 11) or will you be as
scared as hell, and started to scream (go to card 20)?

CARD 10. You show your three rules to the women but one of the Indian passengers grabs the paper
from your and runs away. You want to catch him, but the ghost women are very angry, they started
to scream loudly, and you lost consciousness. When you come to yourselves, you are in the middle
of the desert. You can see a working car without a roof and doors. The roof and the doors are nearby.
Will you assemble the car (describe how it looks and give your answer to the teacher to be checked
and go to card 21) or will go by car as it is (describe how it looks and give your answer to the teacher
to be checked and go to card 34)? Remember that you are short of time. There are only ten hours left
for you to be at the university.

CARD 11. You have helped the engineer, and he tells you that at the next station people have claimed
to have seen women in white saree appearing regularly at midnight during the arrival of some of the
trains. Passengers who see them will be doomed to return to the same station. As it is believed, these
women were once Killed due to the absence of the safety rules in a train accident, and they appear at
midnight because their souls haven’t found peace. The engineer advises you to write down three main
safety rules stating what passengers should do and what they shouldn’t do at the railway station. If
you show these rules to the ghost women, they’ll leave you alone. Will you write down three rules
(then write down your answer for the teacher to be checked and go to card 10) or will you write down
five rules to be on the safe side (then write down your answer for the teacher to be checked and go to
card 19)?

CARD 12. You catch the train and come to IIT in time. Your professor gives you the task to design
a car for a Bollywood film industry. It should be a propeller-driven, wingless automobile similar to
the car called the Helica which has an 18-horsepower 1,000cc Harley-Davidson v-twin (two-cylinder)
engine and a lightweight streamlined plywood body that weighs 550 pounds. The wheels are custom
aluminum discs with integrated brakes that further reduce drag. In 1927, one Helica recorded a top
speed of 106 mph. You design the car and take part in the film. Everybody in India knows and likes
you now. You stay in India for a year and return to Moscow with an excellent assessment certificate.
Congratulations!!! Your adventure is quite a SUCCESS!!! (Show the design of the car to the teacher).

CARD 13. You agree to help and that is why you are able to leave the same station and to go father.
The policeman says that the next station is one of the scariest railway stations as thousands of
accidents have taken place in this area and a lot of screams can be heard in and around the station. As
per some people, a lady is found every night standing and wailing and upon asked why she is crying,
she responds that she needs to return home but can’t. When people are scared, it’s easy to rob them.
Will you try to catch this woman although you are not sure, she still may be a ghost not a criminal
(go to card 7)? Will you go to the next station without taking part in the police operation, after all you
are young students, not policemen (go to card 33)?
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CARD 14. Your convertible passenger seat is a smash! The professor is very pleased with your
success and send a luxurious car to meet you at the station. The chauffeur of the car drives for a while
and then says that he will take you hostage because he works for a mafia and his boss wants to create
a convertible train which can turn into either a passenger carriage or a freight wagon. You agree to
work for the mafia (go to card 31), you say that you are still students, and you need the help of the
Professor to work properly (go to card 15).

CARD 15. The Professor is the chief of the mafia, and he agrees to help you. You start working with
him and manage to persuade the Professor to leave the mafia and to flee to Russia. He says that he
will think it over. Working together you achieve great results. But you can’t design something really
new and innovative. You ask the Professor to help (go to card 57). You try to study hard and to
cooperate with other professors (go to card 47).

CARD 16. The ghost is satisfied with your story, but he has a question: Mobility as a Service has the
potential to improve the urban environment in which there is a move away from single-occupant
vehicles. But at his station they have only horses to commute from the train to the villages. What
vehicle can you suggest to connect the station with villages? You stay at the station and help to create
a design of a small cheap vehicle (show your answer to the teacher and go to card 36). You have very
little time left to get to the University, so you suggest an existing car and go father (show your answer
to the teacher and go to card 24).

CARD 17. You work with the Professor and he teaches a lot of professional things to you. Suddenly
you’ve found out that he is the chief of the mafia. You see where he hides a huge sum of money. You
take the money and run away (go to card 53). You take the money to the police (go to card 18).
CARD 18. The police work together with the mafia. They put you into prison where you spend more
than ten years designing police cars. Bad luck!!! You FAIL your adventure!!'! GRAMMAR TASK:
translate into Russian using Active Vocabulary and Comparisons. 9) EcTe HECKOJIBKO OOIIHMX YepT
MCKAY CEPbE3HBIMU PUCKAMU JJIA 0€e30I1aCHOCTH U OKCILTyaTallTuOHHBIMU HpO6J’IeMaMI/I. 10) C60p1<a
aBTOMOOMIIS UMEET HEKOTOPBIC O6H_II/IC YCPTHI CO C60pKOI>'I JKCJIC3HOAOPOIKHOTI'O BaroHa.

CARD 19. You show your five rules to the ghost women, and they disappear in the air. You go father
and arrive at the station where the soul of an ex-official named Subhash who worked for the Computer
Reservation System, and died in 2004, still frequents this station. Individuals state that Subhash
cherished his job a lot and much after his demise, his soul hides around in the Reservation Centre
office where he used to work before. The ghost stops your train and refuses to let you go. He wants
to know everything about the conceptions of Mobility on Demand and Mobility as a Service which
provide modern travellers with technology-enabled solutions. You tell him about Mobility on
Demand giving some examples (write down your answer to check and go to card 32) You tell him
about Mobility as a Service giving some examples (write down your answer to check and go to
card 16).

CARD 20. You scream so loud that you are heard by another ghost from the station of the Naini Jail,
where numerous political dissidents were tormented once upon a time. It is believed that the ‘ghosts’
of these people who were tormented and later demised, roam around the junction after sunset because
their souls could not find peace in their afterlife. The ghost of a political dissident takes you to prison
where you are locked in a very small and stuffy cell. The guards of the prison just don’t listen to your
complaints, and you’ll have to stay there for three years unless you design a special car for political
dissidents. You design such a car (show a picture of the car to the teacher and go to card 43). You
said that you don’t like dissidents and refuse (go to card 51).

HX'Q' E\M http://izd-mn.com/ 81



AHrNMICKMii a3biK. Yue6Hoe nocobue ans cneuvanmucros HanpasBJ/ieHusa

«TpaHCNOPTHbI/ ¥ NPOMbILWNIEHHbIW AM3aiH>» YacTb 1 E.I. Jlaxosa

CARD 21. You drive the assembled car when a stranger asks for a lift. He looks spooky in a black
coat, a black hat and with a rifle. Will you give him a lift (go to card 3) or is it enough for you to
tempt fate and you’d better go straight to the station to catch the train (go to card 12)?

CARD 22. You create a special memorial in a passenger carriage to honor those policemen who died
by chance during their mission. Your memorial is a smash with the Indian police. They invite you to
their headquarters and award a medal. They accompany you to the University and help you in
everything. You stay in India for three years studying and working. You create a lot of interesting
railway carriages. Then you return to Russia as a competitive specialist with a comfortable salary and
amazing job perspectives. Congratulations!!! Your adventure is SUCCESSFUL!!! (Show your most
interesting railroad carriage to the teacher).

CARD 23. You go by bus and arrive successfully. You meet your Professor at university, and he
gives you the choice of tasks. You will design a car which can go on rails (draw the picture or describe
your car and give it to the teacher to check and go to card 27) or you will design a car which can fly
(draw the picture or describe your car and give it to the teacher to check and go to card 29).

CARD 24. An existing car is too expensive for the locals. So, you don’t help them. You come to the
University, and you feel pangs of conscience. You are very absentminded, and the professor isn’t
pleased with your work. Soon you can go home to Moscow without excellent results. You are safe
and sound at home, but you FAIL your adventure!!! GRAMMAR TASK: translate into Russian using
Active Vocabulary and Comparisons. 7) Bam He HaJ0 CTPOHTD 3all OKUIaHUS MEHbIIIe. DTO Oyaer
CHJIbHEE MellaTh NaccaxxuponoToky. 8) CyIliecTByeT IBHOE OTIIMUNE MEXAY XpaHEeHUueM Oaraxa Ha
BOK3aJIC U pa3MCUICHUCM Oaraka B Barome.

CARD 25. You show your story to the Professor when you find out that he is a chief of the local
mafia. You go to the local guerrillas to fight against him (go to card 26). You go to the police to report
it (go to card 18).

CARD 26. You design an armored trains which are covered with defensive armor to protect guerrillas
from ambush. They have heavy weapons such as cannons, antiaircraft guns, and machine guns. It
makes you famous in India and you stay there and live happily. Congratulations!!! You have
SUCCEEDED in your adventure!!!

CARD 27. Your design is a smash! You are sent to the lab where they try to design a super-fast train
which is powered by an airplane engine connected to a huge propeller in the back. You draw the
design easily (describe your design or draw a picture of it and let the teacher check it. Go to card 40).
You say that you don’t work with railroad projects and want to specialise in car design (go to card
37).

CARD 28. You arrive at the airport in America, but they don’t allow you to pass through the barriers
and you have to return to India. At the airport you fall in love with an Indian girl and marry her. Now
you are completely happy commuting between Russia and India developing new mobility systems.
Congratulations!!! Your adventure is a great SUCCESS!!! (Describe a future mobility system which
you develop to the teacher).

CARD 29. Something has gone wrong, and your design is a failure! You are given a chance to be
rehabilitated. You will go to the station which is said to be spooked by the spirits of the people who
were Killed by a train while crossing the tracks. Travelers and local people regularly complaint about
hearing shouts, howls, and cries during the evening and totally believe that the Mulund railway station
is one of the most haunted railway stations in India. You go there to solve the problem (go to card
38). You refuse to go there (go to card 39).

CARD 30. You arrive at University in time. But your professor is away on a business trip. So, you
have to work as assistants at the lab. Your responsibilities are boring, and you have very little money
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to buy food. You have to ask for food in the street. Once a policeman sees you and arrests you. But
luckily, he knows a student from Russia who is a great success with the Indian police. That is why he
lets you go. You are not allowed to stay in India, and you go to Russia. You do not succeed but you
are at least alive! Your adventure is a FAILURE!'!l GRAMMAR TASK: translate into Russian using
Active Vocabulary and Comparisons. M3 aByx rpymnn (akTopoB, BIUSIONIMX Ha KO3(pQHIIHEHT
3aIIOJIHACMOCTHU IIACCAXKUPCKOI'0 BaroHa, (baKTopBI, CBA3aHHBIC C IMaCCaXUpaMu, CaMbI€ BAXKHBIC. 6)
Oun €¢aABa-ciBa IMO3WIMOHHUPOBAIIM HOBYIO MOJCJIb KaK IIPOPBLIB B HHSaﬁHe TpaHCIIOpTa, XOTA
T'OTOBUIIMCH K IIPE3CHTAlUN Oozee YCEPAHO, UEM 0OBIYHO.

CARD 31. Now your boss is Ibrahim who is a gangster, drug kingpin and wanted terrorist. He is
wanted on the charges of murder, extortion, targeted killing, drug trafficking, terrorism and some
cases of breaking traffic rules. You create a wonderful vehicle which can be either a luxurious
passenger carriage or a freight wagon (draw a design of your vehicle to show to the teacher and go to
card 50). You’ve found out that your boss is designated as a global terrorist with a reward of
$25million on his head and report on him to the Indian Intelligence Agency ‘Research and Analysis
Wing’ (go to card 41).

CARD 32. You tell the ghost about MOD (Mobility on Demand) and the ghost let you go. You arrive
at the station. Now you can go to the university. You will go by bus (go to card 62). You will go by
car (go to card 59).

CARD 33. You refuse to take part in the police operation, but you give your assembled car to the
policeman, and he is happy. He explains to you that you should say that you are Railway Protection
Force officials, and it will help you to be safe. Will you lie to everybody (go to card 35) or will you
say that you are future designers (go to card 8).

CARD 34. You go by car without doors and a roof when a terrible storm starts. You are wet and when
you arrived at the station, you are coughing and sneezing. You can’t do anything and go to hospital.
They treat you for a while, your parents send you some money and you return home as a complete
failure. Your loose your internship and your brilliant future. You FAIL the adventure! GRAMMAR
TASK: translate into Russian using Active VVocabulary and Comparisons. 3) Uem cuibHee aMorus,
TeM OoJsiee 4eTKO 3amedarieBaeTcsl onbIT. 4) Bbl copmynupoBamn caMyro YETKYIO MO3HUIHIO 110
3TOMY BOIIPOCY.

CARD 35. You are at the next station. You see some officers and say that you are Railway Protection
Force officials. They don’t believe you and you are arrested. You FAIL the adventure!!! GRAMMAR
TASK: translate into Russian using Active VVocabulary and Comparisons. 9) EcTe HeckoJIbKO 001Iux
gepT MCKAY CCPbE3HBIMU PUCKAMU I 0€e30MacHOCTH U OKCITyaTallMUOHHBIMHA HpO6J’IeMaMI/I.
10) C6opka aBTOMOOMIISI KIMEET HEKOTOPbIE OOIIHE YePThI CO COOPKOI JKENE3HOIOPOIKHOTO BarOHa.

CARD 36. The locals are so pleased and grateful to you that they correspond with your IIT professor,
and he arrives to see your work. He is glad to appreciate your design but asks you to create a story
for customers including a description of the car, what challenges it solves for the customer and what
the features and benefits are. You write the story (show it to the teacher to check and go to card 25).
You ask the Professor to help you to prepare a description of the target customer and relevant market
segments with cases (where the product can help, what job it can do) (go to card 17).

CARD 37. You are sent to another university where you can’t get on well with a teacher. You ask to
work with the Professor from the 11T (go to card 57). You argue with the teacher and have to return
to Moscow without results of your internship (go to card 48).

CARD 38. You suggest building the bridge for the locals to cross the railways safely. But the locals
don’t have enough money. You design the bridge free of charge (go to card 49). You ask the professor
to help (go to card 57).
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CARD 39. You have your internship certificate with satisfactory marks and return home. You are not
upset; your experience is really precious, and it helps you to become a superb specialist. You work
hard and remember about your adventure with pleasure. Congratulations!!! You have nearly failed
but still managed to SUCCEED!!!

CARD 40. Your design has become very popular. You are offered a job with a salary of three million
dollars a month. You become a millionaire, you love your job, and you SUCCEED in your
adventure!!! Congratulations!!!

CARD 41. Intelligence Agency is very quick to react, and they almost catch the boss of the mafia, but
he run away. You pursue him using your new car (go to card 58). You stay and wait for the reward
(go to card 61).

CARD 42. You run away going by train. You come to the station and suddenly you are suggested to
take a job as an attendant on the Maharajas’ Express. It is India’s most opulent luxury train with style,
lavishness and grandeur. The mafia can’t catch you there. You like your new job very much and
decided to stay working as a designer for this wonderful express. Congratulations!!! SUCCESS!!!
CARD 43. You stay at prison and teach ghosts of dissidents how to draw and design properly. You
are getting so fond of teaching that even when you are free to go, you prefer to stay with these ghosts.
You live near the prison in a nice house, your salary is very high, and you are respected by the locals.
But your parents ask you to come home. You stay where you are (go to card 45). You return to
Moscow (go to card 54).

CARD 44. You design a car for advertising Russian fast food. The target audience like it very much.
They start to buy more Russian fast food and you have earned a huge sum of money. You return to
Moscow and are very happy. Congratulations!!! SUCCESS!!! (Show your car to the teacher).
CARD 45. Ghosts are very good at designing and together you create a happy city for people who
suffered a lot. Now you are a design star, and your work is interesting and well-paid. You are invited
to many countries of the world. You go to Moscow (go to card 55). You go to America (go to card
28).

CARD 46. You take your parents with you, and you live in India but whatever you design, nothing
works properly. Once upon a time you visit Moscow and find out that the hospital was burned. You
feel remorse and donate almost all your money to restore the building. After that your business grows
successfully. Congratulations!!! Eventually you find a SUCCESS!!

CARD 47. You go to other universities in India looking for a genius in transport. You meet a very
enthusiastic young professor who is designing a car-plane-train (CPT). You cooperate your efforts
and soon he opens an agency in which you are fond of working together. You are pleased with your
new job and stay for twenty years producing wonderful car-plane-trains. Your best car-plane-train is
produced in Moscow and your name is written on it. Congratulations!!! SUCCESS!!!

CARD 48. You return to Moscow and start working on your own design project. Your project is
innovative and when it is ready, you send the results to the IIT Professor. The Professor is very
interested in your project and works with you online. You finish your internship with excellent
assessment. In spite of the bad luck, you have SUCCEEDED!!! Congratulations!!! (Describe your
design project and let the teacher check it).

CARD 49. You design the bridge although you had to learn a lot of new information. Your bridge
isn’t bad, and it is very helpful for the locals. Shouts, howls, and cries stop. People aren’t killed
anymore by the trains. You don’t earn any money, but local people help you to build strong
relationship with the professor who gives you excellent marks and allows you to return home.
Congratulations!!! SUCCESS!!!
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CARD 50. Your boss is very satisfied with your design and tells you that now you can be trusted, and
you should find a car in which the treasure is hidden. The Pea Car was built on the chassis of an off-
road go-kart. It features headlights from a VW Beetle and is fitted with a Honda engine, though the
car lacks gears. It can reach a top speed of approximately 60 mph and was built to purposefully fall
apart during the commercial. You agree (draw the Pea Car to show to the teacher and go to card 60).
You understand that the mafia will continue to use your services and don’t let you go and decided to
run away (draw the Pea Car to show to the teacher and go to card 42).

CARD 51. The ghost of the dissident likes your honest answer and release you from the prison. You
walk to the university, and you are 10 hours late. Your professor isn’t pleased with the fact but gives
you the task. You should design a car similar to the ‘hot-dog-car’ designed by Carl Mayer as an
advertising ploy. The car begins life as an Isuzu NPR medium-duty commercial truck with a
Chevrolet L96 6.0 V8 engine. You should create it to advertise Russian fast food (go to card 44). You
will do it to advertise American fast food (go to card 52).

CARD 52. You design an amazing car to advertise an American hamburger but your target audience
in India and in Russia don’t like this food anymore. You return to Moscow with a certificate but
disappointed. Don’t be upset that your adventure is a FAILURE!!! (Show your hamburger car to the
teacher). GRAMMAR TASK: translate into Russian using Active Vocabulary and Comparisons.
7) Bam He HaI0 CTPOWTH 3ail OKUAAHUSA MEHBIIE. ITO OyAeT CHIbHES MEIIATh MaCCaKUPOIOTOKY.
8) CymiecTByeT SIBHOE OTJIMYHME MESKIY XpaHCHHEM Oaraka Ha BOK3aJle U pa3MelleHHeM Oaraxa B
BaroHe.

CARD 53. You go to Moscow with the money and start your business. You are extremely rich, and
your life is like a dream. You are one of the most famous designers in the world. Is it a success? Yes,
it is, until one day a man comes up to you and shot you. He was sent by the mafia. You hardly survive
and now you have to hide till the end of your life. It isa FAILURE!!! GRAMMAR TASK: translate
into Russian using Active Vocabulary and Comparisons. 5) M3 nyx rpymni ¢pakTopoB, BIUSIOIHMX Ha
KOB(I)(l)I/II_II/ICHT 3aMOJIHACMOCTH IIACCAKUPCKOI'0O BaroHa, (I)aKTOpLI, CBA3AaHHBIC C IAaCCaKHUpaMH,
camble BakHble. 6) OHU elBa-eJBa MO3ULMOHUPOBAIM HOBYIO MOJIENb KaK NPOPBHIB B JU3aiiHE
TPaHCIOPTA, XOTS TOTOBWJINCH K IPE3EHTALIUU O0JIee yCepIHO, YEM OOBIYHO.

CARD 54. You are in Moscow. But you are haunted by ghosts here as well. You work as a designer
in a hospital for the mentally ill people who are often visited by different ghost. Once you meet the
ghost of Stalin. He shares a secret of hidden treasures with you. You take the treasures and leave for
India (go to card 46). You share the treasures with the hospital (go to card 56).

CARD 55. You suggest turning Moscow into an urban innovation lab to create a future mobility city.
This includes new cutting-edge digital technologies approaches to reduce the overall need for
mobility by creating the conditions for people to remain in their neighborhoods. Now you are
Designer Ne 1 in Moscow. All your dreams come true. Congratulations!!! SUCCESS!!! (Describe
Moscow as a future mobility centre to the teacher).

CARD 56. You share the treasure with the hospital, helping them to build new rooms for patients and
designing speedy ambulance cars. Your ambulance car becomes very popular, and you earn a fortune
on it. Congratulations!!! You are an outstanding SUCCESS!!!

CARD 57. You find out that the professor is in Moscow. The Professor helps you to solve all problems
in India and you return to Moscow with SUCCESS!!! Congratulations!!!

CARD 58. Your new car is superb, and you catch the boss. You are a national hero, and you have the
reward. You go to Moscow, visit different shows and talk about your adventure. You forget about
your studies and are expelled from the university. You spend all money on nothing. It is a great
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surprise, but you have FAILED!'' GRAMMAR TASK: translate into Russian using Active
Vocabulary and Comparisons. 3)Uem cuibHee 3MOIUs, TeM 00Jiee YETKO 3areyariieBacTCsl OIbIT.
4) Bbl chopMyIHpOBAIIM CaMYIO YETKYIO TIO3UIHIO [0 ATOMY BOIIPOCY.

CARD 59. You try to find a car and meet Akanksha who is one of the few female automobile
designers in India. She is the design manager at Maruti Suzuki. She gives you a lift and offers to work
in her office. She helps you to arrange everything with your professor and you start working together.
You create a design of an innovative car and win the prize for the best design in India.
Congratulations!!! SUCCESS!!! (Describe your innovative car to the teacher).

CARD 60. You find the Pea Car with a lot of money in it, run with it to Moscow and go to the
International Police office. They take the money but give you your award of $10 million. You told
them about the whereabouts of Ibrahim, and they manage to catch him and put to prison. Now you
are a fighter for justice in the world and you open an agency in which you work as an international
designer. Congratulations!!! SUCCESS!!!

CARD 61. You stay where you are, when the police follow the boss, and you are attacked by the
mafia members. They take you hostage and keep you locked. The boss manages to run away from
the police using your car. He is pleased with your car and tells his people to let you go. You return to
Moscow without any results but at least alive. You’ve FAILED your adventure!!! GRAMMAR
TASK: translate into Russian using Active VVocabulary and Comparisons.

CARD 62. You go on the roof of the bus, because there are no seats inside the bus. The police fine
you, you have no money, and the Professor has to pay for you. After that you work as a laboratory
assistant during your internship and have no time to design anything. You return to Moscow with
satisfactory results. Bad Luck!!! It’s a FAILURE!!! GRAMMAR TASK: translate into Russian using
Active Vocabulary and Comparisons. 1) B HoBoM macca)kxupckoM BaroHe €Iiie MeHbIIIE KyIie, YeM B
CTapOM? — HeT, B HEM CTOJIBKO K€ KYIIC, HO B Ka’KIOM KYIIC 00JIbIlIE CHABHBIX MECT. 2) 9T10T I10€3
HE XYK€ HOBOT'O, HO OH TPATUT Iropa3ao OoJbIIe OHCPTHUHU.

Grammar task. Answers.
1) B HOBOM macca)xupCKOM BaroHe ellle MeHbIle Kyle, yeM B ctapoMm? — HeT, B HeM CTOJIBKO ke
KyIie, U B K&KJIOM Kyrie OoJibliie caibHbIX MecT. Are there fewer compartments in the new
passenger carriage than in the old one? — No, there aren’t. There are as many compartments in it as
in the old one and every compartment has more sleeping places.
2) DTOoT moe3[| He Xy)Ke HOBOT'O, HO OH TPATHUT ropaszo Oounbiie sHepruu. This train is as good as the
new one, but its energy consumption is much higher.
3)Uem cuibHee 3MOIIHsI, TeM OOJIee YEeTKO 3aredarieBaercs onsIT. — T he stronger the emotion is, the
more clearly an experience is learned.
4) Bel chopMynHpoBalid caMyr0 YETKYIO MO3MIMIO MO 3ToMy Bompocy. You have formulated the
clearest position on the issue.
5) U3 aByx rpymi (GakTopoB, BAUSIOUIMX HAa KOOPPUIIUEHT 3a0IHIEMOCTH MacCaXXUPCKOro BaroHa,
(axTopsl, cBsI3aHHBIE ¢ Taccaxkupamu cambie BakHble. Of the two factor groups effecting the seat
occupancy rate passenger related factors are the more important.
6) OHu enBa-e/Ba MO3ULIMOHUPOBAIM HOBYIO MOJIENb KaK MPOPHIB B JU3aiiHE TpaHCHOPTa, XOTA
TOTOBUJIMCH K MIPE3eHTaIK OoJiee ycepaHo, yeM oObruHo. They hardly positioned the new model as
a breakthrough in vehicle design although they had been preparing for the pitch harder than usual.
7) Bam He Haj0 CTPOUTH 3ajl OXKHJAAaHUS MEHbIE. ITO OyAeT CUIbHEEe MEIIaTh NacCaKUPOIMOTOKY.
You shouldn’t build a smaller waiting hall. It will impair the flow of passengers much more.
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8) CymecTByeT sIBHOE OTJIMYHE MEXAY XpaHCHHEM Oara)ka Ha BOK3aJIe W pa3MellleHueM Oaraka B
BaroHe. There’s a clear distinction between the storage of luggage in the railway station and stowing
of luggage in the rail car.

9) Ecth HecKONbKO OOMMX 4YepT MEXKAY CEpPhe3HBIMH pHUCKAMH JJsi 0€30MacHOCTH U
IKCILTyaTallMOHHBIME TIpoOnemamu. There are several similarities between serious safety risks and
operational problems.

10) Coopka aBTOMOOMJISI UMEET HEKOTOPBIE OOITHE YEPTHI CO COOPKOM JKEIE3HOJOPOKHOTO BaroHa.
The assemblage of a car shares some common characteristics with the assemblage of a rail car.
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